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Our new CD-9500 is not a home player masquerading as a pro 
deck, livery feature was designed with the right fit, function 


and fed professional DJ’s demand. Features like large, over¬ 
sized controls to fumhle-free operation. An adjustable jog control, pitch 
bend and programmable music cue for lightning-fast cueing. 
Krgonomic controls like dual digital displays, a power switch guard and 
texturized buttons. So don’t get caught with a home player wearing a 
professional face lift. Step up to the deck with professional performance 
from the ground up...the CD9500 from Gemini. 



SOUND PRODUCTS WITH SOUND IDEAS 


Corporate Offices: 1100 MHk St. Carteret NJ 07008 • Tef 908-969-9000 * Fax 908-969-9090 Honda Office: 2851 Evans St. Hollywood. R 33020 *Td 954-920-1400 • Fax 954-9204105 

France Office: GSL 17 Rue Ampere. 91320. Wrssous • Tef <1) 64 47 18 80 • Fax (1) 64 47 18 76 
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•SPECIAL 

INTRODUCTORY 

PRICE! 

DEALER PRICE MAY 
VARY. 

"batteries are not 


MSRP $199 


* 


Price good month of 
Publication & thru 30 
’ days after. 

Specifications: 

Diode: 4.9 mW 
Weight: 1.5 lbs. 
Dimensions: 7” x 7.5" x 4” 
Supply Voltage: AC or DC 

Distributed in Canada by 
Sounds Distribution 
(416) 299-0665 
Canadian Prices will vary and 
may be higher. 

© 1996 American DJ® 

Los Angeles, CA 90058 



The Black Widow™ by American DJ®, is a new 
revolution in laser scanner effects! It’s com¬ 
pletely portable and runs on 4"AA" batteries or 
the included LIL approved power supply. The 
4.9 mW red laser has 16 pre set patterns and a 
manual control that can produce up to 100 dif¬ 
ferent patterns. The Black Widow has 3 modes 
of operation: Auto Speed, Music Mode, & 
Manual Control. This compact, affordable laser 
is great for almost any show or location! 


CALL TODAY! 

FOR YOUR NEAREST AUTHORIZED DEALER, & A FREE 
CATALOG .POSTER, & A LIMITED EDITION “BLACK 

WIDOW MINI FLASH-LIGHT’ 


100 - 322-6337 

















TRACK ONE 


MOBILIZING 

THE BEAT 

Another Saturday night comes to a close. You pull the plug, pack 
your gear and head to your trusty transportation. While you share 
most of the credit for your success with your mixer, amp, speak¬ 
ers and CDs, where would you be without that gas hog that gets 

you to the gig on time? So in this 
issue we shine the Af 3 spotlight 
on the vehicles Mobiles use to 
bring the party to the people. Our 
ISO feature introduces Dave Yantz 
and his 26-foot long delivery van 
turned DJ music machine. In 
Profiles, you’ll take a spin in the 
Jambulance with Kricket and the 
Tune Boyz and then meet Mo Vint, 
an entertainer who gives new 
meaning to the term “Karaoke Tracks.” And with the '97s hitting 
the showrooms, we take a look at the new generation of American 
made vans, minivans, big SUVs and utility trailers and share a few 
of the many van and truck photos we’ve received from our read¬ 
ers over the past few months. Remember, if you think you've got a 
great looking DJ vehicle or super sound and light system you’d 
like to show off, send in a good sharp photo — you could be the 
subject of an upcoming MB feature! 

Speaking of Show-offs, 
our phone has been abuzz 
with calls from entertainers 
looking for more information 
on the Mobile Beat DJ Show 
and Conference in Las Vegas. 

In this issue, you’ll find 
everything you need so you 
can leave the snow and head 
for the show! Adding to the 

gala festivities in Vegas will be the on-site wedding of two loyal 
Mobile Beat readers. To give them a reception that will live in 
infamy, we’re offering all attendees the opportunity to show off 
their talents as part of the DJ Dream Team. If you're joining us in 
January—make your plans now for best choice of flights and 
accommodations! 





■ m, 

(lei Morgan of San Inis Bimbo, CA sent in this photo of his Ford 
Aerostar with speaker mounts on the roof for parades and car 


shows, Alex says he can roch the road a hall mile away! 
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WHY NOT GO WITH THE PARTY LEADER? 


Try our New "Leader of the Pack" Party Kit which will light up your 
black light parties from Magic in the Night® to Maracas, let us help 

you have a great fall season. 

Check us out on the Web http://www. shermannet.com 

Customer Service Hours: Mon-Fri 9 AM - 5 :3Q PM EST 

(BOO) 645-451 3, Ext. 3025 or FAX(516) 546-7024 


RONDO 


MUSIC 


■a 

o* 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including .. . 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players ★ PA Systems 

Lighting ★ Special Effects ★ And more 

Check our low prices before buying any musical equipment! 



Grey Carpet Covered 

CD Cases: 

For 84 CD’s $57.96 
For 112 CD’s $65.52 
For 168 CD's $ 85.68 

Also holds CD View Packs 



Grey Carpet Covered 

Album Cases: 

For 100 12" $ 61.74 
For 200 12" $ 81.90 



Grey Carpet Covered 

Single 

turntable 

case: 

$ 74.34 


To order call 1-800-845-1947 


In New Jersey Call 908-687-2250 Call for a free catalog! 

Shipping & handling: 5% of order total, minimum of $5.00, Offer subject to sales tax in NY & NJ. 
Offer limited to continental US. Prices subject to change after 12/31/96. 


GREAT BIG SOUND 

COOL LITTLE BOXES 


" I 



ii Bay End Loudspeakers has re¬ 
thought speaker system design 
and come up with a way to get 
tight-fisted, hard-thumpin’ bass 
from a system designed for 
mobility... The bass was tough 
and tight everywhere...As we 
pushed the ELF system closer to 
the limits, it not only got louder, 

but crisper...judging by the reac¬ 
tion on the dance floor, there 
was no doubt that the ELF sys¬ 
tem performed beyond our 
expectations. w 

Robert Lindquist - Editor 
Mobile Bent Magazine 

BAG END Loudspeakers 
P.O. Box 488 Barrington, IL 60011 
Phone 847 382 4550 Fox 847 382 4551 
Internet info@bagend.com 
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LAS VEGAS DJ SHOW & CONFERENCE 
INFO ON PAGES 83-85 
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WEEKEND WARRIORS 



20 


Do pan time DJs offer less than full time ope?‘atorsi' 
Mark Johnson dispels the myth. 


INTELLIGENT LIGHTING 


64 


Get smart with intelligent lighting and Tech Talk's George Mohr. 


10 COMMANDMENTS OF THE CLUB DJ 


80 


Club DJ consultant David Kreiner confesses. Meres the first of a 
II part series with tips to keep you free from sin. 


SCOOPS GALORE! 



American DJs Black 
Widow is full of sting. 



56 

Gemini's CD9500 dual CD 
player will keep you spinning. 



It’s Hot ..... 

51 

In Search Of. . 

86 

Scoops: 


• Mix Man Spin Control . 

32 

• Outpost Video . 

44 

• WallaBalla/F.A.R.T.T.S . 

46 

• Sound Enhancer. 

48 

• Music on The Net............ 

49 

• Gemini CD9500 CDP... . 

56 

• MTX MX3000 Mixer . 

57 

• GLi GLX-9800 Mixer . 

60 

• Time Machine BPM ......... 

62 
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VocoPro . 
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ane Corporation is ship¬ 
ping brand new technol¬ 
ogy at brand new prices. For 
over 15 years Rane has been 
producing the world's finest 
signal processing. Yet many 
of you have been asking for 
Rane quality that's even 
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more affordable. We give 
you Mojo. The new Mojo 

SERIES is American made, 

inexpensive, and built to 
outperform "bargain" 
brands in every respect. 
Why wait?... Get your Mojo 
working now! 


WORKING FOR YOU 



A fresh twist utilizing our Constant Q technology. 
The MQ302 is a stereo l/3rd octave equalizer 
which features a single set of faders that controls 
both left and right channels! 

A ground breaking idea which 
fills a void in true stereo appli¬ 
cations. Get hip to the MQ302. 
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MX 22 
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You'U love this easy-to-oper- 
ate, extremely accurate 
stereo 2-way, 24 dB per 

octave crossover* It incorpo- _ 

rates an additional mono 
sub output. The MX 22 out-performs 
other brands that cost much more! 
The MX 22 wilt work for you* 



In a word.innovative! Rane's 

own Acoustidear technology will 
help improve your system's overall 
performance. No compressor/ limiter 
can compete with the Ml 22's supert 
or design and sonic quali- 
ties» Destined to be the 
number one choice of our 
music industry. The MC 22, 
at a Rane dealer near you. 
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You'll find no other brand of 
stereo 3-way crossover that can 
outperform this gem. Like the 
MX 22, the MX 23 offers a mono 
sub output, and uses Rane's 
popular 24dB per octave technology 
to assure that your system 
remains in phase! Cross over to 
the MX 23. 






You won r t believe the performance 
youTl get from the MH 4, designed 
by the company that pioneered head¬ 
phone amplifier technology. You will 
agree that this is the finest 4-channel 
cans amp out there. Play it toud! 

Hear the MH 4 now. 


RANE Corporation piot* 2Q6-355-6000 * he 206-347-7757 * HomiPip http://www.rane.com 
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FEEDBACK 


I NEED YOUR HELP! 

Near the end of 1995,1 formed a 
I)J association in my area, Re¬ 
search Triangle Park, NC. To date, 
only a handful of DJs have joined, 
with another dozen or so claiming 
interest. There are over 60 DJs in 
our market, that I know of. YVe feel 
very strongly that this association 
ts needed in our upscale market, 

! lowever, in order for the Research 
Triangle Professional Disc Jockey 
Association to continue to prosper, 
we need the support and participa¬ 
tion of more DJs in this area. 

The R.T.P.D.J.A. is a legitimate, 
respectable, nonprofit organization 
concerned with advancing the over¬ 
all public perception of our profes¬ 
sion. We offer many benefits includ- 

r 

ing networking and buyer’s dis¬ 
counts. We use membership dues to 
sponsor a “Hotline” (919-782-GO 
DJ), in case any member or customer 


needs to find a fill-in DJ for an event 
(th is has been effective). We meet 
monthly to discuss association busi- 

m 

ness, public edification, marketing 
strategies, etc. We plan a ‘‘Swap Shop” 
newsletter for trading equipment. 
(lould you please help us get the word 
out on the R.T.P.D.J.A.? Possibly a 
mention in Mobile Bent could encour¬ 
age some of the hold outs to take the 
small leap and join us! 

Kennv Godwin 

Emerald Ent. & Video Productions 

Consider it done. The number to call is 
919-782-4635 — ed. 

UNDER CONTROL 

I thought that the article “Spinning out 
of Control” was in poor consideration 
for low rate DJs that do a great job. I 
am the only I '.) in my company and 
usually charge $100-120 a job. I can 
do this because, being a DJ is not my 


Give us your 

FEEDBACK! 

Write: 

Mobile Beat Magazine 
P.Oe Box 309 

East Rochester, NY IVVVJ 
e-nalls 

Info@moblleb eat eCoa 
Fax: 716-385-3637 

only source of income — 1 do it for 

* 

fun. Some times I only break even but 
that’s fine with me. I have two M I X 
speakers and a Crest amp, so 1 have 
good gear. I play what my customers 
want and nobody has ever given me 
a bad word. 1 have even been hired 
back by many people or recom¬ 
mended to others by former clients. 
I found the story of DJ Fred to be 
unrealistic, especially the part about 
him stealing hand trucks. My point 
is that just because a DJ has low rates, 
it does not mean he steals from ho- 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand Easy as 1-2-3! 



Any Size 

Amp 

Racks 

Available. 

Col/ for 

pricing 


M2R 



Depth ir 
13 Spaces for Amp 
10 paces lor Mixer 

Console Coses ooai/oble 
in many styles. 


Albums Available in 
Any Case Style 



18‘ 

14* 

Double Row 

Helds 13b 

Holes 100 

Holds 200 


Amp 

Racks 



Rack 
Mixers 


Standard Si Custom Sizes Available 


45 s Cases Available 
In Any Style 


CD Cases Available 
In Any Style 




Double Row 

Triple Row 

Triple How 

| Five Row 

Holds 375 

Holds 550 

Holds 100 

Holds 165 


Deluxe Console/SB 


Single Turntable & Mixer Cases 



Depth 16* * 8 Spaces for Amp 
10 Spaces for Bottom Mixer 
8 Spaces IfK Top Mixer 



Medium Dirty Flight Cases Rec or Suface 
Hardware Carpet or Vinyl Laminate 


Heavty Duty 
Flifll t Case 




Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call for pricing. 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 * Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 




MasterCard. 

w 


VISA 
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lM ERICA 











































tels, drives an 18-vear-old truck, only 

* ■ W 

plays in church basements, lias had 
equipment and music, plays the tam¬ 
bourine. drinks beer on the job, and 
does not care about customers. I feel 
that it my potential customers saw this 
article they would not want to hire me. 

w 

That would hurt mv business and the 
business of other I)Js like me. You 
should have at least given into the pos¬ 
sibility ol a cut rate DJ possibly doing 
a professional job. ! agree that there 
are some cut rate DJs that do an un¬ 
professional job but, I am not one of 
them. Greg McNeil (via e-mail) 

LIGHTEN UP 

My thanks to Len Woeltel, Michael 
Ala, and Jeremy Lees for their letters 
in response to my earlier letter calling 
for lighter, smaller equipment. Mr. 
Woelfel’s thought for using computer 
hard drives to store music is exciting 
but, as he points out, expensive. A 2.1- 
gigabyte drive costs around $650. 
Without fancy compression routines 


that may or may not be presently avail¬ 
able, this drive could store only about 

r 

225 minutes ol music, roughly three 
fully loaded CDs or 75 three-minute 

v 

songs. So you would need to earn a 
lot ot these drives to each gig, along 
with a backup computer. And this ap¬ 
proach doesn’t reduce the number of 
components to carry or address the 
problems ot heavy, bulky speakers and 
power amplifiers. 

A far less expensive, more compact 
approach would be to make your own 
CDs of favorite songs using presently 
available CD recorders. Individual 
songs con hi still be downloaded first 
onto a computer hard drive, then 
transferred to a CD or cassette. 

Mr. Ma cited the I i mi ted 1)| mar- 
ket to justify retaining the present an¬ 
cient 19-inch rack size. Yet looking 
through any issue of Mobile Petit, 1 see 
many manufacturers offering DJ mix¬ 
ers (of varying widths) and carrying 
cases, products used almost exclusively 
by mobile DJs with virtually no 


spillover into the club or home mar¬ 
kets. In contrast, I can easily see mam 

w w 

home audiophiles with space consid¬ 
erations buying hill-featured, com¬ 
pact equipment. Just look at the 
popularity of present mini stems, 
despite their lack of advanced fea¬ 
tures. 

()ne other item I would like to see 
offered: variable-speed, constant- 
pitch tape decks. Pioneer already of¬ 
fers this feature in itsCDJ-50011 CD 
player. Kven better would be a pitch 
shifter as a stand-alone component 
So it you speed up umr deck by, say 
five percent, you would set the pitch 
shifter down five percent, so vocals 
and instruments sound natural. By 
offering it as a stand-alone, the mar¬ 
ket would he broadened to include 
present owners ol variable-speed 
decks. 

Raymond Kostanty 
Wood-Ridge, NJ 




Fast Set up • lightweight design •Long-life lamps 
X/Y aiming • Dimming controller • Selectable programs 

The Best 


Light Shows 


Ever! 

CSL light systems are virtually indestructible! 

Designed and built by DJs to handle the rigors ol the road. 

Thousands ol products top professionals—call lor your tree catalog! 

Colorado Sound nr Light 

303 - 429-0418 

7301 N. Broad way-Denver, CO 80221 

New ideas and innovations for professional DJs since 1973! 
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ONLINE UPDATE 


A BETTER WAY... 


to control effects 


THE S-1012 SWITCH PANEL SYSTEM 



A Quality Low Cost Alternative to 
Imported Switching Control Systems 


■ 12 Channels of Switching - Dimmable on 9-12 

■ Chase Control for Stand-Alone Paks (860's) 

■ Two 430 Mini Relay Paks - Solid State Switching 

■ Extra Unswitched Outlet on Paks for Mirror Balls, etc. 

■ Two 25 ft. Control Cables 


The Highest Quality Mobile DJ Lighting 
Control Systems Made in the U.S.A. 



ghtcraft 

LSS LABORATORIES 




Two Year 
Unconditional 
Warranty 


LOOKING FOR US AND 
KJS IN CYBERSPACE? 

CHECK OUT THESE 
ELECTRONIC GATHERING PUCES: 

USENET NEWSGROUPS: 

alt.mu sic. maker s.dj 
alt.music.dance 
alt.rave 

alt.music.house 
ait. music.techno 
ait.music.karaoke 
alt.weddings 

CompuServe 
MUSIC INDUSTRY FORUM 
DJs/Radlo, TRAX Entertainment! 

America Online 
MUSIC MESSAGE CENTER 
Mobiles/Club Jocks/Equipment 

LIVE CHAT 

AOL: People Connection (Private room) Keyword; 
djnet (Wednesdays & Sundays, 10PM ET) 

DJ Questions & Answers (DJQANDA) (Tuesdays, 9PM ET) 


P.0. Box 1670 • Center Harbor, NH 03226 • Phane: 603/476-2720 • Fax: 603/476-2725 

CANADA - L.C. Groupe Inc. - Phone: 514/755-6091 • Fax: 514/753-5298 


CompuServe: Music Industry Forum to Conference, 

enter room RADIO/Dj 
(Sunday 9PM ET) 




ygff THE IVO#/ 

\flflTH MUStc 




sw g uztxr roiMtArs! 

*'jsvy uiscs gygiir 
?t)U« to SLT VJ35KS* 

1 -800-248-4848 

OR ASK YOUR VENDER 




Hot Hits offers 

14 of the most current hits in 
six formats: Country, R&B, Pop, Rock 
Adult Contemporary and Pop Dance. 
Plus, specialty discs that include 
Summer Hits, Jukin', Mexican, 
Dancin' Country, Christmas 
and others. 

Licensed exclusively for Hot Hits 
by MCA Records Inc., Special Markets & Products 

and SONY Music Entertainment Inc., Special Products for CD jukeboxes, Mobile, Club, and Radio DJI only. 
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CONTROL THAT'S WHAT IT'S ALL ABOUT. 
CONTROI LING YOUR SOUND, YOUR MUSIC, 
YOUR AUDIENCE, YOUR BUSINESS. 



See your Community dealer for a 
demonstration and find out why Community CSX-S2 
is your best choice for outstanding performance. 



PROFESSIONAL LOUDSPEAKERS 



333 East Firm Street, Chester, PA, USA 19013-4511 
Phone 610-876-3400 • Fax 610-874-0190 • Internet http://www.community.Chester.pa.us 
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Building Ideas Together DISCOVER THE POWER OF COOPERATION. 

( 814 ) 466-7643 

A world-wide interactive support system 

H. Connecting P^pl.” With Q fOCUS OTI promotions. 

http://www.teclink.net/promonetwork • E-Mail: LMPNETWORK@aol.com • FAX (814)466-2075 










LOWEST PRICE GUARUNTEED! 


Lighting 

Step into the future with 
the amazing new 


J * featuring 10 sound 


patterns! 


WE CARRY THE BRANDS YOU TRUST... 

AMERICAN DJ-CERWIN VEGA-DENON-GEMINI MACKIE-MARTIN MTX PIONEER { 
QSC-RAMSA-SHURE'SONIC-SOUNOCRAFTSMAN-STANTON SONIC-TECHNICS 


Amplifiers 


CDPlayers 


Controllers 


Foggers 


Miners 


Stands 


Turntables 


Vertigo 


Mirror Balls 


Mega Strobe 


Quartet 


Sunray 


Hyper Moon 


Avenger 



p 1 [ip 



j m. 1. B 1 
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RHODE ISLAND NOVELTY 


19 Industrial Lane * Johnston, Rhode Island 02919 
Phone:(401)274-1818 * Fax: (401)274-9878 


CALL TODAY! FOR 1996 CATALOG 

1 • 800 • 528 • 5599 


FOR ALL YOUR 
PARTY GIVE-AWAYS! 

Musical Instrument Inflatables • Sunglasses 

• Plastic & Straw Hats • Glow Necklaces 

• Hawaiian Leis • Maracas • Tambourines 
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It Works For Me, It 
Can Work For You Too! 



“I had 6 systems and did over 300 
events a year. In my first year with 
AMS. I added 5 systems and did ovet 
600 events. I was worried about losing 
my existing customers and referrals. 
Now I have more customers than I 
thought possible and even though I'm 
bigger, my service is better than ever. 
My only regret is that I didn't do it 
sooner." 

Sean Dasmann, AMS Owner 

(Formerly Digital DJ$) 




“I had been Mr. Music for 10 years 
and had 2 systems. Since joining AMS 
in December, I've added two more 
systems and I've done more events in 
the first 5 months of 1996 than t did in 
the previous 14 months. The AMS sys¬ 
tem helped me to be more efficient so 
my business is growing while I work it 
part-time. I'll be full-time soon. Was it 
worth it... you betl 

Todd Henry, AMS Owner 
(Formerly Mr. Music) 


. . since joining American Mobile Sound in September of 

1995, my business has experienced a 500% increase." 

- Bob Houle, AMS Owner 

(Formerly Stardust Memories) 


— 




— 


— 


— 



AMERICAN 


MOBILE 


Don’t Wait! 

Call American Mobile Sound 
now to (earn more about growing 
your business and joining the (cum 
of AMS professionals. 


SOUND 800 - 788-9007 
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25+ PRESBVTAHONS 
DRAW DJS TO VEGAS! 


MOBILE IMS. >ICS, AM) KJS I Hint llttllll l-IDII i NORTH AMERICA 
\\ ILL HE KICKING OFF THE \EAY TEAR IN STYLE AT THE 
IWIGIKAL MOBILE HIVI 11.1 SHOW AMI CHMIilLML THE 
SHOW HI VS J AM AHA 5-7 AT THE KE 4 ITIFUL fBOWNE PLAZA 
HOTEL ONE MILL FROM THE KAMI LOI S LAS YU. AS SUM! 


lOl 



Slow 


Equipment, novelty, computer 
software, and DJ specialty music 
dealers will he on hand at this 
selling show, so come prepared 
to make great deals! 

After the sun goes down, the 
real fun begins with exciting 
parties and entertainment 
including Sunday’s “Wear Your 
Wackiest” competition. You can WIN 
CASH and great DJ stuff On Monday 
night, you’ll also get a chance to be part of the first ever DJ 
Dream Team (see below)! 





In the mix with all the fun and parties is a 
special seminar program with over 25 one- 

hour workshops and lectures. 
A special 4-tiered schedule 
(New Ideas-Intermediate- 
Novice/review-< )f Interest 
to all) will allow you to 
choose the seminars that 
best sene your interests. 

A complete listing of 
seminar topics will 
appear in the next 
issue or check the 
Mobile Beat web site, 
http://www.mobilebeat.com. 

Topping the list of special presentations is a 
riveting keynote address by Doug Cox, former 
promotions director for Atlantic Records. Cox, 
along with Casey Kasem, was instrumental in 
establishing KRLA in Los Angeles as a na¬ 
tional top 40 powerhouse. He now travels the 
world delivering a passionate presentation 
aimed on helping owners of businesses small 
and large achieve their greatest success. For 
w edding DJs, Richard Market, of the National 
Association for Wedding Professionals will be 
on hand to talk about the growth of the 
wedding industry and how you can get your 
share of this exploding market. 

If you're looking for some real nuts and 
bolts information on the karaoke market, don’t 
miss the three-hour Sound Choice workshop 
on Sunday. It’ll be packed with tips on running 
shows and increasing revenues. Then stick 
around for a workshop featuring the latest DJ 
products from Pioneer. 

In Uie exhibition halls, hardware and 
software manufacturers and dealers will be 
showing off their latest wares. Presently 
scheduled to participate are event co-sponsors 
Pioneer, Sound Choice and American DJ 
Supply, Inc., along with MTX, Rane, GLi, 
Colorado Sound ’N Light, and many others. 
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The Crowrte Plaza is located at 4255 South Paradise Road, 
next door to the Hard Rock Cafe and Casino which features one 
of the largest collections of music memorabilia in America. 

Look for a list of artists appearing at the Hard Rock during the 
show in the next issue of Mobile Beat. For registration forms 
and additional information see page 83. Inquiries about 
seminar topics should be directed to Show Director John Rozz 
at 203-265-9796 or e-mailed to Rozzl@aot.com. 

Inquiries on remaining exhibit space should be directed to Mike 
Buonaccorso at 716-385-9920 or info@mobilebeat.com. y 

On site registration and check-in will begin at 12 noon on 
Sunday, January 5,1997. 

The HOTEL is filling fast, so if you plan to stay on-site, call the 
Crowne Plaza today — 702-369-4400. You must mention you're 
attending the Mobile Beat Show to receive the special room 
rate of $115 per night Special AIRFARES have been arranged 
through Sundance Travel. To book, call Zoila Tricerri at the 
Group Department 800-424-3434 or 714-752-5456, extension 
230 (9-6 PT). 


DO YOU DJ, 

TA KE THIS DJ... 

lost so they could be sure to have 
the best DJs in North America at 
their wedding, Marci Shaffer and 
Frank Whyte of Myersville, Maryland 
(both DJs themselves) are getting 
married at the Mobile Beat DJ show 
and Conference in Vegas! Marci and Frank have operated Radio Pro Mobile DeeJays 
since 1988 and know the business first hand. In addition, Frank recently developed 
Event Planner, a client based software program for mobile DJs. When asked his thoughts 
about the unique wedding, he said, ‘Td be content getting married by a court clerk, 
but this isn’t our event anymore. It should be fun for everybody involved, and if it can 
be, we want to do it” If you’re planning to be at the show and think your particular 
technique is good enough to test before hundreds of DJs, YOU could be chosen to be on 
the Mobile Beat DJ Dream Team. Each DJ selected will host one segment of the recep¬ 
tion (see page 17), and make no mistake... this is a real wedding! 



















We call it bandpass technology. 
The MTX PWRS15 consists of a 15" 
subwoofer within the enclosure. 
The front side of the speaker is 
sealed from the rear chamber, 
which is vented. 

Pole Mount 


15‘ Power * 
Loudspeaker 


Ports . 



The result- bandpass technology means that the PWRS15 reproduces on/ylow fre¬ 
quencies (35Hz - 145Hz), for a distinct advantage over traditional vented subwoofers. 

JG 'N PLAY Full-range in, bass out. Need a crossover? Nada. 
ir i |J r j r it 3 It's more efficient - that means higher SPL. 

MORE POWER The power handling is dramatically increased. 

. niQTnRTinM i Eliminating high frequency response reduces upper 
' 5 J harmonic distortion 



To complement the PWRS15, MTX also offers three full range 
loudspeakers. The Power Loudspeakers are engineered and 
tuned for professional sound reinforcement and excel at 
reproducing prerecorded music. 


The Pointe at S. Mountain 
4545 E. Baseline Rd. 
Phoenix, AZ 85044 
602-438-4545 800-225-5689 


MADE IN THE USA 

POWER 

LOUDSPEAKERS 




Audition POWER LOUDSPEAKERS at only the finest specialty audio retailers. 





JUICE 


BY ROBERT LINDQUIST 



WHATS 11APPBMNG 
AT THE AHJA? 

SHAKE UP AT THE TOP 

If we were to do a top 10 list of questions we hear most often, 
“What's going on at the ADJA (American Disc Jockey Asso¬ 
ciation)?” would top the list, I leres the latest. Alledging laxity 
and irresponsibility in dealing with the association’s finances, 
the ADJA’s national executive directors, guided by the 
Association’s attorney, removed Bruce Keslar as national di¬ 
rector. That took place on May 13 and was made public to the 
members via a general letter in late June. A new national di¬ 
rector has not been appointed and, while we’ve been told a 
plan to reorganize is in the works, phone calls to the national 
office as recent as July 31 have not been returned. Members 
should note the new mailing address: American Disc Jockey 
Association, P.O. Box 392, Quakertown, PA 18952. The phone 
number for the national office is (215) 538-4008 (Fax: 215- 
538-4009). 

FORMER ADJA NATIONAL DIRECTOR STARTS NAME 

Almost immediately after being removed from his position as 
national director for the .ADJA, Bruce Keslar, along with Phila¬ 
delphia area Dj Laurence Elliott (Fascinating Rhythm), an¬ 
nounced the formation of the National Association of Mobile 
Entertainers (NAME). Without citing specifics, Keslar says 
the objectives of the new organization are to provide for its 
members first and to steer clear of industry politics. NAMK 
has secured the services of Dennis Hampson (former director 
of the Canadian Disc Jockey Association) as organizational 
development consultant and hopes to announce regional di¬ 
rectors shortly. T he mailing address tor NAME is P.O. Box 
151, Horsham, PA 19044-0151. The phone number is (215) 
676-4544 (Fax: 215-491-2234). 

MEANWHILE ON THE LEFT COAST... 

With the motto—“Making Mobile Music and Entertainment 
Better,” The Professional Association of Disc Jockeys 
(P.A.D.J) has sent out an introductory newsletter to increase 
awareness to their organization. President Mark Thomas 
says during 1997, he “desires to see the organization be¬ 
come a symbol of quality among mobile entertainers, cli¬ 
ents and vendors.” The fledging group boasts a growing 
membership in the Southern (California area, but member¬ 


ship is open to DJs coast to coast. For more information, 
call Jorge Lopez at (805) 252-9107. 

GOOD OLD DJU 

Entertainment Sen-ices, Inc. of Holland, Mich, has opened the 
doors to their new Pro Disc Jockey School for wannabe mo¬ 
bile, club and radio DJs. Founder and chief instructor, Dale 
Schumaker, has been a DJ since 1980. He started off with a 
profitable mobile business and is presently program director 
and morning drive DJ on WEVS-FM. During the 12-weck 
course, students learn how to set up their own mobile system/ 
business, obtain music libraries, produce effective music sets, 
voice projection anti articulation, crowd motivation, lighting 
techniques, specialty dances and more. The radio segment fo¬ 
cuses on basic skills; production, news gathering, reporting, 
boardwork, creating air-checks, formatting playlists and more. 
The nightclub DJ segment teaches how to play effective sets of 
music, beat mixing, boardwork, effective lighting techniques, 
games, promotions, crowd motivation, customer relations, ob¬ 
tain music libraries and more. For more information, contact 
Dale Schumaker at (616) 393-0280 or (800) 640-3165. 

MOVING UP AT PIONEER 

Karl Detken, a familiar face at DJ 
gatherings demonstrating 
Pioneer’s new Pro DJ system, has 
been elevated to die position of 
marketing manager of the enter¬ 
tainment division for Pioneer New 
Media Technologies (PN I ), who 
manufactures karaoke and DJ 
hardware and software products. 

Detken brings 19 years of music 
and entertainment experience to 
the position. His music and enter¬ 
tainment background includes 
both production and performing experience. He toured as the 
opening act for Kansas and won the Star Search (best band) 
award in 1991. The entertainment division of PNT is a sub¬ 
sidiary of Pioneer Electronic Corp. U.S. headquarters arc lo¬ 
cated in Long Beach, California. 

MONEYBACK, GUARANTEED? 

According to an article in L^SA Today, “The nation's six largest 
makers of compact discs have been accused of fixing t ID prices 
in a lawsuit that could result in millions of payments to mil¬ 
lions of buyers.” The lawsuit is on behalf of anyone who bought 
CDs from EMI, Sony, Warner/Elektra, UNI (div. of MCA) 
BMG(RCA) and Polygram after June 26,1992 and claims these 
manufacturers strong-armed stores into keeping prices high. 
While BMG’s Dennis Petroskev says the “suit is wholly with¬ 
out merit,” you better hold on to those receipts. In the event 
anything ever becomes of this, you’ll probably need diem in 
order to get back your share of die bounty, (ed. — Thunks to . 
Mark Johnson) 
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For time? 1st time ever 

AWeddi 

I >y DJs, 

Marci Shaffer & Frank Whyte 

request your presence anti participation as part ui a 
1)J DREAM TEAM at their wedding 
Monday, January 6, IW7 

Marci and Frank, DJsthemselves, will he married before 
audience of hundreds of DJsal the Mobile Heal I )J Sh Oav and 
Conference in Las Ve^as.There has never been a wedding like it - 

and YOU could he one of their DJs! 

You can be on the 


DJ DREAM TEAM 


for Marci & Frank’s 
Las Vegas wedding & reception 


an 



DJs lUARCi i FRANK WANT YOU TO DJ THEIR WEDDING! 



Mobile Beat (with Marci and 
Frank’s approval) will be 
selecting an ALL STAR TEAM of 
Yfobile Beat DJs from those in attendance at 

the show to announce: 

• The grand entrance 

• The toast 

• The cake cutting 

• The garter & bouquet 

and everything else that wedding DJs do so well 1 


DJ Show 8 

Conference 


l! 

I 


9 


• 9*7 


No wedding reception has ever had more DJs- In fact, 
this one should make the Guiness Book of records. 

Make no mistake —This is a real wedding! 



r NEW! 
DN-2500F 
Professional 
Dual CD 
Player 


BD-1600 
DJ Turntable 

Excellent for scratching 
& backcueing, includes 
cartridge. 

SAUE PRICED! 


Lheartech 


for Your Cost! 


BOSS DR-550MKII Dr. Rhythm Drum Machine' 

91 preset pm quality sounds with 
SLJaa provisions for creating 9 ! custom 

■5S£K~ sounds 64 preset patterns with 

Ik ability in cr«?ate 64 custorr> pa[ 
m tcms td,tin 9 Matures me udr* 

^ copy make cre- 
ations List & easy Large U .) 

299 ™ 

SALE PRICED! ■ * j 


r RANE MP-22 DJ Mixer ^ 

■ 6 stereo inputs with trims * add! I atiix stereo input * Phono 
inputs line level convertible * Separate EQ on each assignable 

bus • Front panel replace* 

#v *W , r . ',i.l 

■sBic Hife 1 ■ 

T T ' T mW 

1 E i Si mm For Your 

iRAhifll SB99 com 


CALL! 


RANE MP-24 DJ Mixer Un Si299 


DCT-84 CD Music Case 

Holds 84 CDs. Removable top, 

— - NOW ONLY* 


The DJ "Starter" 
Package 

• Two Gemini XL BmO turntables 
with cartridges » PMX-2200 Jazzy 
Jeff 2 Phono Mixrr *? slip mats 
• H eadphone • Mic 

I I I jm ALL FOR ONLY., 


Trackmaster AL 1 DJ Cartridge 

The ufimatc cartridge for scratch m 
Highly pushed \phrri<a! ~~ 

stylus delivers precise groove 
irac bncj h maximum record 
l protection- 


grundorf 


For Your 
Cost) 


Overnight 
Shipping Via 


'tssrss? 

. BE BEAT! 

Z ,hc 

uSl ^ven JO 

■ ■ r> , laj^ 


AMPLIFIERS * RACKS & CASES • MIXERS 5 


saawads * sasoiiiiavo • s m v sasvD 


riFREE! 
Guide On Be. 
Mixing. & 

Snaking 


Visit Our Showroom: 1153 Deer Park Ave., N. Babylon, NY 11703 

-I IP^TT^II ■! ABRACADABRA CREDIT CARD ^ 

lSisI Local Customer! Apply Today! [■ 

PN’» VU ]|L 2 J|l— li| No Payments or Interest ...90 Days! IWftwM 


Vbi» or»* 


October/November 1996 17 
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Auto BPM Counter; Measures two sources simultaneously, for perfect beat mixing. 

Beat Synchronized Effects; When used with the Auto bpm Counter, you can 
Delay, Echo, Pan and Flange to the seat of the music-or to any speed you like! 

Fader Start Flay; Raising the Fader of each channel, or using the Cross Fader, 


wi 


ML AT 



'; Pulling the Fader down, or the Cross Fader back, 

WILL RETURN YOU TO YOUR CUE POINT. 00 IT FAST, AND YOU GET A SCRATCH-LIKE EFFECT, 

Pitch Shifter; With a turntable or other CO player, it functions as a Master 
Tempo Control, changing tempo without altering the pitch. With a microphc 



it can be used to alter your voice. 

* 3 Baud EQ on each channel: As low as -20cb, which allows <gu to virtually 



IS OR VOCALS FROM A MIX 


MAXIMUM OF 10 FULL MINUTE 
JUT ALTERING PITCH, 


CUFU 1 

OnUi 




CD PIONEER' 

The Art of Entertainment 
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by Mark Johnson 


Weekend Warriors 

THE MYTH OF THE FULL-TIME, SINGLE-UNIT MOBILE DJ 



uring a party I recently played I 
was asked, “So, what do you do 
for a living?” “What an odd 
question," I thought. Here I am DJing this 
reception, and this guy w f ants to know 
what I “really” do— is it that obvious? 

w 

What I do “lor real” is computer 
consulting. I have been in the computer 
business for 18 years and, for me, it’s a 
terrific 9 to 5, Monday through Friday 
livelihood. But on the weekends, I step 
into a phone booth, change into my 
tuxedo and become A MOBILE DISC 
JO ?KEY! I’m a weekend warrior... and 
proud of it' And I know' I’m not alone. 

Tn fact, I’ve often wondered if there is 
such a ihing as a single-system, solo 
operating Mobile DJ who makes a living 
and supports a family simply by DJing. 
Someone in college, living with parents or 
with any other form of subsidized exist- 
ence doesn’t count. I’m talking about a 
person, married witli 2.5 kids, a mortgage 
and a car payment, making a complete 
salary in the Mobile DI business. 

m "9^ 

A few years ago was involved with a 

now-defunct national Mobile 
DJ association (American 
Society of Mobile Disc 
Jockeys), lb get a 
handle on just what 
the Mobile DJ 
scene in the US is 
all about, we sent 
out a marketing 
survey to 
several hun¬ 
dred MDJs 
across the 
country. Guess 
what. Not one 
of the single¬ 
unit MDJs 



• surveyed got their entire wage from 

. playing parties. The range of “real jobs” 

• went from “normal” 9 to 5 office jobs, to 
. doctors, lawyers, engineers, a stripper, 

someone who drives a train for the rail- 

• 

• road, and everything in between. 

; AN INTERESTING QUESTION 

• Could a person carry on a normal life 

. deriving a complete income from being a 
single-unit MDJ? I’m not talking about 

• the manager of a multi-unit MDJ com- 
' pany who also DJs. I’m talking about 

• personalh deriving around $30-40,000 per 
, year as a single MDJ. 

Many of the “ProFiles” and “In Search 

• OP features in Mobile Beat focus on the 
‘ fact that these businesses have grown to 

• five or more units working every weekend. 

. I believe there are a lot more single-unit 

■ MDJs than our industry cares to admit So 
. let’s look at the possibility of a single M1) I 
| having a “real job” of being jwt a DJ. 

If you personally need $30,000 as an 
] annual salary, that’s about $575 gross each 

■ week. If you factor in all the visible 

w 

9 

. expenses a MDJ incurs, such as equipment 
| payback, travel, phone, music purchases, 

• advertising, insurance, plus the hidden 
’ expenses of being self-employed (7.5 

• percent Social Security) and health insur- 

• 

. ancc, you could easily add on another S250 
’ per week. This would total roughly $825 
- gross per w r eek. 

* Multiply that by 52 weeks and you have 

* to book around $43,000 worth of business 

■K 

. each year. We have all had those killer 
weekends with a booking on Friday, 

* Saturday and Sunday, possibly making 

. over $ 1,000. But imagine having to do that 

* ever)’ weekend with no exception. A 

* 

. cancellation at the last moment w ill 
' seriously affect your income. These 

continued on page 22 
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Visit Pro Sound & Stage Lighting's 
Music To The Max Superstore 
14200 Beach Blvd., Westminister/Huntington Beach 

(H/2 miles north of fbe 405 or 1 mile south of the 22 fwy) 

( 714 ) 379-1994 MUSK 

PRO AUDIO * GUITARS • DRUMS • KEYBOARDS • DJ GEAR rom muy 
STAGE UGHTING * SALES * RENTALS * SERVICE THEM M M%Sj^. 




,y ')lhh 


v ' 

• ; * >*. 


* r . V* 


raJ) 


Summer 1996 




1 




Product* 








for moro 
CD player* 
and «li** f * 
tee 

29 thru 43* 




r JM 


rrm ■ 6V'^ ° 

« m ■» 5;<• 

I alt(W rWTfl ^ — 


L" 






Visit Our Superstore 
in Southern California 


88-Page 
DJ Catalog 

imagine the best pro sound, lighting and 
video gear being just a tree phone call away. 

We have the gear _ 

you want in stock 
at great prices. S 
Even better, we 
add outstanding 
value with one-on-one customer service and 
quality after-the-sale support. Isn’t it time that 
you got both great prices and great service? 

Information you can’t find anywhere else 

You’ll love our detailed product descriptions 
with product photos and specifications. You 
can compare products side by side in the 
comfort of your home or office. 

Huge selection of name brand products 

We are a full service factory authorized dealer 
offering discount prices on top name brands 
including Denon, Technics, Gemini, Numark, 
American DJ, JVC, MTX, Pioneer, Shure, 
JBL, Cerwin-Vega, Crown and many more. 

Great service seven days a week 

• FREE technical advice when you need it- 
days, evenings, even weekends 

• Information and advice that you won t find 
anywhere else 

• Nobody stocks more DJ gear 

• Nobody ships faster (95% same day) 

• Air Express - Order today, use it tomorrow 

• Our 20th year 


Pro Sound & Stage Lighting Mail Order Center: 
11711 Monarch Street, Garden Grove, Ca 92841 

Check out our web site at http://www.pssi.com 


Call for your FREE Catalog 


1 - 800 - 672-4268 

Fax (714) 891-6375 
outside USA (714) 891-5914 
Hours: Mon-Fri 6am • 8pm 
Sat, Sun 8am - 5pm PST (Calif, time) 


pro sound & 

STAGE LIGHTING 






































REALITY CHECK CONTD 


numbers get worse if your income 
requirements are higher. 

You may be the best salesperson 
on the planet, but the DJ business 
has its offseasons. So when these 
triple bookings aren’t happening in 
January, February or March, you 
have to make up the difference in 
the busier months. 


iimv mi in m m puisoy my 

You could get five calls for the 
third Saturday in May but can only 
I)J at one. Hopefully the one you 
committed to first is the most 
profitable. And you can’t ask the 
client to shift their wedding to a 
day more convenient for you... 
like Tuesd av. 

f 


SOMETIMES Big 

Things Come In 
Small Packages 


We proudly announce the MQX-Series, featuring all the performance and great 
sound of our legendary (iQX models in an uniquely compact package. The same 
exacting filter design and summing circuitry is utilized, with each filter exhibiting true 
constant “Q” response. The center detented position of every fader acts as an on/off 
switch for that filter (to ensure the quietest operation). Instead of the 20mm plastic 
faders typical!} used by die competition, .ASHLY has selected a custom-manufactured 
25mm slide fader device. This component allows us to offer up to 15 dB of boost 
or cut adjustment on each individual filter. Each MQX model features balanced XLR 
and 1/4' phone jacks, while die third-octave models also feature barrier-strips (with 
full ground lift provisions). Internal power supplies are standard in all ASHLY prod¬ 
ucts (no “wall w arts' ) as is our exclusive Five Year Worry Free Warranty. Finally, a 

m i f' 

truly professional graphic equalizer in a smaller rack space package. 



The New MQX Series from ashly 



Ashly Audio inc., 647 Holt Road, Webster. NY 14580 9103 
Toll Free: 800-838-6308 • TEL: 716-B72-0010 • FAX: 716-872-0739 
Canada: Gerraudio 01st. Inc. 416-696-2779 • International Agent: E and E Eiports Inc. 714-440-0780 

Inlemet: http:/\¥ww ashly.com 



We are, like it or not, 

WEEKEND WARRIORS. The 

clients all want their parties 
w hen they are off from work. We 

mr 

can’t ask the client to change 
their day no matter how good we 
think we are. 

Working another job dur¬ 
ing the week is a perfect 
compliment to being a 
single-unit mobile. 

So perhaps it’s impossible to 
be a full-time, single-unit MDJ. 
What would you do during the 
week? How much time do you 
really need in support of your DJ 
business, when the payoff only 
occurs on the weekend? There 
seems to be two things you can 
do Monday through Friday. 
Either expand your MDJ busi¬ 
ness so you are managing those 
multiple-units for the weekend 
parties or do what the other 99 
percent of the world does. Get a 
“real job.” Working another job 
during the week is a perfect 
compliment to being a single- 
unit mobile. The two occupa¬ 
tions never have a time conflict 
and you get a lot ot benefits such 
as vacation days, health insurance 
and you won’t sweat any cancel¬ 
lations. Works for me. 

Mark Johnson is a full-time computer 
consultant and a part-time MDJ. Any 
questions, comments or ideas for 
future articles may be sent in writing 
to Mark Johnson, c/o Mobile 
Beat Magazine. 
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Key Adjust 

O Disc Memory 


enon delivers the key to an artistic 

4 

performance with the DN-2500F. 
Imagine, a professional CD player 


award winning 
DN-2000F MK11 
and DN-2700F 

H. with mind- 


lowing new 
features and 
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With Key Control, beat mixing is 
"Denon-refined” by enabling the original 
key of the music to be preserved w hile 
changing the relative playback speed. 

Or, the playback spa’d can be maintained 
while changing the relative pitch or key 
^ +/-16%. Add to this 

the ahilitv to create a 


\ Designed to provide Djs with the 










m 


optimum 

in live ixt- 


% 


sample loop on-the-fly 
UL Tr and place it anywhere 

in the program without 
interrupting the CD while it's in play. 


fomiance 

tools, the DN-25QGF offers a multitude of 
features that add dynamics previously 
unavailable in CD players. Contact your 
Denon duller and find out what kev vou 

4 m 

should be playin'. 

DENON 


Denon Hectronn 


pfDcnun Corporation (USA),222 New Rd. IVirsippany, NJ (JT7W4 (201) 57V7810 





























P.S.W.C.D.T. 



t was 20 years ago that ! went to my 
first live concert featuring a na 
tional headliner. And while I wish I could 
say it was one of the super groups like the 
Kagles, or the Rolling Stones, it wasn't. I went 
to see Wild Cherry, a band that had only one 
top 40 hit in their entire career. 

I actually drove to the next state, stood in 

f 

line (yes, there was a line) to buy my ticket, 
then became part of a crowd that was larger 
than the population of my entire hometown. 

Looking back, 1 still remember why I was 
so excited about hearing this band. I wanted to 
hear them sing their only hit “Play'That Funky 
Music (White Boy).” That song still inspires 
me as a Dj whenever I encounter the type of 
crowds that motivated Wild Cherry to wTite 
that song. The group’s leader is quoted as 
saying they preferred to play rock hut, wher¬ 
ever they went crowds would yell, “play that 
funky music.” He wrote the song to appease 
the crowd, never intending for the song to be a 
single. Little has changed as w r e still hear 
people telling us to, “play some funky music.” 

But instead of playing die Wild Cherry 
song, why not try some of the songs from the 
accompanying list. As with most of die lists I 
compile, these are the songs that typically 
work for any crowd. Regardless of the age 
range or ethnic background, these songs have a broad 
appeal. 1 )ftcn a client will request that we play no rap music, but 
then will ask for “U Can’t Touch This” by MC Hammer or 
“Whoomp! (There it Is!” by Tag Team. 

Recently at a high school reunion wc had one side of the room 
asking for classic Aerosmith and the other side of the room scream¬ 
ing for anything new from R. Kelly. Mo one danced when we played 
Aerosmith, and only two couples danced to R. Kelly. The looks 
from the crow d said it all, we w'ant to party and w f e need a funky 


by Jay Maxwell beat... and w r e need it now! 

I wo distinct crowds, one party. It was our job as DJs to ensure 
that both sets of people were satisfied. The solution was to keep the 
songs recognizable to the majority. The songs on this list have been 
“field” tested to satisfy a crowd wanting an irresistible funky beat. 
We broke the ice w ith these songs and for die rest of die night 
mixed in some rock, some dance, some ballads, and even a little 
country and the dancefloor w r as packed until quitting time. 

If you’ve already peeked at the list, you might have noticed there 
are many artists absent that could have been included. You won’t 
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Best of 



Song title Artist 

/. Push It . Salt-h-Pepa 

2 . Whoomp! (There It Is) . Tag Team 

3. Wild Thing. . Tone Loc 

v, Shoop . Saitn-Pepa 

5. Tootsee Roll .. 69 Boyz 

6. Baby Got Back . sir Mix-Q~Lot 

7. Funky Cold Medina . Tone Loc 

8. U Can’t Touch This . MC Hammer 

DO Iph/ f / * m ■ ■ * * n w * ■ m * ■ <i * ■> '■' * ■) ir w ■ v ■ * ■ p'p * « ■ m 

jo. This Is How We Do it . Montell Jordan 

ft. Whatta Man ., Satt-hi 

12 . It Takes Two . Rob Base 

13 . Bust a Move .. young M.C. 

m. Super Freak .. Rick James 

is. Brick House . Commodores 

to. Joy and Pain .. Rob Base 

17. Sumpin hew (wy) . Co olio 

18 . C Mon h Ride It . Quad City DJ 

19. Too Legit To Quit . MC Hammer 

20. Rump Shaker.. . Wreckx-n-Effeet 



find songs by Janet Jackson, Michael 
Jackson or Prince, they are more in a 
category we consider “dance.” 

There are also no titles by Dr. Dre, 
Two Live Crew, or The Notorious 
B.I.G. Even though these artists are 
“funk” artists, they do not have the wide 
appeal required to satisfy a varied audience. Most 
of the songs listed first broke on urban radio 
stations and then crossed over to a top 40 station. 
T hese songs are also fun songs and many border 
on being novelty songs similar to “Y.M.C.A.” For 
example, “ lootsee Roll” has a special dance akin 
to the electric slide and if you play “Baby Got 
Back,” “Da Butt,” or “Rump Shaker,” you’re sure 
to have the crowd shaking their booties. 

You often only have one chance to score a hit 
with a crowd at a particular party. Just remember 
that Wild Cherry only had one hit. So take their 
advise and “Play (some of) T hat f unky Music” at 
your next party. 
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web site: http://www.upstalrs-records.com 


CALL US TOLL FREE AT (800) 796-9731 
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Gemini's newest 
dual player fea¬ 
tures instant start, 
cue io music, 
precision search, 

e 'di control, pitch 
jnd t and an all 
now 6-speed jog 
wNwl flFfl. $739 



DENON 

DV25IHII MhJ 

DsnonT iiw«t CD ptayff comu equipped with 
many of the popiv future of 1h« DNTOQQf MK? 
and the ON-?70Qr and non' ft ferine*: Kay adM 
& key control. 5.9 mc iamp*er. axtvwva looping, 
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PS-727 

Gemini’s newest "Platinum Senes" rroaor ohers 
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pnora I me wtpM Removable emsstaoer, crer^s- 
fade cueing, LED beat 
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LIGHTING 


180 day Replacement warranty on all Upstairs Records lights! 
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M Vestax 

POT-IIMK) 
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VWftxa 


Features a 0 5 second startup 
+M0% pitch control, high torque 
died drive, w,quart* lodt. replace¬ 
able RCA cables 
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‘199.95 


MC-U 

FMeti tor the moM DJ! This 
CD/Amp rack case it made io 
ImL It features a brick carpet- 
ed design with high quality 

locks 4 hantftos The slanted 
lop holds up to & space*, per¬ 
fect tor your muef & CD Con- 
tro-te' 6 spaces in front hold 
your CD ptd/er, irr p4i?ie # and 
cassette deck. 
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OFFICIAL BALLOT 


MoliileBeat 



VOTE NOW 


for your most played songs 



Note ; 

Each category should include songs created from the beginning of 
time, but only vote on what you've played most this yead 


MixMasters-This one's for you! 

What is your all-time favorite 3-4 song mix? 
(look for your mix in an upcoming issue!) 



What were your 5 most-played PARTY songs during 


Title 

Artist 

Title 

Artist 

Title 

Artist 

Title 

Artist 

Title 

Artist 


What were your 5 most-played MODERN ROCK (alternative) songs during 1996? 

Title_ A rtist_ 

Title_Artist _ 


Title 

Artist 

Title 

Artist 

Title 

Artist 


What were your 5 most-played DISCO songs during 1996? 

Title_Artist_ 

Title_.Artist_ 

Title_Artist_ 

Title_Artist_ 

Title___ Artist _ 


What were your 5 most-played COUNTRY songs during 1996? 


Title 

Artist 

Title 

Artist 

Title 

- - Artist 

Title 

Artist 

Title 

Artist 



What song would you like to never play again? 

Title_Artist_ 

What's your favorite opening song? 

Title_Artist_ 

What song do you usually end the night with? 

Title_Artist_ 


What were your 5 most-played BALLADS (slow dance songs] during 1996? 


Title 

Artist 

Title 

Artist 

Title 

Artist 

Title 

Artist 

Title 

Artist 


What were your 5 most-played BRIDAL DANCE songs during 1996? 

Title_Artist_ 

Title_Artist_ 

Title_Artist_ 

Title_Artist_ 

Title 


Who Are You? 


Name 


Company Name 

Slreel 

City 

State Zip 


What were your 5 most requested KARAOKE tracks during 1996? 


Title 

Artist 

Title 

Artist 

Title 

Artist 

Title 

Artist 

Title 

Artist 


Fill out this ballot and return by November 29th to: 

Mobile Beat Magazine • PO Box 309 • East Rochester, NY 14445 
Or fax to: 716*385*3637; or E-mail to: info@mobilebeat.com 
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Hurry!-We need 
your ballot by: 

November 29,1996 




























































































































SCATTERSPOT - $99.00* ... ... 

in smaller compact units 


specifically designed for the 



professional Mobile D.J. at a 


price that can’t be beat! 


Built with the same quality 


we put into our Club Series, 


you get incredible light 


.00* output, super rich colors and 


the reliability you need! 

\DE IN THE U.S.A 


Call today for information on 


the entire Mobile D.J 


Series” and for a dealer 


near you! 


00* 





l 


c 






KLS USA / 27599 Schoolcraft Rd. / Livonia, Ml 48150 

’M.S.R.R - Dealer pricing may vary 
















WHAT DO YOU DO WHEN 
SHE’S A LITTLE BIT 
COUNTRY, 

AND HE’S A LITTLE BIT 
ROCK’N’ROLL! 



by “Hillbilly” Rick Meyers 


W ith so many new dances, songs and artists coining at us from 

all directions, there’s no shame in admitting you're having a 
hard time keeping up — that’s why I’m here to help! I’m 
often asked, “How do I know what song goes with which dancer” 

BACKSPIN 

In the early ’80s, there were very few country line dances being done. 
Partner dances, like the two-step, cha chas, polkas and waltzes were more 
common. Many different songs were used for the same dance. I leading 
into the ’90s, choreographers started creating dances to go with certain 
songs, which started a trend to do just one dance to one song. This 
continued to be popular through ’94, but over the last two years, a new 
trend has begun. 

The cotin try dance craze has opened the door to hundreds of talented 
choreographers who are creating new dances to go with new songs all 
around the world. This has created a new dilemma. Now a song popular 
for a dance in one area mav be used for another dance somewhere else. 

f 

Which leads to the next most-asked question, “How do 1 know w hat song 
to play for a requested dance when I travel to different states or out of the 

country? ” 

m 

I believe good, boot stompin’ music is universal. If the folks in your 
area like what you’re playing, chances are all the folks, in all parts of the 
world, will toe tap to rhe same stuff. But as the saying goes, “You never 
know unless you ask.” So ask! As a Dl, you know' from experience what 
tempo and rhythm patterns work best, but there is nothing wrong with 
saying to dancers, “I’ve got a great new dance song here anti would really 
like you folks to let me know what dances you feel will go with it.” Write 
down their choices. Make a note of all their input—it s invaluable. It’s also 
a good idea to keep an ear tuned to your local country radio station. 

When you hear something that makes you want to dance, play it! Guaran¬ 
teed, they’ll be playing it in the clubs! 


I’M A LITTLE BIT... OF EVERYTHING 

In case you haven’t noticed, 1 keep speaking about “songs to play” without 
using the word “country.” The type of music you play depends on the 
guidelines of the establishment or the dancers you have present. While 
some songs may be from the country section of your local record store, 
their flavor could be more rock V roll, rap, or techno and might not be 
accepted by your group. 

Many rhythm patterns of country songs today match those ot 50's and 
60’s rock ’n’ roll. Because of this, we are seeing a greater acceptance of 
music from that era at country' dances, Jailbouse Rock or Many Many (tor a 
Tush Push), T-R-O-U-B-L-E (done by Elvis in 1975 and re-released as 
country' by Travis Tritt) and Jive Bunny and the Mastermixers’ In The 
Mood are played every night for country dancers, lechno songs like Cotton 
Eyed Joe by the Rednex, Swamp Thing by the Grid, Fat Boy by 
Maximillion, and Tribal Dance by 2 Unlimited will also fill your 

# W 

dancefloors. And of course, don’t forget about the Macarena. 


FILLING UP THE FLOOR 

There is one w r ay to solve the problem of having more than one dance to a 
song. If there is room on the floor, allow dancers to do as many dances as 
they wish all at the same time. Don’t forget to w'atch your crow'd and see 
how many couples you have. The more couples there are on the 
dancefloor the more two-steps, cha chas and waltzes you want to play. 
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HOT LIST: 

Here is a list of both recurrent and new release 
country songs that should work anywhere, most of 
the time. Don't cringe but, I still play Achy Breaky 
Heart *her I have kids present. It always gets 
them dancing. Don't let your burnout get in the 
way of playing a good song. 


LINE » V\(i; Mil nilN 

Baby Likes 1b Rock It! 
Watermelon Crawl 
Trashy Women 
Ain't Goin Down! 

BomToBooge 
Chattahoochee 
Honky Took Attitude 
Third Rock From the Sun 
Super Duper Love 
T-R-O-U-B-L-E 
Boot Scootin’ Boogie 
I Like It I Love It 
Any song of... 

Sold 

All You Ever Do ts Bring Me Down 


Tractors 
Tracy Byrd 
Confederate RR 
Garth Brooks 
Hank Wikams Jr 
Alan Jackson 
JoeOiffie 
Joe Drffie 
Ede 

Travis Tritt 
Brooks & Dunn 
Tim McGraw 
Shania Twain (i iw hr r ) 
J.Michad Montgomery 
Mavericks 


Here’s an example ot a dance set you might 
want to try. Early in the 

p m 

night, pick some older 
dances and songs (electric 
slide, watermelon crawl, tush 
push, two-steps, sweetheart 
schottisches). You can still 
let people line dance in the 
middle of the floor if there’s 
room. It’s important to try 
this first thing in the 
evening. Partner dancers 
typically come in early, when 
it’s not crowded, and leave 
early. Continue your dance 
set by coming down in 
tempo with a cha cha, waltz 
and slow dance. Then begin 
to pick up the tempo. A lot 
of times, right after a waltz 
or slow dance, I will come 
back up with a blow-you- 
away nontradidonal song 
and dance to fulfill the needs 
of the younger dancers who 
have fallen asleep during the 
waltz. Some suggestions tor 
this are Cotton Eyed Joe by 
the Rednex, Tribal Dance by 
2 Unlimited or Go Away by 
Gloria Estefan. This method 
lets you satisfy all age 
groups. 

When you get a request 
for a hard dance you know 
will not fill die floor, save it 
for when the crowd’s really 
sweaty and needs a break or 
for later in the night. 

Encourage the requester to 
stay around and you’ll play 
it. 

The advent of regional 
dances has made it nearly 

-r 

impossible to assume that 
your dancers will do the 
same steps to a song as 
dancers in another area. 

Your best bet is to play the 
songs that are hot and let 

your dancers take it from there! That’s all lor now. 

YeeeeHaaaa! 

If anybody has a source for singles of the "Swamp Thing," please let me know! 
Contact: Rick Meyer, R2 Box 150 A, Haubstadt, IN 47639. Telephone: (812) 867 
3401; Fax (812) 867-1082: e-mail: hillbillyr@aol.com 


WALTZES 

I See It Now - Tracy Lamms, The Last Waltz - Rodney Crowd. 
Their Hearts Are Dancing Forrester Sisters, Love On a Hot 
Afternoon - Gene Watson 

L11A Q1AS 

Neon Moon - Brooks & Dunn, Tropical Depression - Alan Jackson. 
It Must Be Love - Rodney Crowd, Baby's Got Her Blue Jeans On 
Mel McDaniels, Here Comes the Rain - Mavericks 


E SOWS 

Roger Brown 
Ricochet 

Smokh Armadillo's 
LeAnn Rimes 
Mindy McCready 
Brooks & Dunn 
Lonestar 
George Strait 
Lee Roy PanNl 


Swing City 
Daddy's Money 
Thump Factor 
Blue 

Ten Thousand Angels 
My Maria 
No News 
Blue dear Sky 

Gwn Water to a Drowning Man 




890AL 


50QAL 


Getting the best sonic [wiformancc from 
vinyl is a demanding task for an audio 
cartridgL‘...es|)cdaUy when it comes to back- 
cueing and scratch mixing To gel the best 
sound quality and trackability from vinyl 
Stanton offers four hot cartridges designed i<> 
smi ike up any dance Floor. 

TRACKMASTER 

Already (he standard in the industry, 
Trackmastcr offers high-precision tracking 
and durability to withstand the rigors of 
back-euemg and scratch mixing. The stylus 
tip features a social fluorescent coating that 
illuminates the (racking path for pinpoint 
cueing accuracy, even under poor lighting 
i onditionSh The integrated headshell design 
completely eliminates cartridge mounting 
ami unwanted noise due to exposed win s 

B90AL 

Designed specifically for DJ applications, the 
89UAI. features a high compliance can¬ 
tilever for precise tracking while hack-cutring, 
slip-curing and scratch mixing. 

680EL 

The 680EL's low-muss, high-slrnigtli can¬ 
tilever and 4-coil design delivers optimum 
tracking response without sacrilicing durabil¬ 
ity and signal output. 

500AL 

Ihc workhorse of the industry, the 50QAL 
offers die |H*rfed blend of economy, reliabili¬ 
ty, ruggedness and optimum performance. 

To get the most out of your record collec¬ 
tion, make sure your turntable cartridges are 
sporting the Stanton name. It's the one name 
you can count on to deliver the |)erfonnance 
you need to make vinyl smoke. 

STaNTon 

The choice of the professionals™ 

101 Sunnyside Blvd. Plainvtew, NY 11803 
(516)349-0235 Fax:(516)349-0230 
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Come and see tbe new 

USA Series of povieiamF 

from QSC Audio at any 


imp r,to in the 

i» the entry caii""" 1 

into the mail to QSt tot 

entered in our contest. 


1 * Li 


QSC AUDIO PRODUCTS, INC. 1675MacArthur Blvd., Costa Mesa, CA 92626 USA Ph 714/754-6175 Fax 714/754-6174 Web http://wmqscaudio.corr E-mail info@qscaudio.com 

No purchase necessary. Contest urns 9/1 /9(H2/1 /9G at participating retailers Open to entrants IS or older Winners will be selected in a random drawing on or about 1/1 /97 and be notified by mail. Prizes (1) Grand Prize: Two (2) Tickets [plus backstage passw 
available) to any concert, rmEalbtan or wit in which QSC Audio Products are used (a list of choices till be provided to the mnnct taflowng the fomnql Iwo f2) r/t coach airijw tickets to the selected event fcmousme transportation to and from the airport m the seleft 
city, two (2) nights accmimodationt plus two (2] QSC basebillstyfe jackets (combined a.r,v. i2,5ft)|t (5) 1 st prizes: QSC USA 900 Power Amplifier (am 1785): (3) 2nd prizes; QSC Wool/leather Basebal Jacket (am. S200)t (50) M prizes; QSC Denim Shirt (am f35). lr 
official entry form, contest roles, or actual odds (please specify), send self-addiessed stamped envelope to QSC Audio Product^ Inc, 1S75 MatArihur Blind, Costa Mesa, CA 92626 Odds of winning depend on number of entries. A Final lecord of actual odds mil be atailabk 
for a peiwdoftwoyti5aftenhe pnze drawing date. Employees of QSC Audio Products, Inc., participating sound compan other iff I ated buswiesses* advertising and promotion agencies, and their immediate family members and/or those living in the same houseMIdo' 
each are neligi We Pure w oners must ernute an Avdavit Eligibrlity/fy^kity Release/Prize Acceptance Form within 7 days of attempted delivery of same toncomphance within this time period may result in disqucltation Acceptance of prizes constitutes permisswn to 
the sponsors or their agencies to use winner's name and/or likeness for purposes of advertising arid trade without further compensation, unless prohibited by law to substitution or uansfei of prize permitted All applicable Federal State and local taxes aie the respomsbrffj 
d the winner tomes of prize winners available after 3/1/97. Vod where prohibrted 










1 

1 



hum 

i'SSSUPffl 

* f 


































































































The Martin Starflash - The 




M/fnrtin Professional's DJ Series of products are 
ata famous for their big effects and value for money. 
Now meet the new Starflash, small in size , hut huge in 
the effects it produces. 

The standard Starflash produces an exploding array 
of bright white shafts of tight, which turn in lime to the 
music. Tlje same dynamic effect but with numerous colo¬ 
red beams is provided by the Starflash Multi-Color which 
uses vacuum coated color technology to create purer, 
and richer colors. Now Martin Professional have found 
a way to make a whole series of new effects as a spin off 
from the Starflash Multi-Color concept, many of which 
simulate the mid-air effects normally associated with 
lasers. 


Starflash facts: 

• Bright jOO Watt DHA lamp 

• Sound activated via built-in auto gain contrftlled 

microphone 

• Dtcbroic colors means wo fading 

• Three settings: 0-Standby, l-effect sound animation, 
2-effect anti lamp sound animat Urn 

• Multiple external ctmlrtd possibility 

• Dimensions inc. bracket (I.xWxIf): 10.8 x 77 x 8.8“ 

• Weight: 7.31b 

• / Year Warranty. 

The Martin Starflash - 
brighter than the brightest star 



Starflash • Starflash Multi-Color - Starflash Cone • Starflash Triple liar - 

an exploding array of bright an overall burst of brightly inulii<oiored and sharply three parallel /fat beam 

white shafts of light colored beams defined cone patterns, in bars of solid color 


*MAP. Price: Min*ni*ii AtfwHlitecf Pf»eo 


Marlin Professional, Inc. • 3015 Greene Street. Hollywood. FL 33020 • Tel (954) 927-3005 • Fax (800) 899-5990 or (954) 929-6405 

West-Coast: 11668 Tuxford Street. Sun Valley. CA 91352 • Tel (818) 252-0399 • Fax (818) 252-0390 



Southwest: 11425 Mathis. Suite 405, Dallas. TX 75234 • Tel (214) 831-8860* Fax (214) 831-8864 

BBS: (954) 927-1538* http://www.martin.6k 
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THE COMPUTERIZED DJ 


THE ULTIMATE MUSIC TOOL 


J 



Knockout Hits provide 
professional DJs with 
all the HITS to keep 
the most diverse 
crowds on their feet! 
Knockout Hits has 
many previously 
unavailable tracks on 

CD! F 


w 

Call today for your FREE Knockout .Hits track listing... 
and you'll soon be playin’ Knockout-Hits at every gig! 

f*J /, . H 
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HEEP VDUR LIBRHRV OP-TO-DRTE 


DELIVERED RIGHT TB VDUR DOOR - EVERV MONTH 


Mu Music Traxx gives you the most well 
rounded compilation of what’s hot on the 
nev/ music scene. Nu Music Traxx covers 
it all... new pop, rock & dance on every CD. 
Keep up on all the new music... at a price 
that’s designed to save you money. 


Mu Dance Traxx is in your face with all that’s new 
and hot on the dance scene. Get it all from this 
compilation of key 12" extended mixes. You'll 
even have an opportunity to input on upcoming 
Nu Dance Traxx selection listings. 


Put your wagons in a circle. I think you’re 
in tor a big surprise. Nu Country Traxx is 
more than one cowboy can handle. We’ve 
rustled up the best and newest country 
around and slapped it on a disc for ya! 






Entertainment 
Resources Group 


Entertainment Resources USA, Inc. Entertainme 

Unit #10.240 Portage Road Unit #1, 232 

RO. Box 670, Lewiston, Mississaotfa, 

NY. 14092 ONL5A4A2 

Toll Free: 1-800-465 


inmehf Rejjwces Group 

, 2320 TettTo Street 



Rt-800-753-3547 


IN U.S.: 




•t6 qualified professional DJ'S only. 

iNAt)A FOR LEASE ONLY. NOT FOR SALE 



Mixman soft wan* transforms your PC 
into a high loch digital mix-station with 
throw-down, high energy dance music 


by Henry Collins 


Mixman software is an exciting look into the future 
of digital interactive mixing. With this PC-based 
software you can turn your multimedia PC into a 
powerful mix-station for playback and recording of 
supplied dance tracks. The Spin Control CD is a 
collection of eight high-energy dance titles from 
LV1\ Records, a wholly-owned record label of 
Mixman'lechnologies. liach selection is comprised 
of 16 digital tracks that you can playback and remix 
on the fly with Mixman’s futuristic looking graphi¬ 
cal user interface (GUI). 


MIX IT UP, SCOTTY 

Installing Mixman software is a one-step no brainer. 
The minimum system configuration is a sound card 
equipped PC with 16 megabytes of RAM and a 
66MHz processor or better. After lift-off, you're 
presented with a song selection screen featuring 
eight music titles to choose from. After clicking on 



your mouse, an 
album slides out 
of the jacket to 
confirm your 
selection. To 
hear it you sim¬ 
ply click on the 
transport con¬ 
trols at the bot¬ 
tom of the screen. Tiest of all, the disk also contains 
CD audio versions of these tracks for playback on 
any CD player. 

I 'ach of the music selections offered very com- 
plex compositions with fat drum licks, vocals, noise 
tracks, synthesizer effects, percussion... you name 
it. These high-energy dance tracks are not for the 
faint of heart. Hearing them beamed me hack to 


an item with 
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New York City during the early 
days of Studio 54 and Paradise (ia- 

w 

rage. After making your selection 
you click on the center button to 

f 

proceed to die mix screen. 

16-TRACK DRIVE 

"When you enter the mix screen you 



encounter two turntables and a 
crossfader. My immediate impres¬ 
sion was that die software offered 
digital mixing of two program 
sources. WR( )NG! After clicking 
on the crossfader for about three 

minutes, it became fairly obvious 

* # 

that this was no functional fader. 
Perhaps in a future release of the 
software it will feature a working 
digital crossfader. 

Ib control playback of the 16- 
track music selections, each turn¬ 
table featured eight hot spots re¬ 
sembling LEDs which you can click 
on or off. < licking on a hot spot 
activates playback ol a correspond¬ 
ing digital music track. You can use 
both the mouse or the keyboard to 
activate music tracks. Using the 
keyboard gives you the ability to 
laun ch multiple tracks simu Ita- 
neously. Releasing your hand from 
keys halts track playback. For con¬ 
tinuous playback of multiple tracks 
simultaneously there is also a lock 
function which is used in conjunc¬ 
tion with the keyboard. 

Mixing the audio tracks in real- 
time gives you a tremendous feel¬ 
ing of creative power. Want to open 
a selection with just the high hat and 
kick drum? No problem! Mixman 
gives you total playback control of 
all 16 tracks. There is also an ef¬ 
fects button that allows vou to 
change the pitch of selected tracks 
at will. The creative possibilities for 


remixing any selection are virtu¬ 
ally unlimited. In just a few min¬ 
utes, I was able to throw together 
some kill er dance mixes. Please 
keep in mind that all eight I.MIX 
cuts on the CD are dope cuts to 
begin with. Mixman even features 
a record function so you can save 

m 

your hot mixes to disk for playback 
at any time, bites are saved with a 

w 

MID (MIDI) extension but they are 
not compatible for use with Ml I )l 
sequencing and editing software... 
a real bummer. 

THERE'S STILL MORE 

Mixman also features an options 

screen which enables you to con- 

0 

trol several of its additional func¬ 
tions. With it you can adjust the 
tempo ot the current selection as 
well as the pitch change for the 
effects control button. You can 
also open saved song files, create 
new ones or rename a current one. 
In addition, there is a selection for 



running the demo file. 

DEFINITEIY STAR FLEET MATERIAL 

Mixman’s Spin Control Interac¬ 
tive Dance Collective sells for 
S39.95 and can be purchased 
through their website at http:// 
Tffww.mixman.com. This is the first 
interactive release for the label and 
others are on the way. If Spin Con¬ 
trol is any indication of where in¬ 
teractive music is heading then 1 
say, give me full warp drive... EN¬ 
GAGE. 

For additional information contact: 
Mixman Technologics 
850 Montgomery St ., Suite 350 
San Francisco . CA 94133 
(415)403-1382 



DJ Pro 1000 


Catching that all-important cue in the heat of 
a mix can be tough espenully with a flimsy 
I >air ol hi-ail | ilium's In 'irl[ ■ vou slay mil nt 
trouble, Stanton offers five headphones 
designed with the performance and comfort 
you need to bus La move on every groove 

DJ Pro 101/SR 

For convenient hauds-fn.pi ram i and 

quick on/ofT access the 101/SR features a 
felly-adjustable and removable shoulder rest 
It's perfect Tor those DJs that can’t afford to 
be tied down. 

DJ Pro 101/STK 

The 101/STK is perfect for performing DJs 
lliat like to keep their bands on the action. 
Ibis handheld, single eumip headphone fea¬ 
tures a removable loam covered sin k handle. 

DJ Pro 101/HB 

l or long-wearing comfort and hands-free 
operation the HU I lit offers a single earnip 
design with adjustable headband coveted 
with soft padded vinyl. 

DJ Pro 1000 

The 1)1 Pro 1000 offers the combined bene¬ 
fits of lightweight comfort and accurate 
wide-frequenry simml reproduriinn for criti¬ 
cal sound monitoring. 

DJ Pro 500/WIC 

Designed for the pro DJ, die 500/MC offers 
a hands-free mic with swing-awn v boom 
Tlie headphone features dosed car design 
witli heavy-duty driver for exceptional bass 
performance 

So, if you're tired of blowing your mix. check 
out Stanton's full line of pmfessi m il head¬ 
phones at an audio dealer near you. They 
offer die performance and reliability you 
need to stay on cue. 



The choice of the professionals™ 

101 Sunnyside Blvd. Plainview, NY 11803 
(516) 349-0235 Fax: (516) 349*0230 
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Check out a few of our favorite D J vans, 
trucks and trailers while you shop for 



by Henry Collins and Robert Lindquist 




Hoi new ways to gel 
your rig to the gig! 


Ever since “mobile” became an 
accepted prefix tor entertainer, get¬ 
ting an entire sound and lighting 
setup to the job in one piece has 
been a challenge. In the days of 
disco, nothing short of a panel truck 
was adequate to transport the 1 ( - 
watt-per-pound amps, club-sized 
speakers and extravagant lighting 
systems. Now, equipment is de¬ 
signed to be efficient, light and 
portable. Combine this with 
America’s new found passion for 
sport-utility vehicles (SUVs) and 
minivans and you’ll find a range oi 
vehicle options that’s staggering. 
Here are some of the more popular 
American made options for getting 
your gear from A to B, and back! 
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BUY OR LEASE? 

The first question is whether to 
buy or lease your new wheels. If 

# w 

entertaining is your livelihood, 
leasing may offer attractive tax 
advantages and allow you to drive 
a more expensive vehicle than 
you could purchase. With some 
leasing programs you can roll off 
the lot with a new ride for very 

f 

little money down. Before 
deciding on a lease program, 
check out the terms very closelv 

w * 

as there are usually additional 

w 

charges at the end of the contract 
period for excessive mileage. 
Many leases charge for usage 
exceeding 10,000 to 15,000 miles 
annually, depending on the 
length of the lease. Being that 
you will he using the vehicle for 
business, check with your ac- 
countant and see if you will be 
able write off a portion of the 
cost of the lease. 



OPERATING COSTS 


If your new vehicle purchase 
could operate on air and water, 
you wouldn’t need to worry about 
operating costs. Alas, this is the 
real world where cars and vans 
run on gas and oil. If you will he 
putting serious miles on your new 
vehicle you will want to look at 

w 

its long-term operating costs such 
as tune ups and scheduled main¬ 
tenance. With the Dodge ; Cara¬ 
van, Chevrolet Lumina Minivan 
and Ford Explorer for example, 
you can gig for 100,000 miles 
before a scheduled tune up. 


BRING MEASURING TAPE 

Before making any vehicle pur¬ 
chase, make certain it has the 
carrying capacity you need. One 
of the most practical ways to 
determine this is by fitting all your 
gear in the vehicle you have in 
mind to purchase. Some car 
dealerships will allow you to test 
drive vehicles for a few hours, 
giving you plenty of time to load 
up and conduct your own road 
and track testing. If you are not 
able to spend quality time with the 
vehicle, your next best option is to 
bring a tape measure and take 
down all the vital dimensions. Be 
sure to measure the top, middle 
and bottom part of all door frames 
as well as the height, width and 
length of the interior cargo area. 
Once you have all the necessary 
dimensions, arrange your sound 
system into a small stack approxi¬ 
mating the interior dimensions of 
the vehicles’ cargo area. If you 
can’t stack it tight enough to lit 
into those dimensions, better look 
at a different vehicle. 

100,000 MILES LATER 

Before you decide to drive off the 
lot with any new car, make sure to 
check out the terms and condi¬ 
tions of the manufacturer’s 
warranty very closely. Most 
manufacturers offer a 3-year/ 

w 

36,000 mile bumper-to-bumper 
warranty with free 24-hour road 
side assistance nationwide. If you 


can get to a phone, you can get 
help. In addition to the standard 
warranty, which covers “ factory- 
supplied materials and workman¬ 
ship” (manufacturer’s defects), 
some car companies offer ex¬ 
tended warranties to protect you 
after the initial warranty expires. 

With few choices under 
S2l 1,000 it has become extremely 

fr 

important to check and compare 
warranties as well as features, 
specs and performance. 

D0N7 LET THE PAINT FOOL YOU 

For many, a car purchase is a very 
emotional decision. Car manufac¬ 
turers know this too. That's why 

m 

they spend millions on market 
research to determine the hottest 
paint, body trim and features to 
offer in their vehicles each year. 

w 

Rather than let impulse and your 
emotions drive your purchase 
decision, try to look beyond the 

w w 

paint and chrome to see the 
vehicle’s true value. The purchase 
you make in the heat of passion is 
usually the one you’ll grow to 
regret in the long run. 

When shopping for your next 
vehicle, remember that this is a 
purchase you will have to live with 
for a number of years... especially 
if you’re financing it. Don’t be 
hasty, no matter how attractive the 

r " 

deal sounds. Compare, compare 
and compare. Do this and chances 
are you will drive off with a real 
winner. 
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Ml VANS 



Dodge Caravan LE 

Base price: $23,190 • Front Wheel Drive * Dual air bags * Driver's side sliding door * Infinity audio system 
suspension * Cargo capacity: 146.2 cu. ft, (2nd and 3rd row seats removed) 


Touring 


tions are available: a six-passenger 


The minivan market took its first 
breath in 1983 when Chrysler 

m 

gave birth to the Dodge Caravan 

and Plymouth Voyager—now, one 

of every two minivans sold in the 
* 

U.S. is a CChrysler product, lo 
ensure its market dominance, for 
1996 Chrysler invested $2.3 

V 

billion and developed an all-new, 
third-generation minivan. Motor 
Trend responded by naming the 
1996 Caravan “Car of the Year.” 

CARGO TO THE MAX 

The biggest change in the new 
Caravan is its cleaner, sleeker 
styling improving aerodynamic 
performance. The new interior is 
more than nine inches wider than 
its predecessor, for a total volume 
of 175 cu. ft., the largest in its 
class. Take oxit the two rear rows 
of seats and Caravan offers a 
cavernous 146.2 cu. ft. of cargo 
area-—-enough space for a good 
sized sound and lighting system 
with 48" high speaker cabinets. 
Dual sliding cargo doors on both 
sides take the trauma out of 
loading and unloading equipment. 

The standard engine is a 150 
hp 2.4-liter SOHC four cylinder 
job. for more tire burning perfor¬ 
mance, an optional V-6 delivers 
158 horses to the front wheels, 
father way, the Caravan has the 
“umph” to move you and your 
cargo at a spirited pace. 


THE CHEVY APPROACH 

If you’re not put off by its space- 
shuttle styling, the Chevrolet 
Lumina mini van has sufficient 
cargo carrying capacity with family 
car handling for about five grand 
less than the Caravan LE. 

Beneath its low slung hood, 
Lumina s standard 3.4-liter V-6 
engine delivers 180 hp with 205 
pound feet of torque giving it a 30 
horsepower advantage over the 
Caravan, With the rear seats 
removed, Lumina offers 112.6 cu. 
ft. of cargo room—62.4 cu. ft. less 
than Caravan’s—but Lumina*s 
bumper-level cargo deck greatly 
aids loading and unloading. 

Inside, Lumina comes standard 
with two comfortable front bucket 
seats and a three-passenger bench 
seat. Two other interior configura- 


version with three rows of bucket 
seats and a seven-passenger model 
with three buckets in the middle 
and two at the rear. 

FORD’S STAR 

Last in our line-up on American 
made minivans is Ford’s Windsor. 
Priced in the mid-20’s, this van 
seems best described as a compro¬ 
mise between the Caravan and 
Lumina. Usable load area for the 
Windsor is ten inches less than 
the Caravan, which translates to 
23 cu. ft. less cargo area. A plus is 
the high clearance rear liftgate 
which anyone over 6*3” is sure to 

w 

appreciate. 

The base engine is a 3.4-liter 
but the optional 3.8 liter V-6, 
which pumps out 200 hp, is 
probably the better choice, espe¬ 
cially if you're going to load it 
down or haul a trailer. Both 
powerplants allow you a 100,000 
mile tune-up cycle. 

In the final analysis, it all comes 
down to what features are best for 
you. The Caravan offers the 

V 

convenience of dual side doors, 
Lumina’s plus is flexibility, and 
Windstar has the advantage in 
terms of power. All three are 
front-wheel drive and come 
standard with driver and passenger 
airbags. 



Chevrolet Lumina Minivan 

Base price: 518,415 * Front Wheel Drive * Driver's air bag * Sliding cargo door * Lightweight modular seating * 4- 
wtoeel ant dock braking * Steel safety cage construction * Cargo capacity: 112.6 cu. ft. (Rear seats removed) 
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Chevy/GMC Minivan 

Base price: $19,152 * Duel dir 
blitfis * Four wheel ABS brakes 
* Sukj door btNinvs * Tomfiin§ 
suspension ■ Ciiffto capacity 
170.4 cu. It . {2nd and 3rd row 
seats removed) • Powerplant 
4 5 liter, V6, 190 hp 


VANS 

While termed a minivan, the 
Chevrolet Astrovan and GMC 
Safari are more van than mini. 
With its large and boxy cab 
design and rear wheel drive 
powertrain, the Astrovan/Saiari is 
possibly the most popular vehicle 
with mobiles. lake out the center 
and rear row of seats and this 
baby will consume 170.4 cu. ft. of 

W 

cargo. You can load full 4x8 
sheets of plywood flat on the 
cargo deck with room to spare. 

The standard 190 hp 4.3-liter 
V6 powerplant and 5,500 lb. 
towing capacity, combined with 
its rear wheel drive, makes this 
van ideal for cargo trailers. 

Dual air bags and Five- 
passenger seating come standard, 
as well as lots of cxip holders. 

The base price for the rear wheel 
drive, four door model is 
$19,152. Also available in an all- 
wheel drive, eight-passenger 
version. 

VANTASUC 

If your wallet will let you step up 
to the plate and take a swing at a 
second vehicle, you may want to 
consider a full-size van. The 
Chevy Express / GMC Savana is 
an fine choice with 15-passenger 
or 9,500 lb. carrying capacity. To 
move all this stuff around, the 
Express/Savana offers 267 cu. ft. 
of cargo space and standard 195 
horsepower, 4.3-liter Y6 engine. 


There’s also an optional 5.0-liter 
V-8 with 220 hp or 5.7-liter V-8 
with 250 hp. II that won’t cut it 
there's also a monster 7.4-liter V-8 
with 290 hp. 

Both vans come standard with 
driver and passenger airbags, air 
conditioning, and four-wheel 
ABS. There’s a choice of side 
doors: one sliding door or two 


hinged doors. 

For heavy-duty hauling: you 

0 0 t* 0 

can purchase an optional towing 
package enabling you to safely tow 
a 10,000-lb. load. 

The base price for the 
Chevrolet van is $19,494 and 
$19,309 for the GMC name plate. 
Each can be purchased with 
standard and extended length 
cargo beds. 


AF FORD ABLE 

For a grand ($1,000) less than the 
base price of the Chevy van, you 
can own a Ford Club \Varan. 

This glassed version ol the win¬ 
dow less Econoline offers 266 cu. 
ft. of cargo space and comes with a 
standard 4.5-Hter, 6-cylimler, 150- 


motoring muscle there is an 
optional 7.7-liter V8 that delivers 
a head-snapping 245 horses. 

The Club Wagon’s $18,230 
base sticker price includes a 
driver’s air hag and ABS brakes as 
standard equipment. 

MAXIVAN 

If vou need something: larger than 
the Dodge Ram Van, you may 
want to consider a Greyhound bus. 
With a base price of $16,848, the 
Ram comes with a standard 3.9- 
liter \ 6, 175 -hp powerplant. One 

ol its most outstanding features ns 
interior height of vY excellent 
for loading most speaker cabinets 
standing up. 

If your hauling needs exceed 
i he capacities ol most vans, you 
can also purchase a cut-away or 
cab-only model and have a stock 

v 

or custom cargo box built to your 
specifications. 
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Chevy Full-size Vans 

Base price: $19,494 * Front 
tVheel Drive * Dual air bags * 
Side door beams * 4 wheel 
ABS * Stainless steel exhaust 
system • Cargo capacity: 267 
cu. ft. » Powerplant: 4,3liter, 
V6, 195 hp, 


Ford Club Wagon 

Base pnee: $18,230 * 
Driver's side air bag * ABS 
brakes * Electronic 4 spee d 
automatic overdrive 
transmission * Twin Pheam 
front suspension * Cargo 
capacity: 266 cu, ft. (2nd and 
3rd row seats removed) 
Powerplant: 4.9 liter, V6, 

145 hp 


hp powerplant—15 less horses 
than the Chevy van. For additional 


















spout i rn mills 



Jeep Cherokee 

Base price: $16,293 * Rear 
Wheel Drive * Driver's side 
a«r bag * Cargo capacity: 75 
cu. fl, * Powerprant: 2.5-IIter, 
4-cylinder, 125 hp {6 cylinder 
optional, V-S available In 
Grand Cherokee), 


fvou need a car for the week, and 


a truck for the weekends, your 
vehicle of choice may be a sport/ 
utility vehicle. “Sport/utes” have 
become the fastest growing 
segment of the auto marketplace 
and with good reason. They’re 
more car-like than a van or 
minivan, have excellent trailer 
towing capabilities and offer 
flexible cargo arrangements to fit 
people, gear or both. In addition, 
with available four-wheel drive or 
all-wheel drive and high ground 
clearance you can back right up to 
any venue. 

Like pizza, SUVs come in 

three sizes, small, medium and 

large. The small size, such as the 

Geo Tracker and Toyota RAV4 

have little to oiler anyone with a 

* 

mobile entertainment business. 
The medium size SUVs—Jeep 
Cherokee, Chevrolet Blazer, l ord 
Explorer, Toyota 4Runner and 
Nissan Pathfinder—are more 
practical. In addition, Honda, 
Isuzu, Land Rover and several 
other foreign nameplates arc deep 
in the battle for this segment ot 
the market. With such a mix of 



Ford Explorer 


Base pnee: $20,070 • Rear Wheel Drive. 4*4 or all-wheel 
drive * Dual air bags * Awheel ABS brakes * Cargo 
capacity: 92 cu. ft. * Base Powerplant: 4.0-liter, V6, 160 
hp tv 8 optional). 


vehicles, and more on the way, we 
choose to focus on a specific 
segment of the sport/utility market 
where GM and I'ord are aggres¬ 
sively vying for market share: the 
Big SUVs. 

THE GENERAL’S MOUNT 

Despite their new names, the 

Chevy Tahoe and GMC Yukon 

* 

(formerly known as the full size 


Blazer and Jimmy respectively) 
date back to 1969. Through 
routine face lifts and upgrades, 
these vehicles continue to play 
well. In fact, the Tahoe was named 
“Truck of the Year” by Motor Trend 
for 1996. The biggest, most 
recent, advance was the introduc¬ 
tion of the enhanced 5.7 litcr/250 
hp V8 which will get these big 
wagons up to 60 mph in under 10 
seconds. Not too shabby for a 
5,400 lb. vehicle. 

The base vehicle is a two-door. 
An available four-door, now in its 
second model year, offers consid¬ 
erable more people and/or cargo 
space. As a cargo carrier, the two 


door is hampered by the place¬ 
ment of the full size spare tire. It's 
right w here you wanted to put 
your amp rack. To reclaim that 
space, your options are either an 
aftermarket outside spare tire 
carrier, tote the spare in the 
passenger seat, or leave it home. 
Towing capacity is rated at 7000 
pounds as compared to 5,50( lbs. 
for the smaller Chevrolet Blazer. 

The two-door version may be 
great for back-road excursions, 
but in everyday driving, the 
buckboard ride can get to be a bit 
annoying. The four-door version, 
with a longer wheel base and 
additional leg room, is a much 
better ride and the 20/40 split rear 
seat makes this a great choice for 
whatever or w homever you need 
to haul (partially due to the fact 


the spare tire is suspended under¬ 
neath the truck). 

The tw o-door version offers 
either a clamshell rear hatch (half 
goes up, half goes down) or side 
bv side vertical doors. The four- 
door offers just the latter arrange¬ 
ment. Tahoe/Yukon is available 
with cither rear or four-w r hecl 
drive. Sticker prices start at 
523,500 and top out just over 

531,000. 

FORD’S DONE HORSIN’ AROUND 

Aside from a starring role in the 
hottest televised low'-speed car 
chase of all-time, Ford Bronco's 
are a common site everywhere. Its 



Chevrolet Tahoe 

Base price: $22,501 * Rear 
or Rear/4 wheel Drive * 

Diiveris side air bag * 4 wheel 
ABS brakes * Cargo copacity: 
92 cu, ft, * Powerplant: 5.7- 
liter, V8, 250 hp. 
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These top DJs didn’t want money 

to endorse our products. 
They wanted our products. 



DJ/producer, N.Y.C, 

“The mixer to mix it up with.” 

With a signal to noise ratio of loodb, a 5-band graphic equalizer and 
balance control, the 5009 mixes up like a high-end board. But the 2.5kg 
weight and detachable 45 and 25 mm crossfaders prove it's really 
the perfect mixer. 



Streetmaster 5009 



D J Rhe[Mic 

DJ/producer, San Francisco 

“A fader as smooth as a DJ’s skin... 

and a layout that steps up performance.” 

Revolutionary Double Panel System allows for obstruction-free 
fast mixing. Selectable input switches fit into any of 8 positions. 
Supersmooth “Photo Coupler” crossfader enables on-the-fly curve 
adjustments for any style mix. The ultimate high end scratch/performance 
mixer for the professional DJ. 


IP 8-Ball 

Champion DJ, San Francisco 

Larger pitch range and lots more leeway... 

everything we've been begging for.” 

This table starts up with i.6kg-cm of torque. Static balanced 
floating arm virtually stops acoustic feedback, illuminated 
VU meter, +10% pitch control fader and electronic brake 
system. It’s all you want in a high-end table. 



Streetmaster 5005 



D J Om 
■ 

Champion i)j, San Francisco 

The ultimate artillery for all your battles.” 

The 5005 scratch mixer includes four inputs with two program 
faders, vertically mounted changeover switches and 
detachable 45 or 20 mm crossfaders. Rugged construction 
stands up to daily demands and grueling competitions. 


xVestax 

GIVE DJ'S WHAT THEY WANT. 


Exclusive US Distributor: Tracoman Incorporated • 2821 Evans St., Hollywood, FL 33020 * Tel 954 ) 929 8999 • Fa? 954, 929 0333 €-1996 Tracoman 






Ford Expedition 

Base price: Mia $20s • Rear '/.Treel 
Drive, 4x4 or all-wheel drive * Dual air 
bags * 4^vheei ABS brakes • Base 
Powerplani: 4.6 titer. V8, 215 hp. 


no wonder. The vehicle has 
remained virtually unchanged 
since 1966. With GM’s hot 
Tahoe/Yukon combo leaving 
dealers as fast as they’re delivered, 
Ford decided it was time to put 
the Bronco out to pasture and 
start making up some lost ground. 
For 1997, Ford is introducing an 
all-new vehicle, based on the 
redesigned FI 50 pick up. With 
the FI 50 well established as the 
best selling vehicle (car or truck) 
in America for uncountable years, 
the new Expedition, available 

only as a four-door, should be 

0 

headed for a successful run. 

At the time of this report, the 
first Expeditions were just rolling 
off the line so we’re at a loss as far 
as firsthand experience, but we do 
have the highlights. 

Size wise, Expedition is longer 
and wider than any other SUV 

IfF 

(it’s about 6 inches shorter than 
Chevy’s huge Suburban). With a 
119” wheelbase (1.5” longer than 
Tahoe four-door), Expedition 
offers seating for up to nine. Fold 


down the scats and it will gobble 
lip your system with a single gulp. 
The cargo area measures 39.8 
inches high, 48.5 wide and 82.2 
inches long. If that’s not enough 
room, Ford says it’ll pull up to an 
8,000 lb. trailer. 

Engine choices include two 
VBs: a 4.6 liter/215 hp Ford claims 
should offer the best mpg in this 
class and a 5.4 liter/230 hp, 
recommended for heavy-duty 
towing. Both are tuned to provide 
extra torque at lower RPAIs lor 
towing and deliver 100,000 mile 
performance before the first 
scheduled tune-up. Expedition is 
available with rear-drive only, or 


with a new Control Trac system 
which offers four drive settings 
(all-wheel, 4x4 high and low, 4x2). 

The family resemblance to 
Ford’s mid-sized Explorer, is quite 
evident, especially with the rear 
lift gate. It has one big swing-up 
hatch with a swing up window. 
Other notable features include 
dual air bags (Tahoe/Yukon has 
just a driver side), standard four- 
wheel antilock disc brakes and a 
passive anti-theft system. 

Prices are expected to start 
around $25,000 and top out in the 
mid 30’s. 

4 


loo much to stow? 

Why not tow? 



Pm ■ T 

Wells Cargo's Tote Wagons are available in single and tandem axle 
models with boxes ranging in length from 9T to 15'9". Single axle 
trailers have a 5'6" interior height compared with a 6’0” height on 
tandems, standard width is 5'9". 



It your lifestyle demands that 

a single vehicle be used for both 
personal and business use, a 
trailer is an excellent alterna¬ 
tive. Marked in a secure area, a 
well-constructed, steel-framed 
box utility trailer is a 

m 

simple and safe way to 
transport and store 
gear. Many mobiles 
leave their gear in the 
trailer full time, cutting 
their load/unload time 
down to just minutes. 

And trailers equipped with large doors and wide ramps facilitate 
loading and unloading. For outdoor jobs, a trailer fitted with a 
custom awning and power generator creates a perfect, self- 
contained staging area. In addition, the large side panels provide 
plenty of space to create a colorful, eye-catching billboard to 
promote your business on the job and on the road. For a 
complete catalog of trailers for mobile entertainers, contact 
Wells Cargo, Inc., P.O. Box 728-1214, Elkhart, IN 46515-0728 
or call 800*348-7553. 


Eight-foot Service Wagon (Wells Cargo Model SW8) is a 
manageable storage and transport option. Overall length 
is a tad over 12 feet with interior dimensions of 8’3” x 
4 9" x 4'6” (L x W x H). A 48-inch wide rear door and 
flush floor (no interior wheel wells) maximize usability. 
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For the average van or sport utility vehicle buyer, 
how the tailgate operates may not be a major 
purchasing factor. But, for Mobile Entertainers, one 
often-overlooked but essential feature is the rear 
access setup. Often a Di may run into a situation 
where working directly out of his or her o\\ n vehicle 
is the best way to go. With that in mind, note the 
vehicles in the photo below. Imagine yourself in 
each vehicle arriving at an outdoor gig with no table. 
How would you handle the setup? Which vehicle 
design do you believe works best? 



Midsize Toyota 4Runner- Flip Up Hatch Full-size Ford Bronco, fold down gate Chevy Astrovan-Side by side doors 




rn 
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From Point 


UAH 


A 



I 

*1 


rv 1 




HElff 



to Point 
Hassle Free 






If getting there (Point A) 
and back (Point B) is half 
the battle, then a 
Wells Cargo 
enclosed 
trailer is your 
secret weapon. 

In the mobile enter- 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
ioad/unload time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Wells Cargo ... every time out! Wells 
Cargo is the sound saving, image 
making way to go. Ask about 
our Leasing Program. 

Call (800) 348-7553 

far a FREE info packet 

Visit our Web Site: WWW.WELLSCARGO.COM 





if* 
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SELLING YOUR SERVICE 


by Blaine Greenfield 


TRYING TO HAMMER OUT YOUR OWN AD PLAN? THE FACT IS... 


You IV 


m 




(I Help! 


One of the most common questions I get from 
DIs is: How do I develop an advertising plan? 
Obviously, without a plan, most of what you 
spend on promoting vour business will be wasted. 

Let’s consider the options. You could work 
with a salcspcrson/advertising consultant from a 
local radio station, newspaper, direct mail firm, or 
yellow page company. But if you do, remember 
that person’s sole responsibility is to get you to 
spend most of vour advertising dollars with them. 

You could use the services of an advertising 
agency but most agencies want to work with 
clients with a large budget as they take a commis¬ 
sion on the amount spent on ads. This is why 
agencies, particularly the smaller ones, come and 
go on a regular basis. With the advent of desktop 
publishing and digital communications, it’s too 
easy for someone to call themselves an ad agency. 

Advertising and marketing consultants are also 
available to help you. Seek them out by word of 
mouth. It’s quite common for members of the 
marketing faculty at community colleges or 
universities to offer their services for a fee, of 
course). A last option would be to call your local 
office of the Small Business Administration (SBA) 
and speak to a SCORE (Service Core of Retired 
Executives) volunteer or locate your local Small 
Business Development < 'enter. Contact them 
through a local college or the Small Business 
Administration. 

No matter who you use, take your promotional 
efforts seriously. It’s your money, and advertising 
isn’t cheap. Even if you don’t plan on doing the 
work yourself, get yourself educated (read, take 
courses) on marketing, advertising, selling and 
promotion; this will enable you to ask the “right” 
questions of those you may wish to consult. Books 
by such authors as Murray Raphel and Jay 
Levinson (Gurerilla Marketing ) are excellent 
resources. You should never rely on just one 
person or company to guide you completely. 



4 STEPS TO 
SUCCESSFUL AD PLANNING 

1. Identify long-term objectives. 

Where do you want your business to he one, two, and five years from now? Be as 
precise as you can (i.e., how many jobs do you want on the books by a specific date). 

2. Determine your short-term goals and priorities. 

What wilt you do tomorrow, next week, next month to move you toward accomplishing 
your long-term objectives? Put both your long-term objectives and short-term goals 
down in writirfc. 

3. Assemble your resources. 

Make sure you have all in-house information available, such as any research that you 
have done. In addition, get out your business plan. 

4. Select a promotional pro. 

Find someone you can bust to help you through the hassles off media selection and 
production scheduling. 


BLAINE’S BULLET: 

HOW TO FEND PEOPLE YOU CAN WORK WITH 

When interviewing companies to handle your advertising and promotions, you should 
get the answers to these questions. If a company cannot provide you with the an. 
swers, move along. 

• How will you position my DJ firm? If no thought has been given to an answer here, 
leave immediately, you are wasting your time. 

• How will you measure the effectiveness of my advertising? If it can’t be measured, 
you can’t afford it. You can t afford to spend money on so-called image advertising. 
Every cent you spend needs to result in increased sales. 

• How will you keep me informed as to what you are doing for me? Insist on seeing, 
changing (if necessary) and approving all advertising before it is run. 

• Car I see some references? You can also ask for their accomplishments. 

• Have you lost important clients in the past year? Ask why and then call these 
former clients. If the person tells you that he or she has never lost a client, don’t 
believe it. if a former client is badmouthed, you could be next—not a good sign. 

• Who will be working on my account on a day-to-day basis? If it won’t be the 
salesperson you're dealing with, who will it be? Does that person have experience or 
is it the firm's newest hire? It is nice to give beginners a chance; however, you 
shouldn’t be the one to train them. You can't afford it. 


Blaine Greenfield is head of Blnne Greenfield Associates and a professor at Bricks Community 
College. He is available as a consultant, trainer, and speaker. He wil answer ail requests for 
information written to: 2S3 Bolton Road, East Windsor, Ni. 08520; or cal (609) 443-378L tax: 

(609) 426-0246, or e-mail; Greenfieldabucks.edu. 
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More Bass , More Highs, 

Mon Sound Pressure Level 

Without 

Adding More Amps or Speakers! 


'XCiTER 


BIG BOTTOM 


AURAL EXCITER 



nix m 

Overhang /Drive 

Gtth/MiK 

Harmonics 

Tune 

Mix 

✓ 

/- 

/)! 

-: / 

& 

O .v 

: / : 

# % 

!■ Normal 
H High 

-: / :- 

#* *h 

on# 

V i* 

i 

0 % 



# % 

4 4 

'' *' 


m % 

* * 

* » 

* ■ 





CHANNEL 2 





AURAL EXCITER»TYPE C* 
With 

BtQ BOTTOM 




DJ s are discovering what record producers have known for a very long time: that kicking ii with the Aphex Aura! 
Exciter® will gel your music noticed. Our latest version - the Aphex 104 Aural Exciter with Big Bottom® - is the most 
dramatic addition you can make to your system. Simple to set up and use. yet so unique it’s covered by three U.S. patents! 

The 104‘s Big Bottom circuit kicks the bottom end like much larger sound systems, without straining your amps or speak 
ers. While the Aural Exciter circuit will give you the clarity and extended highs you've only dreamed of. All this adds up to 
an excitement level that will make your mixes jump right out of the speakers and the audience jump right onto the dance floor. 

If you want to get heard - Aphex is the word! 

Improving the way the world sounds SM 

11068 Randall Street, Sun Valley, CA 91352 U.S.A. ■ Tel: 818-767-2929, Fax: 818-767-2641 



S Y 



T E M S 


Aphex. Aural Exciter and Big Bottom are registered trademarks of Aphex Systems, Ltd. 



















80 -page Sound, lighting, 
Video and MIDI Catalog! 

1-BOQ-SM3-BM3M 


http://www.sideas.com/sideas e-mail: sideas@coil.com 

Sound Ideas, Inc. 3671 Karl Rd. Columbus, OH 43224 
Phone: (614) 263-5180 Fax: (614) 263-1823 


INCREASE YOUR PROFITS 



WITH OUR 



PRODUCTS AVAILABLE 
TO INCREASE YOUR 
BOOKINGS FOR: 

WEDDINGS 

CORPORATE 

PARTIES 

SCHOOL 

DANCES 

BAR/BAT 
MITZVAHS 

CUSTOMIZABLE, 
AVAILABLE ON 
AN EXCLUSIVE 
TERRITORY-PROTECTED 
BASIS 


TCARD8 


FOR DJs 


’ Breakthrough's mailer keeps my 
phone ringing off the hook!" 

Jeff Greene. PARTY TIME DJ’S, Pembroke, FL 


i % 



The Deluxe Brochure from 
Breakthrough is fresh and new," 

John Rozz, SOUND SPECTRUM ENTERTAINMENT, 

Wallingford. CT 

’' I got a 400% return on my 
investment in Breakthrough's mailer 
in less than a month!" 

Ken Welch. PRO PRODUCTIONS, lombard, IL 


CALL FOR FREE SAMPLES: 

800-810-4152 
515-276-9266 
FAX: 515-276-4267 
e-mail: bkthrou@aol.com 


SCOOP 


tou can teach an 

old DJ new tricks 

OR 375,812 THINGS YOU AlWAYS WANTED TO KNOW 
ABOUT THE MDJ & K BIZ BUT WERE AFRAID ID ASK 


Prior to my first look at ‘‘Top Jocks: Advanced 
Mobile )J Video Series,” I expected to be 
bored to tears. What can you possibly teach a 
20 year veteran DJ? 1 was pleasantly surprised! 

1 never thought anyone would produce and 
market a video series that covered so much... 
so well. This five-tape set from Outpost DJ 
Video Productions, Commack, N.Y., is worth 
every penny you’ll spend... more on cost later. 

Video host Joe Thyer, A.K.A. DJ Joey T., 
and director/co-prndncer Craig Poore, both 
employed by HBO, will have you singing the 
praises of these one-hour sessions, Each tape is 
professionally choreographed, with expert 
audio and visual representation. Whether 
novice or veteran, all DJs should be strapped to 
a speaker stand and forced to watch the work 
of Thyer, Poore and their contributing “ex¬ 
perts.” 

What arc some of the topics discussed? 

How about: contracts, new products, cross¬ 
overs, record pools, networking, troubleshoot¬ 
ing, computers, advertising, expansion, light¬ 
ing, taxes, karaoke, microphones, etc. The list 
goes on and on. If you think that a record pool 
is where you bathe your old vinyl, or network¬ 
ing means contacting NBC, you need these 
tapes! Here are some of the basics: 

1 0LUMEI “LEGALITIES AND DJ1NG 
i THE COMPUTER AGE’' 

Discusses crucial legal matters and how to run 
your business more effectively by making use 
of today’s technology. Cellular phones, com¬ 
puters and advertising are also covered. 

UMEII “SPINNING TECHNIQUES: MIX MASTERING” 

>und this tape most fascinating and gained a 
new respect for the art of spinning on turn¬ 
tables and ' :D decks. Seeing it performed 
“live” is totally different than reading about it. 
Through the use of two champs, performing 
their mixing skills, I felt as if I was there with 
them. 
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Adv^ ,s j 


ADVERTISING 

Reach 40,000,000 Internet Users 
and Sell Your Product or Service 
lor lust $1*00 Per Day!!! 

On the Information Super Highway 


Reach 40 Million Internet Users on 
the World's Largest Internet Mall 

•Show your product in 
full color sraphics 
•Immediate response 
•24 hours a day 

•$1.00 per day!!! ($90 for 90 days!) 

Don’t miss this once-in-a-lifetime 

advertising offer! 


For more Information call 1 - 800 - 408 - 8618 ext. 0015 

Or write to: Global Network Solutions 
2117 Buffalo Rd., Ste. 110 ■ Rochester, NY 14624 


PINTO NOVELTY CO. 


A Wholesale Distributor Specializing in 
All Your Basic Party Good Give-Aways 

Sped ! 

Inflatable 14" Microphones - 5 doz. for $20 


TX2H! W© ]>o Carry 

Five-foot Metalic Limbo Poles - $19.99, plus $4.95 s/h 


piirty |fttiIti«&£«*- 

27 Hats for only $29.99 

• 3 Indian Headdresses • 4 Straw Cowboy Hats 

• 4 Police Hats • 4 Sailor Hats 

• 6 Construction Hats • 6 Firemen Hats 

CALL AND INQUIRE ABOUT OUR 
PERSONALIZED PARTY PACK SERVICE! 

718-252-2588, lux 718-252-2891 
Open Mon. - Fri. 9 a.m. - ft p,m., Sat. 10 u.m. - 2 p.m. 

24-hour answering service available! 

It Pays to Call Pinto Novelty! 

S3 1 - 800 - 854-8490 


by Art Bradlee 


truly an exciting and effective presentation of 
available lighting equipment. The section on 
karaoke is a “should I or shouldn ’t I add karaoke 
to my system?” and is quite beneficial. 


VOLUME IV “MARKETING AND ADVERTISING TECHNIQUES 
m INCREASED PROFIT' 

iMrticipating in and organizing your own bridal 
show, producing your own video demo tape, 
effective telephone techniques, promotions, etc. 
are all part of this volume. Several pros are on 
hand to share tips from their various fields of 
expertise. Watch this tape over and over because it 
doesn’t matter how fantastic your equipment is or 
how terrific you are as a DJ, if you don’t know 
how to promote your business, you won’t be a D1 
for very long. . 

Each tape costs $23.95. Purchase all four at 
ffltcc and the price is discounted to $79.95, which 
a^o includes Volume V featuring footage from a 
4^ show. Outpost DJ Video Productions offers a 
no-risk money back guarantee. Call (800) 225- 
0000. 

If you buy nothing else this month for yourself 
or your 1 )J business, I recommend you buy “lop 
Jocks - Advanced Mobile DJ Video Series.’’ But be 
sure to hide it in a desk drawer if one of vour 
“friendly” competitors comes for a surprise visit at 
your office! . \jK 


V1.UME III “EQUIPMENT UPDATE: CHOOSING THE RIGHT 
COMPONENTS AND KARAOKE: MAKING PROFIT FOR YOU" 

fhyer takes you on a tour of one of the country’s 
leading DJ stores and, with the help of its sales 
manager, discusses the major components of a DJ 
business: sound and lighting. A highlight of this 
volume is the need to “qualify yourself.” Know, in 
advance of your purchase, what you do and what 
you need. These tapes offer unending sound 
advice like: Neither overbuy nor underbuy (i.e. 
size of speakers, mixers, amps). A standing ovation 
to director Poore for his DJ Lighting Segment; 
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CROWD PLEASERS 



NEED A REAL CROWD PLEASER? 



L ittle adds more to any event than a burst of glitter and 
streamers erupting out of a confetti cannon. Unfortu¬ 
nately, it’s an effect that’s expensive for you and for the 
people who have to clean it up. 

So here’s a better idea. Take an el-cheapo rebuilt electric 
lawn b ower, attach a paint roller and a roll of tissue paper 
and viola! You have the Fast Action Rapid Toilet Tissue 
Spinner (F.A.R.T.T.S). Simply slide a roll of toilet paper 
(Scott’s works best because of size) on the paint roller and 
flip on the blower, i he blast of air hits the paper and spools 
off the whole roll in around 30 seconds. DJ Jim Kerins, 
from Farmington, N.Y., who brought us the idea, says he 

loves to shoot it out 
over the crowd at 
kids’ parties and use 
it for a grand finale at 
wedding receptions. 
Clean-up is easy and 
“ammunition” is 
available everywhere! 





Hoop Dreams 

NEW GAME IS BOUND TO GET PEOPLE HOPPING 







T he Hula Hoop may soon lose top billing as the longest 
lasting fad to a “hip” new party game called WaUa-Balla. 

As much fun to watch as it is to play, the Walla-Balla, from Ice 
Breaker Enterprises Inc., is a unique novelty for your group 
participation activities. 

Walla-Balla is a hard plastic device you strap around your 
waist with a nylon belt (one size fits all). It consists of three mini-baskets that are similar in appearance 
to basketball hoops. The rubber ball, which hangs underneath the baskets, is attached by a nylon cord. 

The object? To get the ball into the baskets without using your hands. You achieve this by contort¬ 
ing your body in spasms of twists and shouts, turns, knee rocking, and jumping up and down and all 
around. (We suggest caution to those who may wish to have children some day. We don’t want to 
contribute to any loss of generations!) 

The Walla-Balla can be used solo, but order a bunch for a challenge atmosphere at your parties. 
Point values are assigned to each basket: 100, 50, and 25. T he winner is whoever receives the most 
points. Other ways to use the Walla-Balla are included in the colorful packaging. 

These solidly-made and colorful units retail for about $15 and are available at Spencer Gifts or 
direct from Ice Breaker Enterprises, Inc. by calling (770) 822-9320. 
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IM1N0X 

SERIES 



Individual gain 
control on each 
input channel. 



Three band EQ 
on each input 
channel. 




Cut switches on 
bass, mid and 
treble of each 
channel offer 
the DJ the ability 
to cut or boost 
the frequencies 
by 15db. 





Assignable PFL 
{pre-fader listen) 
with a separate 
meter bridge to 
accurately match 
the audio levels 


DM I8D0X 

The DM1800X represents 
the pinnacle in DJ mixer 
design. Experience complete 
audio control with the 
advanced features in the new 
“1800". Master your music 
mix with a full featured, pro¬ 
fessional mixing console in a 
19” rack-mountable DJ board. 

Additional features: 



Panning on each 
channel allowing 
for dramatic 
effects. 



Rugged, high 
profile faders 
for the cleanest 
audio signal. 



of both the pro¬ 
gram and cue 
material. 


Split cue 

headphone 

monitoring. 


• Effects send and return for 
adding an outboard sampler 
or digital effects. 

• Fully assignable replaceable 
crossfader. 

• Stereo/Mono switches on 
master and zone outputs. 

•Inputs: three phono, five 
line and two mic. 

•Dedicated DJ mic channel 
with full EQ . 

• High power headphone output, 



Numark Industries, 111 Dupont Drive, Providence, Rhode Island, 02907 Phone: 401.946.4700 Fax: 401.946.5350 

Canada: Intellimix: 514,333.6001, Mexico: Hermes Music: (95) 547.5125 























SCOOP 


by Robert A. Lindquist 



SOUND 
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One day you're just walking down 
the street, minding your own 

business, when you sec a crowd 

# 

gathered around a brightly painted 
horse drawn wagon. Standing on a 
stage next to the wagon, sur¬ 
rounded by colored streamers and 

/ 

banners, is a fast talking pitchman 
who’s pitch goes something like 
this: “Yes, my good friends, here 

— in this little un-rack space box 

— is Space Age electronic circuitry 
so sophisticated it can enhance the 
sound of your stereo system, boost 
the bass to earthquake levels, 
tweak the treble to shatter your 

*r 


music up or down automatically. 
But wait, friends, there’s more. 
This marvelous little gizmo 1 have 
right here in my hands can even 
take the pops, clicks and scratches 
out of all your old 45s and LPs!” 

Sound like snake oil? Sure does. 
But the Professional Sound 
Enhancer 5022 from MacKcnzie 
Labs can do all these things 


WHAT IT DOES 

Among the effects available with 
the 5022 are noise reduction, 
stereo enhancement, compression/ 
expansion, bass-treble-volume 
control and an auto fader. But 
probably the most interesting is 
scratch suppression. In our tests, 
we took a vintage slab of 12” vinyl 
and sliced scratches of varying 
depths across the surface. Listen¬ 
ing without the 5022, it was 
obvious this record was no longer 
usable. But, with the 5022, we 
were able to remove over 90 
percent of the clicks and pops. We 

found it worked best 
with the deeper 
scratches. It took a bit 
more tweaking to get 
rid of the hairline 
scratches but, they 

i/ 

aren’t normally that 
big a problem to begin 
with. Quite remarkable and a real 
handy tool for anyone transferring 
a library over to tape or vinyl (let’s 
not get into the legalities of that 
right now). 

In addition to being able to 
digitally remove scratches from 
your music mix, the 5022 performs 
several other handy tricks. If you 
run your system in stereo, the 
“Stereo Enhance” and “Spatial” 



finest crystal and even fade your 


(except for shattering crystal). In 
fact, this device is possibly one of 
the most useful DJ/KJ sound 
processing tools ever put in a rack. 


effects will give you much greater 
control over your sound. Stereo 
Enhance creates a stereo effect 
from mono recordings and “fills- 


out” the foreground of stereo 
recordings. The result is more 
pronounced vocals and drum beats. 
The Spatial effect widens or nar¬ 
rows the sound with the minimum 
setting being mono. 

The compression/expansion 
effect gives you an immediate way of 
“crushing” your sound in order to 
get more apparent volume (crank 
it!) or expanding the dynamic range 
to greater intensity the sound. 

«r W 

The Bass/Treble controls are 
little different from other bass/ 
treble controls except that they offer 
you an additional point in your 
system where you adjust the sound. 

pf 

And finally, there’s a fader 

/ * 

control. If the button is pressed 
either a fade-in or fade-out is 
triggered with an adjustable interval 
from .5 to 11 seconds. Whatever of 
the usefulness ol this feature, no 
doubt, there’s a DJ or KJ somewhere 
who will find a way to use this for 

■fr 

the betterment of mankind. 

So that’s the nickel tour of the 
5022. A neat device with plenty of 
features DJs can use today and into 
the future. As you might expect, 
packing all these features and effects 
into a single rack mount unit is a bit 
pricey, in the case of the 5022, we’re 
talking $2,400. For more informa¬ 
tion, contact MacKenzie Laborato¬ 
ries 1163 Nicole Court, P.O. Box 
1416, Glendora, CA 91740; or call 
909-394-9007 / Fax 909-394-9411. 
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The internet is teeming with 
musical opportunities and re¬ 
sources, but who has time to trv 

■r 

and find them all? Not to worry. 
Mobile Bent contributing writer and 
Mobile D) led Gurley has teamed 

iff 

up with musician and teacher W,T. 
Pfefferle Ph.D. to create the 
ultimate travel guide to all those 
Net resources. Plugin: The Guide 
to Music on the Net is the first 
complete guide to music in 
cyberspace. Plug In is a roadmap to 
DJ info, song lyrics, music soft¬ 
ware, recording help, business 
guides, and fan dubs. 

This 306-page book is a down- 
to-earth guide for anyone inter¬ 
ested in music — from musicians 
to DJs, to producers and engi¬ 
neers. It’s packed with tips and 
information in an easy-to-read 
fashion and a lot of graphics. 

In it you’ll find: 

• A map lor everything from 
heavily traveled World Wide W eb 
pages to obscure alternative online 
publications, extensive listings ol 
the widespread w orld of 
newsgroups, mailing lists and 
homepages that populate the Net. 

• Rap to swing and everything 
in between, just where to go for 
musical information needed. 

• A complete guide to accessing 
MIDI (musical instrument digital 
interface) software that makes it 
possible for musicians to digitally 
access the sounds of even' instru- 
ment and then manipulate those 
sounds to compose music. 

• How to contact record 



companies, equipment supply 
companies and other resources to 
begin to network and conduct 
business via the internet. 

For anyone intimidated by the 

w ^ 

internet, Plugin oflers an explana¬ 
tion of all the abbreviations, 
acronyms and endless jargon, in 
order to make j our journey simple 
and pot hole free. 

Ping In also comes with a bonus 
<;D-ROM with sound tools and 
programs to help explore the Net 
and its music. The CD-ROM 
oilers sound editors, business 
management software, IITML 
editors, MIDI sequencers, music 
databases, and notation programs. 

The internet is poised to 
revolutionize the way people listen 
10 , write and play music. Ping In 
opens up the vast resources avail¬ 
able on the Net and empowers 
readers to shape and appreciate the 
new music universe. 

Plug In: The Guide to Music on 
the Net ($29.95, Prenticel Iall 
PTR, ISBN 0132410508) is 
available in better bookstores, or 
by calling (800) 811 -0912, or via 
the Net: http://www.prenhall.com. 




static stoppers 



If pops, clicks and static are chasing your 
audience off the dance floor, then it's unit* 
you sKiiied cleaning up your ad With SC 4 
stylus and VC-1 vinyl cart* products from 
Stanii id volt can get your mixes off to a 

w IP 

cleaner start. 

SC k Stylus Cleaner 

Nothing degrades 
sound quality ami 
shortens record life 
faster than a dirty i 
stylus. Caked t>n 
debris and other 
contaminates on the 
stylus tip, such as those 
pictured in the photo, reduce tracking 
accuracy, increase record wear and degrade 
I 1 1<'Inv With Stanloi:'. SC 1 i leaner kil you 

* me 

nin safety dissolve dirt deposits on the stylui 
tip and gently sweep them away with the 
specially designed cleaning brnsl 






VC-1 Vinyl Cleaner 

Regular use of VC-1 vinyl 
cleaner can help eliminate 
pops, dirks and other surface 
noise caused by dirt and 
debris cm your 

■r 

record, VC-1 
cleaning fluid 
is specially 
formulated to 
reduce the 
static build up on 
your vinvl which attracts dirt 

■ m 

and debris At the same lime, it loosens dirt 
down in the grooves so they can be safely 
removed with the supplied velvet pile clean¬ 
ing pad, 

Don’t let record noise and static hurt your 
mix program. Clean up your ad with SC 4 
and VC -1 from Stanton and say goodbye to 
pops, clicks and static forever 

STaNTon 

I he choice of the professionals 

101 Sunnyside Blvd, Plairwiew, NY 11803 
(516)349-0235 Fax:(516)349-0230 
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SPECIAL EFFECT LIGHTS • FOG MACHINES • PIN SPOTS • PAR CANS • CONTROLLERS • ULTRAGEL FILTERS • LAMPS • LIGHT STANDS • FOG FLUID 





Lighting Gear 


5 




The most impressive 
centerpiece in its 
price range is the 
ALPHA. Eight 
powerful beams, 
are disbursed 
from only ore ir>©*' 
pensive lamp. This 
favorite effect fills 
any room with a multitude of colored 
light shafts which dance back and forth 
10 the music. 

Specifications EHJ 250* 2*v lamp, Sound 
Activation witt swiaitwity adjutlrrwil. Fan Cooing, 
Size 15 T X 20 9 * X 20 0*, WwgM lflKg / 
35 2Lta Pow#r 120^ Curren! 4 Amps 


Eight mirror tiled 
reflecting discs rotat 
ing rhythmically to 
the music make this 
sheet unique and 
entertaining. The 
eight beams are col* 
ored and broken up 
into hundreds of moving 
strokes of Sight. This effect uses only one 
inexpensive lamp and makes a great 
centerpiece. 

SpecifcAhom: EHJ 250* 24\ Lamp. Sound Actuation 
wttn MnstMty ndjuslmafil. Fan Coding Slib: 17.5' X 
?5 2 * X 25 ?\ WwsJtT 17 5Kfl / 3a,5U», Power 120v 
SafiOHz. Current Draw: 4 Ampt 


This effect combines 
multi-colored dichroic 
mirrors and a 7 pattern 
gobo wheel into a com¬ 
pact fixture* The slowly 
changing gobes and rls 
brilliant 360watt lamp 
project a multitude of 
moving images 
making this fixture 
extremely popular. 




.$169.95 MSRP S235 

FACTORY AUTHORIZED SALE 


Impressive mirror 
ball effect. Great 
for slow music 
dancing and 
disco type light¬ 
ing, Projects multi¬ 
ple beams of white 
light while it rotates. 
300watts (64514) 


SpectocuEtt (Hiwm Bfttt EM&cf! 


mmMPOT 




Sound to light 
64514X2 300w 12Dv 

Projects multi colored beams that rotate 
back and forth. 


Projects multi 
colored beams 
that criss cross 
back and forth 
and rotate. 
Great for 
mobile or per* 
manent installa¬ 
tion. Sound to tight activat¬ 
ed. Fan cooled* Uses 300w 12Gv 
(64514X2) 


$139.95 


I 'I'T _ ’“T 1 MSRP Si99 
FACTORY AUTHORIZED SALE 

The enticing 
NEL BEAM c 
a high speed 
laser like tun¬ 
nel effect, A 
rotating 
wheal pro¬ 
vides four 
changing colors. 

This distinct effect is also 
sound active and uses an Inex¬ 
pensive and powerful 300wat1 lamp. 

Specif tea liQtin. 64514 300w I20v lamp. Sound 
ArtiuaHon with sensitivity Jsejustnv'rrt, Fan Cooing 
S nv 1 r X 7.5 1 X 6’. WmgNt 4 3Kg 1 3 5Lbs Pdwer 
120v Sft'frOHj. Current Draw, 3 Ar 


$139.95 


I 'll _ ’’‘7^1 MSRP Si 99 
FACTORY AUTHORIZED SALE 

New low mairv 
tenance 
saucer 
with low 
cost 

replacement 
lamp. A sure 
crowd pleaserL 


Di5C6-MwWgta 

Diae* £Httt fijttotf U BuU 


2 


v To receive our new catalog or for a 

t dealer near you call (407) 857-8770 

f Dealer Inquiries Welcome 


Techn -Lux' 


Techni-Lux, Inc. 

10779 Satellite Blvd. Orlando, FL 32837 
(407) 857-8770 fax (407) 857-8771 


£- New Product for 

H - r 96’. Lead the pace 
with the latest in 
* lighting innovation. 

‘Dealer Price May Vary. Limited 
introductory offer. 


Accessories now Available! 


n 


i c 


% 


SPECIAL EFFECT LIGHTS • FOG MACHINES • PIN SPOTS • PAR CANS • CONTROLLERS • ULTRAGEL FILTERS • LAMPS • LIGHT STANDS • FOG FLUID 
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Nov DMIltOOX 
IVrformaiMH 1 Smi*s Mixer 
from Numark 

This latest addition to Numartt's Performance Series often fresh 
new cosmetics and a host of essential miring features. Included 
on each input channel are three hand EQ with matching cut 
switches and a pre fader listen (PFL) button tor accurate pro¬ 
gram level matching. Each channel also features pan and separate 
gain controls. The assignable crossfader utilizes a high profile 
fader for cleaner audio performance. The split cue monitor uses 
a crossfader design for fist funble-free monitoring. The DH1SOOX 
will accommodate three turntables, five line sources and two mics. 
Stereo/Mono switches are also provided for the master and rone 
outputs. 

Nun art Industries. Inc. 

Ill Dupont Drive • Providence. Rl 02907 
Tet 401-946-4700 • Fax: 40t 946 53SO 


v 


QSC rolls oul the flag with its new 
USA Series amplifiers 

QSC has recently introduced its latest ineup of power amplifiers patriotically-named 
the USA Series. The line features three amplifiers which include the USA 400, USA 
300 and USA 1310. All three models feature Neiitrik Combo connectors and barrier 
strip inputs. The outputs feature three-way “touch proof" binding posts. Advanced 
circuitry includes user selectable input limiting and variable low-frequency filters. 
Comprehensive amplifier and speaker fail-safe circuitry include short circuit, ther¬ 
mal overload and DC protection. Continuous output power ratings for the line include 
2S0 watts @ 2 ohms for the convection-cooled USA 400,550 and 1,000 waffs © 2 
ohms for the fan-cooled USA 900 and USA 1310, respectively. 

QSC Audio Products, he. 

1675 Macflrthur Boulevard • Costa Mesa, CA 92626 
Tel: 714-754-6175. Fax: 714-754-6174 




SmindTcrh tabes I he plunge ; 

SoundTech has recently added two 0J mixers to its comprehensive line of professional 

audio products. One model, the 01252 Club PreAmp/Mixer. features inputs for two mics, 

« 

two turntables and five line sources. The mixer also offers beat indicators on each input 
channel, assignable crossfader, auto talkover, two-band DJ mic EQ and six-band graphic 
equalizer. 

SoundTech Professional Audio 

2S5 Corporate Woods Partway • Vernon His. IL 60061-3109 
Tel: 847 913-55U • Fax: M7-913-7772 
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\(‘H <lii>ilallv-<o»li'ollwl turntable from 

“ V 

Veslax chaNenges Ihe 1200 tradition 


The PDK-dJ is the first turntable of its kind to feature a joystick for digital control of speed 
adjustment (±50%) and pitch bend (±1,2,3, or 6%). This revolutionary turntable eliminates 
the need for DJs to touch the platter to make tempo adjustments. The PDK-d3 also features a 
reverse play mode with full joystick control of pitch bend, speed, etc. A unique motor-off 
switch provides the popular “wind-down" effect without turning the power switch off. 

Vestax/Tracoman 

2821 Evans St • Hollywood, R 33020 
Tel: 554-929-8999. Fax: 954-929-0333 


Mow MC-303 from Roland offers 
strong l).| appeal 

The MC-303 “Groovebox" is a self-contained retro-styled sequencer and integrated sound 
module offering a number of innovative features for the non-musician. The units buift-in 
sound module features 448 dedicated dance sounds, 40 synth basses, 35 synth leads 
and 33 synth pads. Featured dance styles include techno, rap, jungle, hip-hop, add and 
more. The featured 8-track sequencer allows users to compose and record their own 
dance tracks and recall them instantly with the push of a button. 

Roland Corp. US 

7200 Dominion Cirde • Los Angeles, CA 90040-3696 
Tet 213-685-5141 • Fax: 213-722-0911 


r\ 




O 


if 



' V 
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Mew mixer from Vestax pushes 
technology to Ihe limit 

The MW-3000 is a three-channel mixer loaded with 20 different sound effects, of which, four can be 
assigned to track pads. Once assigned, they can be played back manually or via the built-in sequencer. 
A built-in three-band frequency isolator enables the user to isolate the music into three bands and 
remix any individual band of any music source. Other built-in features include a BPM counter, three- 
band spectrum analyzer and 60mm crossfader. 

Vestax/Tracoman 

2821 Evans St • Hollywood, FL 33020 
let 954-929-8999. Fax: 954-929-6333 


llano works its Mojo 

The Mojo Series™ by Rane includes five models of high quality yet affordable, single rack space 
units that are designed for precision and ease of operation. The line currently includes the MH 4 
($299), a four-channel headphone amplifier, Ihe MX 22 ($299) stereo two-way crossover, plus 
additional mono sub output, the MX 23 ($399) stereo three-way crossover, plus additional mono 
sub output,the MQ 302 (S399) stereo 1/3-octave graphic equalizer, and the MO 22 ($299) stereo 
compressor with Acousticlear circuitry, which helps to improve system signal-to-noise perfor¬ 
mance. All units (except the MH 4} come with balanced XLR-type connectors. The MQ 302 & MC 
22 also include balanced 1/4-inch connectors. These products are all competitively priced for the 
Dl market, yet retain all the quality and reliability for which Rane is known. 


Rane 

10802471b Ave. West • Mufciteo, M 98275-5098 


W: 206-355-6' 



• Fax: 206-347-7757 
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Carver introduces new PX 
Series amplifier line 

Carver Professional s new PX Senes includes the PX1450 rated 
at 950 watts into 2 ohms, the PX850 with 525 watts at 2 
ohms and the PX450 delivering 350 watts at 2 ohms. AH three 
amps feature forced-air cooling, Keutrik " combo input con¬ 
nectors and bridgeable output Fail-safe protection includes 
DC fault, thermal, short circuit and overload. Input sensitiv¬ 
ity is selectable for 0.775V, L5V or fixed +28dB gain. The 
amps also feature front panel and rear panel user 
configurable gains control for each channel. PX Series amps 
come with a five-year warranty and removable rack handles 
and ears. List prices: PH45D/$1,125 PX850/S850 PX450/ 
$650. 

Carver Professional 

9300 North Decatur • Portland. OR 97203 
Tel; 503-288-2008 • Fax; 503-978-3380 



HipdwMid scratch mixer 
for the performing DJ 

Numark's DM1260X Performance Series miter offers bold, 
new styling and a full array of mixing features for the per¬ 
forming OJ. For a clutter-free mix board, the DJ mic and 
headphone jacks are mounted on the front side panel of 
the unit. Separate gain, treble, mid and bass controls are 
provided on each of its three input channels. A cut switch 
is also featured on the treble, mid and bass for added mix¬ 
ing control. Assignable pre-fader listen (PFL) provides 
accurate level monitoring of cue and pro-am material. Other 
performance features include effect send and receive, mas¬ 
ter and zone outputs and switchable phono/line input for 
channel one. The DM1260 will accommodate three turn¬ 
tables, three line sources and one mic. $325 list 

Numark Industries. Inc. 

Ill Oujxuit Drive • Providence, Rl 02907 
Teh 401-946-4700 • Fax: 401-946-5350 




"We don't want you satisfied...We want you THRILLED! ' 
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CALL NOW FOR YOUR FREE CATALOG 
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cihevkourPro-MUoij-uijsat: http://www.pro-mix.eom 




CHICAGOLAND AREA CALL: 1847) 797-9404 
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hold-up slant racks from llamas 

Converta Racks from Raxxes arc a great way to maximize rack storage in a minimum of vertical space. They are 
ideal for the DJ or musician who wants to get in and out in as short a time as possible. After removing the top 
cover, 10 spaces of gear can be moved to any of eight different tilt positions from zero to 45 degrees. For 
additional equipment storage, a bottom unit is also available offering six or 10 units of rack space. 

(foxes Metal Smiths 

261 Buffalo Ave. • Paterson, hJ 01503 

fet 201-523-5105 • Fax:201-523-5106 


l ar out voice effects irom BOSS 

The VT-1 from BOSS is a compact, easy to operate voice changer offering a wide range of vocal effects for DJs, 
musicians, recording and broadcast applications. The VT-1 features four preset effects and four user-assignable 
memory patches. Four slider controls allow you to adjust pitch, format, mix balance and reverb. A Robot switch 
instantly transforms your voice into a robot’s for classic sci-fi effects. The VT-1 comes with a 1/4-inch phone mic/ 
line input, mic out and two RCA line outputs. A remote jack is also provided for hands-free triggering with an 
optional foot switch. 

BOSS 

7200 Dominion Circle • los Angeles, CA 90040 
Tel: 213-6*5-5141 • Fax: 2U-722-09U 




THE CHOCE GrTVIE PROFESSIONALS 


Products 


The Art of Entertainment 


60-C SKIFF ST. 
HAMDEN, CT 06517 

203-407-1822 or 
EMAIL us at: 
Hitcch@connix.com 


Elect ID-POice 



















































STEREO MIXER 


From rap - to - rhapsody, the DMX-20 high 
tech stereo mixer, has all the features needed 
to face the music. Built to face continuous DJ 
service, the DMX-20 like all GEM SOUND gear, 
from amps to CD players, is backed by a three 
year warranty. For the latest innovations in 
sound and lighting, trust GEM SOUND. We're 
more than just a pretty face, 


TME POWER OF UC.UT AND SOUND, [MS J 

600 east 156th street, bronx, new york 10455 
phone: 718-292-5972 fax: 718-292-7976 









































































Test Bench 



THE CD-9500 IS 
POSITIVE PROOF 
THAT A QUALITY 
DUAL DECK CD 
PLAYER DOESISTI 
HAVE 10 PORCH 
A HOLE IN YOUR 

WALLET 


GEMINI CD-9500 
Dual Deck CD Player 

Suggested List: $1,099 

GEMINI SOUND PRODUCTS 
1100 MilikSt 
Carteret, NJ 07008 
Tel: 908-969-9000 
Fax: 908-969 9090 


BY HENRY COLLINS 


For about half the price of 
one Pioneer CDJ-500II, 
von can own two CD 

(T 

players with Gemini's 
CD-9500. Granted you 
won’t get all the “Star 
Wars” technology, hut 
you will find a depend¬ 
able, good-looking unit 
with easy-to-use controls 
and time-saving features. 

QUICK CUEING 

To quickly locate a de¬ 
sired cut, the CD-9500 
features a dual-function 
Jog wheel control that of¬ 
fers coarse and fine 
cueing. Similar to the jog 
wheels found on better 
VCRs, Gemini’s jog 
wheel consists of an outer 
dial and two inner 
pushbuttons. The outer 
dial provides fast search¬ 
ing in forward and 

o 

reverse. The dial has a 
special knurled edge for a 
positive grip. Turning the 
dial to its maximum right 


or left position increases 
the search speed. The two 
center buttons provide 
more precise frame-by- 
frame searching, this 
method proves to be a real 
rime saver. 

CUEING UP 

Another very useful fea- 
ture on the ( I )-9500 was 
its multi-function Cue 
control. Like most Cue 
controls, pressing it marks 
the start point for play¬ 
back of any given music 
selection. Very often 

w 

though, in the heat of 
battle, a DJ might forget 
the exact cue position se¬ 
lected. Pressing and 
holding the Cue begins 
playback so you can 
quickly review what’s cued 
up. Releasing the Cue 
button returns the player 
back to its original cue po- 
sition. Though not 
unique to the CD-9500, 
til is was a welcomed fea- 


The following components 
were used in the product 
evaluation. 

Rack GemSaix)AR32 
Mxer RaneMP22 
Equalizer Rare WES) 

Crossover RaneAC22B 
RTA: AidoCoftciSA-3050A 
Ampifiere: QSC Powerfght 1.8,1.0 
Speakers GemSardEIST 


ture to fid at this price 
point. 

THROWN FOR A LOOP 

Used in conjunction with 
the Cue control, the CD- 
9500’s Loop button marks 
the end of the segment to 
be looped and begins play¬ 
back. The feature works 
(lawlessly as promised... 
but not seamlessly. There 
is a slight hiccup heard at 
the end of each loop. For 
this reason, the Loop fea¬ 
ture offers no practical 
benefit. 


FINE LINES 

The front panel layout and 
cosmetics on the CD- 
9500 are definitely first 
class. All pushbutton con¬ 
trols are made of textured 
rubber for more tactile 
appeal and are soft-touch 
activated for easy opera¬ 
tion. Each control is 

clearly labeled and color 
* 

coded bv function for 

w 

userfriendly operation. 

THUMBS UP 

Apart from die small hiccup 
in the Loop feature, the 
CD9500 is a solid value for 


the budget conscious DJ 
who can’t afford “Star 


Wars” technology. 
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A VERSATILE, 
NO NONSENSE 
SAMPLING 
MIXER WITH 
FEATURES, 
PERFORMANCE 
AND PRICE FOR 
THE QUALITY 
CONSCIOUS DJ 
ON A BUDGE! 


MTX MX3000 

4-Channel Sampling DJ Mixer 

Suggested List: S599.95 

MTX 

The Pointe at S. Mountain 
4545 £. Baseline Rd. 
Phoenix, AZ 85044 
Tel: 6024384545 
Fax: 602-438-0600 


BY HENRY COLLINS 


Ciive it a quick glance and 
the MX3000 is just an¬ 
other DJ sampling mixer. 
Give it a closer look and 
You’ll discover some nice 

m 

design features and func¬ 
tions that put this product 
at the top of its class in 
price and performance. 

PRACTICAL DESIGN 

The MX3000s front panel 
layout is clean and DJ 
friendly. Placement and 
spacing of controls are 
well suited for fast, fly-by- 
the-seat-of-your-pants 
mixing. The mixer’s 
crossfade cue monitor was 
a definite plus over push¬ 
button cueing for serious 
beat mixing, The nine 
band stereo EQ offered 
wider tonal adjustment 
than most mixers in this 
same class. 

Another example of 
the unit’s smart, forward- 
thinking design is its swit- 
chable phono/line input 
on channels 1 - 3. This en¬ 
ables the MX3000 to ac¬ 
commodate up to eight 
stereo line sources. This 
combined with the assign¬ 
able crossfader make the 


MX3000 an excellent 
choice for use in A tobile DJ 
sound systems and in per¬ 
manent club installations. 

SERIOUS SAMPLING 

There are a number of 
sampler mixers that claim 
16-bit sound quality and 
sound like 12-bit technol¬ 
ogy. The MX3000 uses 
12-hit technology but 
sounds as good as a true 


TheMX3000 

uses 12-M 
technology 
but sounds 
as good as a 
true 16-bit 
sampler. 


Test Bench 


The following components 
were used in the product 
evaluation. 

fcdcGemSandAR£ 

Equator Rare ME 60 
Crossover RaneAC22B 
RT& AixfoCantrd SA-306GA 
CO Player Marartz PMD850 
Tape Equipment Marantz PMD510, 
Afudfitr. GSC Pow?dgN IS 10 
Speakers GemSonJElST 


16-bit sampler. Instead of 
a rotary contn *1 tor select- 
ing the sampler’s Write 
and Play modes, the 
MX3000 uses a separate 
push-button control to ac¬ 
tivate recording. This 

P 

helps prevent unwanted 
erasure of a sampled selec¬ 
tion by accidentally 

f f 

triggering it in the Write 
mode. The sampler’s level 
control slider was also a 
welcomed impro\ ement 
over the more commonly 

w 

used rotary pot. I he unit ’s 
variable pitch control did 
use a rotary control when 
a slider would have been 
the preferred choice. 
Loopingaud manual stut¬ 
tering of samples was 
performed flawlessly with 
the mixer’s easy-to-use 
controls. 

PRICED RIGHT 

At $599.95, the MX3000 

oilers a host of features 
and performance gener¬ 
ally found in mixers in the 
$700 plus price range. The 
marketing and design 
team at MTX really did 
their homework. It’s one 
mixer investment that 
won’t keep tugging at your 
wallet. 
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Meet the laser family. Dad works at 

v 

the foundry slicing steel plates, mom 
performs microsurgery, and the kids? 
Come the black of night, they party! 
Especially the one they call the 
BLA CK WIDOW. 

Tagged at just Si 50 (special in¬ 
troductory price), no other laser on 
the market can touch it. Shaped like 
a flying-saucer (just 4 inches from top 
to bottom and 7.5 
inches at the widest 
point) Black Widow’s 
4.9mw red diode laser 
produces nearly 100 
patterns. 

The unit’s three op¬ 
erational modes allow 
you “set it and forget it” convenience 
or creative control over vour own la- 
ser lightshow. In the auto-mode, the 
16 pre-set geometric shapes are pro¬ 
jected one by one in order. In the 
music mode, the- patterns are trig¬ 
gered by a built-in microphone. In 
cither mode, the speed is adjustable. 
In the manual mode, you control the 
movement and speed of the beam, 
bending the beam inro shapes per¬ 
fect for the mood. 

As a stand-alone unit, a single 
Black Widow can project animated 
patterns with constant movement on 
any flat surface. The further away the 

* j 

Widow is from the plane her beams 
arc focused on, the wider the spread 
of the pattern. In our tests, in a gym¬ 
nasium with 50 percent of the nor¬ 
mal lighting off, the beam was still 
bright and visible up to 100 feet, be¬ 
yond this point, it began losing its 


edge due to the size of the spread. 
With all the house lights off, the 
beam’s color and vibrance returned. 
The total usable distance will vary 
greatly with the level of ambient 
light. Obviously, the darker the facil¬ 
ity the better. 

To maximize the effect, consider 
using two Black Widows simulta¬ 
neously. Wliile it’s recommended you 
not shoot the beams at a level 
that could cause direct eye ex¬ 
posure, aiming them at the ceil¬ 
ing over a bride and groom for 
their first dance, or the walls of 
a gym at a school event, is quite 
stunning. 

At just 1.5 pounds, and the 
choice of AC (L L approved 
power supply) or DC (via four “AA” 
batteries) Black Widow can party any 
place you tin! Available from Ameri¬ 
can DJ Supply (800) 322-6337. In 
Canada, contact Sounds Distribution 
at (416) 299-0665 (Canadian prices 
vary' and may be higher). J 





_ • Skin Deep • Everybody * A+ - All I See 
.2 * Gina Thompson - The Things * Tribe Called Guest 
^ * 112 - Only You • Reggae Gold 96 

GEMINI XL BD- 10 
Starter Dj turntable: 

Belt drive, Semi-automatic, 5-shape arm, Strobe Illuminator, 
Cartridge free! 3-year Warranty. Price: $109.99 
Buy 2 and get 2 free mats! 

DJ Starter Package: 

2 Gemini XL-BDIO turntables, I Unearteth 05-600 
preamp/mixer, I mic, I toby pro headphone. 

2 cartridges and needles, I free year membership to our 
record pool, 2 slip mats, 3-year warranty. 

Price: $289.98 

ever /thing related W JjJjJ 
y dassics, CDs, hard-to-fmd vide 05 

* ,Cc essories and Pro DJ Equipment 




15-piece Pro DJ Package: 

2 Lineartech BD-1600 turntables 
w/cartridges S needles • 

[ GLi G LX-1 COO Preamp/Mixer 

1 GLi MH-50 Headphone/DJ mic 

2 Slip mats, I record card brush, 

I record spray fluid, I free year membership to our 
record pool, cables included, 3-year warranty on all. 
Price: $489.99 

Same Day Sfiianme World Wide 


ty Shipping V 
We Shrink Wt 


Ca/i, rre inrinK Wrap h ee * ..mo 
5 today for custom DJ packafe 



GLi DC- 

4000MKIJ: 

Pro dual CD player, 
Instant start, 

19-inch rack-mount. 
Call for lowest price! 



Pro DJ turntable: 

Direct drive, fully manual, 
Pop-up light, 5-shape arm. 
3 year Warranty [ 

C all for lowest price! 


New,.. GLj-SL- 1900 - Cal for Price! 

re/ ( 7 ji 8 ) 291-8241 - fax (7!8), I 91 '* 

tuusicfac@ rrenterprises.c 

r Website: http^/www.musidacC' 


Main Address: 

163-18 Jamaica Ave., 
amaica. NT IN 32 


2nd Branch: 

219 fordham Road. 
Brum. NY ID458 


Call Toll Free 

888-DIMUSIK 



nu 




check, money order, il.P.S. 
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Easy transport 
for your CDs? 


4X storage capacit v 
over jewel boxes 

Call 1-800-992-8262 

to order or for a FREE catalog 

In Canada: ERG 1-800-4654)779 
or Impex 1 -800-5634656 


UNIVENTURE 

P.O. Box 28398 • Columbus, Ohio 43228 
FAX (614) 793-0202 


goutu&ase 

Michigan’s Finest Custom 
D.J. Equipment Manufacturer 







Custom Equipment Cases -Custom Lighting 
Systems -Custom Trussing & Truss Fixtures 


ALL EQUIPMENT CASES ARE MADE FROM HIGH QUAUTY 
ALUMINUM FRAME CONSTRUCTION. WITH HIGH DENSITY 
POLYETHYLENE PLASTIC SIDES. CARPET SIDES OPTIONAL 


Custom Video Cases *We Cater to Muslcion’s .D.J.’s, & K.J.'s 
BEST QUAUTY AT THE BEST PRICE. NO JOB IS TOO BIG OR TOO SMALL 

PO BOX 33 • SANFORD, Ml 48657 

(517) 687-2000 



Music 


You In 


Spotlight 


Let Tracks pul you. (he 
professional DJ, in the Spotlight 


With lhe hottest mixes of the 
latest dance hits in 4 distinct 
scries coming your way every 
month, we've got the whole 
music spectrum covered. 


Flexibility? You bet. Select 
tram Vinyl or CD, purchase 
individual issues or buy on our 
money-saving .subscription hasi 

Act now and have the spotlight 
zero in on you. 


P.O. Box 701347 
Tulsa. OK 74170 -1347 
Pti. # 1-888-11 l -TRACKS 
• or (918)366-1100 
Fax # 1 -888-2-HOT-FAX 
or (918)366-1108 
http://www.holiriicks.eom 


TRACKS 
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IF YOU ARE TOO 
YOUNG TO 
REMEMBER THE 

INSTANT 
STARDOM THAI 
CAME WITH 
OWNING A GLI 
MIXER, STICK 
AROUND, YOU 
JUST MIGHT GET 
ANOTHER SHOT 

AT IT. 


BY HENRY COLLINS 


There was a time when 
owning a GLI mixer 
meant instant credibility 
in the DJ scene. The GLI 
name stood for reliability, 
quality and performance. 

That reputation, to this 
day, has been built almost 
solely around their 7000, 
9000 and 5991 mixers. 
With the release of their 
new GLX-9800 eight- 
channel mixer, GLLs 
quality reputation will no 
longer have to rely heavily 
on its classic mixer line. 

INPUTS INPUTS INPUTS 

If there is one thing that 
the GLX-9800 is not lack¬ 
ing, it’s inputs. Sure there 
are plenty of mixing 
boards on the market with 
eight or more input chan¬ 
nels. How many do von 

¥ ¥ 

know offer switchable ste¬ 
reo phono/line inputs and 
a mono mic jack on every 
channel? That’s right, you 
can hook up eight turn¬ 


tables, eight stereo line 
sources (CD players, tape 
decks, DAT recorders, 
you name it) and eight mi¬ 
crophones and still have 
the ability to switch be¬ 
tween each of the three 
sources on any input 
channel. Talk about room 
for expansion. 

Of course not many, if 
any, will have need for a 
mixer with eight phono 
inputs. You may, however, 
need to hook up three 
turntables, two CD play¬ 
ers, one cassette deck and 
two mics. With the GLX- 

9800, you have the free- 

9 # 

dom to assign your input 
sources to any channel 
you desire. 

OUTPUTS 

On the output side, the 
GLX-9800’s rear panel 
team res Main, Record and 
Monitor outputs. The 
monitor can be used as a 
Zone output for applica- 


Test Bench 


The following components 
were used in the product 
evaluation. 

tedcGemSoLrclAR32 

Equalizer Rare ME 60 

Crossover RaneAC22B 

OTA: Audk)Con!idSA-3O50A 

Tape Equipment Marantz PMD510. 

COPtayefsrPwieerCDJoOOl! 

Am; aifier QSC Posseflght 1 £, 1,0 

Speakers: Gem Sand Et 5T 


GLI GLX-9800 

Suggested List: $599 

GU SOUND SYSTEMS 
2691 W. 15th St., Complex B 
Brooklyn, NY 11224 
Tel: 800-GU-PR0-1 
NY TEL: 718-372-7849 
Fax: 718-946-4151 


tions requiring two listen¬ 
ing areas widi different vol¬ 
ume settings. There's a 
record out that takes a stan¬ 
dard RCA jack, as does die 
main and monitor outputs. 

THE FEEL OF A BIG BOARD 

The look and feel of the 
GLX-9800 is that oi a stu¬ 
dio hoard. I he sliders and 
rotary controls all have a 
solid “I can handle it" feel. 
The slider caps are well 
anchored and don’t come 
off in your hand during ac¬ 
tive use. The rotary pots 
have metal, not break-away 
plastic shafts, and are sol¬ 
idly mounted onto the 
front panel for greater sup¬ 
port. 

Each input channel on 
the mixer features separate 
bass and treble, an echo 
send, stereo pan and push¬ 
button cue switch. Above 
each channel is a three-po¬ 
sition input selector and 
LED peak indicator. Below 
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each channel is a large 60mm chan¬ 
nel fader. The faders have a right hut 
smooth feel to them. 

The mixer’s main output con¬ 
trols consist of' left and right sliders 
for the master out and a single slider 
for the monitor output, "['here are 
rotary controls for headphone level, 
delay time and repeat for the echo 
and separate right and left level con¬ 
trols for the Aux input. Push-but¬ 
ton controls include cue, stereo/ 
mono and talkover switches. 

QUIET! 

1 hitched up the GLX-9800 to a pair 
of Pioneer CDJ-500II CD players 
and cranked up the system to an 
impressive listening level. I then 
switched the players off and listened 
for any hum and high-frequency 
background noise. I heard nothing. 
1 had to crank the master and the 
channel fader to nearly maximum 

igr 

output to hear audible amounts of 
high frequency noise. 

The GLX-9800 is well suited for 


recording, especially if you are using 
CDs and other line-level inputs. The 
noise level did jump up a tad when 1 
added a mic input — the mixer takes 
unbalanced, low impedance mics. 

REAL ECHO 

The digital echo on the (■ I X-9800 is 
not the tinny, coffee can sounding 

Hie sliders arid 

rotau controls 

al have a solid 
“I can handle 
if’feeL 


echo you hear on a number of over- 

m 

seas mixers that manage to make their 
w av past customs. While 1 won't com¬ 
pare it to outboard echo processors, 
it does offer a warm echo sound remi¬ 
niscent of the early spring reverb 
units. It gives vocals a fuller, wider 
sound. 


RACK MOUNTABLE 


The Ci LX-9800 comes supplied 

u nil rack mount adapters l< >r a stall 
dard 19-inch rack. The chassis takes 
up 11.5 inches of rack real estate 
which is more space than most mo¬ 
biles can sacrifice in their mixing 
ci him ties. The mixer is also designed 


for tabletop use which is probably 
the most practical application for 
this unit. 


THE GLI LEGEND LIVES ON 

Simply stated, I was impressed with 
the GLX-9800. The CiLX-9800 is 
designed primarily for mixing re¬ 
corded material and it does it all very 
well at a very' affordable price. 


RELIABLE PARTNERS IN YOUR DJ BUSINESS. 

Showcase ‘Presentations 

(the ‘Ultimate Carpet Covered‘RpadCases 
...Becauseyour image is everything 




High Performance Pro DJ Loudspeakers 


Gall 1 -800-336-1185 for A FREE Catalog 


Distributed Exclusively By: 

electronic Bargains 970 Montello Street (Rt. 28), Brockton, MA 02401 

Telephone (508) 584-8255 Fax (508) 586-2488 
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DIME MACHINE 

AN INDISPENSAB) E POOL FOR 
SERIOUS MIXOI -OGISTS WHO 
KNOW THE DIFFERENCE 
BETWEEN BEAT MIXING AND 


THE TIME MACHINE 
Suggested List: $125 

THE TIME MACHINE 

RO. Box 565 

North Chelmsford, MA 01863 
Tel: 508-649-2802 
Fax: 508-649-5050 


Beat indicators add a nice 

touch to a mixer, thev flash 

on and off in sync with the 

# 

music creating a wonder¬ 
ful light show for the DJ. 
In the real world, to beat 
mix successfully, you have 
to start out by cataloging 
your music library by 
BPM. It’s a tedious but 
necessary process, one 
that the Time Machine is 
well designed to handle. 


UNEMPLOYMENT 

To begin with Time 
Machine is not audio ac¬ 
tivated. While audio in¬ 
put beat counters are con¬ 
venient to use, they are 
not always accurate. Some 
of today’s high-energy 
dance music has very 
complex bass lines — far 
too complicated for most 
audio beat counters to 
track accurately. 


By Henry 


IF YOU CAN TAP IT. 

YOU CAN COUNT IT. 

l ime Machine features a 
computerized tap pad 
that you use to input the 
beat pattern of a music se¬ 
lection. Simply tap out a 
few beats and the unit in¬ 
stantly displays the count. 
For 99 percent accuracy, 
just tap out the beat for 
five seconds. The built-in 
computer averages the 
tapped input so you don’t 
have to be ‘‘bang on” to 
get an accurate count. In 
addition to displaying the 
count, there is also an 
TED indicator which 
flashes at the same rate as 
the beat count for visual 
confirmation. 

If you want to improve 
your beat mix skills, lime 

w 

Machine is one ot the best 
ways to help get in sync. 





Multi-layer plywood construction 
Heavy-duty steel hardware 
High-grade carpet finish 
Bevel-edged lids for light seal, added 
strength and proper alignment 

Send $3 00 tor tull-Hne color catalog. 721 Ninth Avenue 

ha J Council Bluffs, 1A 51501 

irunaurt phone 712/322-3900 

m _ EOf P i FAX 712/322 3407 
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GIVE PEOPLE 
WMTTHEY 
WANT AND 
THEY’LL KEEP 
COMING BACK 
FOR MORE. 






GLI Sound Systems 
2691 West 15th Street * Complex B 
Brooklyn, NY 11224 • (800) GLI PRO-1 
NY: {718) 372-7849 FAX: (718) 946-4151 


mixers with features, performance and pric¬ 
ing that DJs wanted most. Today we offer a 
line of DJ products with the same performance, features 
and price that keep DJs coming back for more. 

Take our CD player line for example. Our dual deck DC-5000 and 
DC-4000 both offer variable pitch with an adjustable range of ±16%, For criti¬ 
cal cueing the DC-5000 features a joystick controller and jog/shuttle dial There's 
also our single deck DC-3000 with variable pitch and jog/shuttle dial controls for 
fast, easy cueing. 

When it’s time to pack up and run, you can count on our mobile DJ worksta¬ 
tion and matching equipment rack to get your system there in one piece. Both 
units are made of rugged 3/4" plywood and feature all-metal carrying handles 
and end caps for easy portability and protection, They're perfect for use with your 
present system or any of GLI's full line of professional audio components. 

For maximum crowd control on and off the dance floor, GLI offers the DJ Single 
Scoop and DJ Double Scoop speakers. The Double features a dual scoop enclosure 
with two 15" 
woofers to han¬ 
dle large crowds. 

The single scoop 
is ideal for 
mobile applica¬ 
tion and smaller ! ■ 

venues. Both 
deliver room- 
rattling bass and 
feature dual 
piezo tweeters 
and horn 
midrange for 
smooth, crisp 
highs. 

So, if you are looking to upgrade or buy a professional sound system, check 
GLI’s complete line professional DJ components. We have the quality, perfor¬ 
mance and pricing that will keep you coming back for more. 



c-Jlt* * 


n 














TECH TALK 



by George Mohr 


T echnology marches on and the lighting world is no ex¬ 
ception. With a myriad of lighting effects within your 
budget, let’s look at the two primary categories: intelli¬ 
gent and non-intelligent lighting. There are advantages and dis¬ 
advantages to both. 


WITH INTELLIGENT LIGHTING 
YOU CONTROL THE DAZZLE! 


or all of the unit’s functions. Many lower 

w 

priced centerpieces for clubs fall into this 
category, such as the Ness Minitaur and 
American DJ Megadroid. These effects are 
popular with more advanced DJs and small 
clubs. 

INTELLIGENT LIGHTING 

These units are totally computer driven and 
can be programmed by the user. This offers 
the ability to “daisy chain’’ many units to¬ 
gether and control them from a central con¬ 
troller. Examples of effects in this bracket 
are: Martin’s Roboscan; American DJ’s 
Startccs and Strobetecs: and Ness’ 


NON-INTELLIGENT LIGHTING EFFECTS 

These can be very simple in nature, consistingof rope lights, bea¬ 
cons, helicopters (spinners), lamp chasers and mirror balls. But 
here is where we also find the sound-activated effects. Sound- 
activated lighting has a small microphone circuit built into the 
unit. The mic “listens” to the music from your sound system and 
triggers a motor which spins back and forth to the heat. Effects in 
thi s category include most of the popular derby/beam units (such 
as American 1 )j’s Kan star and Aggressor, the DerbyStar from Ness 
and KLS’s Challenger) and moonflowers (including the Martin 
Starflash, Tunnelbeam from Technilux, American DJ’s jewel II 
and the Galaxy from KLS). This category also includes the lower 
end scanners and basic moving mirror effects and sound-activated 
light chasers. These effects are very popular with beginners. 

Obviously, non-intelligent lighting effects are cheaper and 
easier to maintain than intelligent lighting. 1'hey are lighter in 
weight and there is no special programming involved and no spe¬ 
cial cable runs to deal with. In fact, all you have to do with most 
of the lights is just hang them on a truss, plug them in and go. 


SEMI-INTELLIGENT LIGHTING 

WTiile still considered non-intelligent, the sound-activation cir¬ 
cuit inside them is more elaborate, usually having two or more 
motors. Some have a gobo or color wheel that changes patterns 
randomly. ('thers may allow remote control capability of some 


Accubcams. 

Unlike a non-intelligent effect, entire 
moods or themes can be created with the 
lamps, thus maintaining crowd interest. 
When the crowd (or you) gets tired of a par¬ 
ticular pattern, all you have to do is punch 
in a new program set, without ever climb¬ 
ing a ladder! These lamps arc popular with 
permanent installations, such as clubs. I Iow- 
ever, over the course ul the past couple years 
the prices on these effects have dropped, 
making them more attractive to Mobile DJs. 

ADDING INTELLIGENT LIGHTING 

These systems are a hit more involved to 

m 

set up and program, but the results are 
worthwhile. I low can they improve your 
performance? Well, just feast your eyes on 
some of the things you can do with an intel¬ 
ligent lighting system: You can introduce the 
bride and groom at a wedding reception and 
use the lamps as a spotlight to “follow” die 
wedding couple from the entrance to the 
dancefloor. You can use the lamps to project 
festive shapes (gobos) on the floor and walls 
to reflect the theme of your event. Creating 
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moods and scenes for a particular 
music selection is apparent and easy 
when using intelligent lighting. You 
can create color washes on the walls 
or floor. A lamp can he directed 
onto a mirror hall to create that 
classic effect without a pin spot. 
Moreover, you can change the col¬ 
ors of the beam. When used with 
smoke (fog), you can create dazzling 
moving beams that change shape 
and color as you wish. Many lamps, 
such as the Clay Paky’s Silverado, 
allow' you to create various strobe 
effects in multicolor. In reality, you 
can actually do away with your fol¬ 
low spot, strobe lights, beacon, and 
gobo projectors. Intelligent lighting 
can do it all with one lamp. 

The most popular type of intel¬ 
ligent lighting is the moving mir¬ 
ror effect. Hut, intelligent lighting 
does not stop there. Strobes and 
dimmer packs for light chasers can 
he put under intelligent control. 
Many new types of lighting effects 
have been released which make use 
of computer control. I Examples are 
the Martin RoboZap and American 
DJ Spiraltec. Both of these effects 
have a “spiraling” gobo beam that 
let you change the color and pat¬ 
tern. 

So now you ask, “How many 
little boxes do I need?” The answer 
is, in many cases, only (>NE! The 
reason for this is a new type of 
“compatible” computerized light¬ 
ing control system called the DMX- 
512. Any intelligent lighting effect 
and controller that supports the 
DMX-5I2 system can he used to- 
gether. So if you have a Ness 
Aceubeam, American DJ Strobtec, 
Martin Robozap and KI.S DMX 
Scanner, they can all be used to¬ 
gether on one DMX-512 compat¬ 
ible controller. 

CONNECTION MADE EASY 

One three-conductor cable runs 
from the controller to the first ef¬ 
fect in the chain, the next cable goes 
from the first effect to the second 


and so on. Dip switches are set on 
each unit so the controller knows 
which one is which. Each unit is as¬ 
signed a number on the controller. 
Once set up, the system can be pro¬ 
grammed. 

Which controller is best to use 
for an intelligent lighting rig? There 
are many available and the more 

w 

bells and whistles each has, the more 
knowledge is required to program 
it. ()ne of the most popular and easi- 
est-to-learn controllers for Mobile 
DJs is the CP-10 by Electralite. 

J 

< ne thing that can make your life 
easier in your search for intelligent 
lighting is to look for products that 
offer a semi-intelligent mode. Phis 
type of effect will act on its own, to 
the beat ol music via a built-in mic, 
but can also be used with a DMX 
controller. When run in the semi- 
intelligent mode, the internal com¬ 
puter will usually run a preset or ran¬ 
dom program. Most of these units 
can be connected together and run 
in sync — still not requiring a con¬ 
troller — so you can add your lamps 
one by one until you are ready to 

mm m 

purchase the controller, l itis is 
probably the best way to break into 
intelligent lighting. Examples of 
units that support this “dual” capa¬ 
bility are: the Ness Aceubeam, 
Martin’s RoboZap, and American 
DJ offers a whole line of semi-intel¬ 
ligent/ intelligent lighting like: 

(lolor-tccs, Spiral-tecs, Strobe-tecs, 
and Star-tecs. 

That’s the basic story on intelli- 

w 

gent lighting. The Next step is lor 
you to advance to the dealer level 
and experience these units in a live 
demonstration. You are in for quite 
a show! Speaking of quite a show, 
join me next time when I demon¬ 
strate what happens when you drop 
a white hot Par 64 hull) into a toilet! 

2 

If you have any questions about this or 
any other Tech Talk topic, contact me at 
Abracadabra Lights and Sounds (516) 667’ 
2300,1153 Deer Park Avenue, N. Babylon, 
N.Y. 11703, e-mail me: abradj@aoLcom. 
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He Arc Proud To Offer You Some Of 
The Finest Sanies in The Industry 


AMERICAN DJ 
CROWN 
GEMINI 
QSC 


MARTIN 

STANTON 

FURMAN 

METEOR 

DENON 


We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Heat Any 
Advertised Price. 


HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 
C.O.D.’S Are Welcome! 

DESIGN 

CONSULTATION 
IS PART OF OUR 
SERVICE! 


im.i. nut hike catamm 

WESTERN 

NTAUIH.IIT 
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MUSIC NEWS 



With continued popularity 
of Compact Discs, record 
labels are struggling to 
meet the challenge of 
finding catalog titles to 
digitally regenerate — 
and the big winners 
are DJs. 


by Fred Sebastian 


V ^ veryday we get at least one call from a DJ looking 
for a long lost title requested for an upcoming job. 

M J Up all have a distant recollection of songs some¬ 
where in our cerebellum that, for one reason or other, 
hold special value. Average listeners (your clients) usually 
can’t even remember the names ol these songs, but they’ll 
react when they hear it. And what loftier a goal could a DJ 
have than to know, find and play songs that stir hearts, 
memories and adrenaline. I fere are a few examples: 



Malaya (On The Bayou).. EDDY RAVEN & 10-EL SONNIER 
Colinda.EODY RAVEN 


Tear-Stained Letter..JO-EL SONNIER 

FaisDoDo.EDDY RAVEN & JO-EL SONNIER 

Zydeco Lady..EDDY RAVEN 

No More One More Time.JO-EL SONNIER 

Papa Thibodeaux__EDDY RAVEN 

Sugar Bee.. JO-EL SONNIER 

Cher Jote Blon.EDDY RAVEN & JO EL SONNIER 

Good Deal Lucille.JO-EL SONNIER 

I’m Gonna Get You.EDDY RAVEN 

Diggy Liggy Lo..EODY RAVEN & JO-EL SONNIER 

Cher Big Mamou..EDDY RAVEN 

Louisiana 1927..JOEL SONNIER 
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16 position multi effects wheel with split 
and quad colors project 20 rotating 
beams. Sound active with many 
standard control options. 16 dichroics, 8 
gobos, 250w lamp. The effect of the 
year! 
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FALCON 9 

High powered (lOOOw) roundlux lamp 
throws horseshoe shape beams in 
rich multi-dichroic rainbows. 

Rotates to the beat of the music. 

MSRP-S342...SPECIAL RETAIL- S249 


SATURN® 

Two counter spinning globes revolve 
around each other throwing brilliant 
multi-colored beams in every direction. 
Two 150w lamps. 

MSRP-S36Q...SPECIAL RETAIL- $269 


r 
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SNOW GENERATOR® 

Throws a wall of swirling white snow 
approximately 25 feet. Snowflakes melt 
upon contact- Virtually residue free! 

MSRP-S655...SPECIAL RETAIL- $499 


JAGUAR ll @ 

12 gobos and 10 vivid dichroic colors 
scan horizontally from both ends of 
this effect simultaneously. 

Two 250w lamps. 

MSRP-S749...SPECIAL RETAIL- S579 




MEMORY FOOT CONTROLLER * 

A very durable 16 channel foot controlled 


console with audio input and Midi. 


Programmable scenes, 4 (20step) 


chases, blackout and fade. Micro / 


multiplex 


■ k 


DEALER PRICES MAY VARY. LIMITED INTRODUCTORY 




Light Years Ahead* 

111 SOUTH STATE ST., HACKENSACK, NJ 07601 PHONE (20!) 646-9522 






















MUSIC NEWS 


Another hard to find classic we've found, thanks to 
a lead from a DJ (which is always appreciated), is 
"Da Butt" by E.U. Only available up until now from 
expensive remix CDs, the original version is 
available on the (budget priced) "FUNK CLASSICS 
OF THE 80'S. 1 ' Besides this rare find, the CD also 
contains 11 other tracks, including still-requested 
favorites. Tracks are: 






Super Freak 

Atomic Dog.. 

You Dropped A Bomb On Me 
Freakshow On The Dance Floor 
Stomp 

r a ii M, 

Vflll l"l t ■ ***** i>4*4 4« ■ 4444 iiiitvi■-■• shu a■*! 

The Break;___ 

So Fine 

She's A Bad Mama Jama 
Push ft 

Get Down On H__ 

Doin' The Butt_ 
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_ RICK JAMES 
.. GEORGE CLINTON 
.. THE GAP BAND 
_ 8AR-KAYS 

THE BROTHERS JOHNSON 
SKYY 

KURT1S BLOW 
HOWARD JOHNSON 
CARL CARLTON 
SAU-N-PEPA 
K001 & THE GANG 
UL 


Outstanding country music compilations are few and 
far between, so the super various artist CD “TOE 
THE LINE" is a great arrival, perhaps the best 
country dance compilation to be released so far this 
year. The 20 featured hit tracks were selected for 
their success and ranking on the U.S. Country Dance 
charts. This release also features club mixes 


previously only available on Country Dance Club 


promos. The tracks on “Toe The Line” are: 

Wild Hone Saloon Theme_WILD HORSE SALOON 

Watermelon Crawl (Dance Mix}_TRACY BYRD 

What The Cowgrls--VINCE GILL 

Easy Come, Easy Go-GEORGE STRAIT 

Going Through The Big D (Club Mix).. MARK CHESNUTT 
Out With A Bang_DAVID LEE MURPHY 




OMrWOMr.*i 


Why Haven’t I Heard From You. 

tf I Ain't Got You (Club Mix) 

Let The Picture Paint Itself „ 

Dust In The Bottle (Rerrix Edit) 

4 To 1 In Atlanta.... 

High Tech Redneck_ 

Gonna Get A Life _ 

One More Last Chance. 

Adafida 

I Wanna Go Too Far..... 

Al You Ever Do Is Bring Me Down 
Trouble 

Copperhead Road 
Walking To Jerusalem (Dance Mix) 
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REBA V cENTIRE 
MARTY STUART 
RODNEY CROWELL 
DAVID LEE MURPHY 
TRACY BYRD 
GEORGE JONES 
MARK CKESNIITT 
VINCE GILL 
GEORGE STRAT 
TRISHA YEARWOOD 
TIE MAVERICKS 
MARK CHESNLTT 
STEVE EARLE 
TRACY BYRD 


The two-CD “VIVA! EUROPOP” compilation just out 
is loaded with 40 top dance tracks. This import CD 
is to dance music what the dictionary is to words, 
except that here there are virtually no songs you 
won’t use. Here they are: 

Just A Little Bit —_..... GINA G 

Children_ROBERT MILES 

Staym' ABve.... N-TRANCE 

_- w/ RICARDO DA FORCE 
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Its My Life....................... 

Let Me Be Yiour Fantasy... 

U Sure Do fl-***4 **44444 **■#■+!■ •»+«««+ 

The Rhythm Of The Night.. 


DR. ALBAN 
BABYD 
STRIKE 
CORONA 


4««i*44* ■ 


Whoomph! (There It Is) 

Ain't No Love (Ain’t No Use). 

iv w r ■■■ weWMVwi«nnw*****» lVIII I MB I UHli WIfttiW 

Right In The Night_ 

Boom Boom Boom... 

The Real Thing 
The Key, The Secret 
La Danse O'Helen 
Cotton Eyed Joe...... 

Scatmnn....... 

No limit „ 

U Got 2 Let The Music- 

Rockin' For Myself_ 

Always Something There To Remind Me _ 
Fantasy 
The Power 
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Theme From S-Express 
Pump Up The Volume.. 

Zombie_ 

Viva La Bamba (Hot Hot Hot)_ 

Vl llll t Is L I J ^ 0 fl IBM 4 *VVtPlf*41-fPC imRIl ill«l l-l 

Another Night 
Saturday Night_ 

Doop ■ 4+1 ItfePf *<«*4-*4**4*4*4* i fcf # 

Pump Up The Jam__........._ 

Don’t Stop (Wiggle Wiggle).. 

Get Ready For This.. 

Mr. Vain 

Baby Baby . 

Get-A-Way. 

Run To You. 

Dreamer _____ 

Don’t Give Me Your Life.. 
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CLOCK 
SUB SUB 

w/ MELANIE WILLIAMS 
JAM ft SPOON 
OUTHERE BROTHERS 
TONY Dl BART 

URBAN COOKIE COLLECTION 

REAL JOY 

REDNEX 

SCATMAN JOHN 

2 UNLIMITED 

CAPELLA 

M0TIV8 

TIN TIN OUT & ESPIRTTU 
BLACK BOX 
SNAP 
SEXPRESS 
M-A-R-R-S 
A. DAM. w/ AMY 
PC RATED 
HADDAWAY 

MC SAR & THE REAL MCCOY 

WHIGF1ELB 

DOOP 

TECHNOTRONIC 
OUTHERE BROTHERS 
2 UNLIMITED 
CULTURE BEAT 
CORONA 
MAX* 

RAGE 
LIVIN’ JOY 
ALEX PARTY 

EVERYTHING BUT THE GIRL 


The mainstream U.S. dance and club scene is 
blessed with excellent Latin or Latin-flavored 
sizzling dance cuts. The new release "LATIN OLE!” is 
among the best I’ve heard that captures the energy 
of today's club dance scene and spices it up with 
addicting Latin flavor and rhythms. The versions and 
combination of new and classic hits makes this an 


excellent CD. This one should make anyone get up 


and groove. Tracks are: 

El Tiburon___ 

Mueve Q Cuerpo___ 

ftfli Flauta ■■■■-* 

Loco Corazon 

la Cus hamarcha (Traditional).... 

EJ Tongonto 

Bomba_ 

Macarena.. 

La Cclegjala 
La Hora Oe Bailar 

Cuba 4*+riB 444444*4 

Mil Hora; (Club Land).. 

Bunin Bun Bun (Club Mix) .. 

Esa Nana (Todos Los Latinos Mix) „„ 
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PR0YECT0 UNO 
LOS LOCOS 
AURA CRISTINA 
RUMBA TRES 
INN 

MESTCZO 

BAD BOY ORCHESTRA 
LOS LOGOS 
CAFE LATINO 
SANDY & PAPO 
GIBSON BROTHERS 
MARCELA FERRARI 
J.VAZ 
Dl GERO 


A nice addition to “Viva Italian® - The Complete 
Italian Party CD," which captures the most sought 
after classics that every DJ needs, is “VIVA ITALIA.” 
The difference here is that these are the songs and 
artists that brought the sound of festive Italian 
classics to mainstream America in the late '50s. 
Complete listings are: 


Mattmata_...ROMANO LEDENZ10 

_____& HIS ORCHESTRA 

Mala Femmena.FRANKIE FANELU 

Canto D'Amore ....._ROMANO LEDENZIO 

■ + ■ **« ■ ■ H■ II P & HIS ORCHESTRA 

Guagiione__CARLO SAVINA & HIS ORCH. 

Lazy Mary (Luna Mezza Mare)_LOU MONTE 

AnanaECore_PERRY COMO 


Funiculi Funicula___ 
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Soldi, Sold, Soldi 
Santa Lucia^l 


#4*4444 44444 ■ **4**#*4 1*4 4 


44 4 4* 44 fl fl + *44 + + * + l-fl fl * 14# H ***4 ■ *44**4** 114 «• 


.ROMANO LEDENZIO 

_& HIS ORCHESTRA 

_SOPHIA LOREN 

_GINO DEL VESCOVO 

.. AND HIS MANDOLINS 

Hey Gumbaree (Bib a dee Bobadee Bu) LOU MONTE 
Come Back To Sonento..ROMANO LEDENZIO 

44*44 MB-■ + b ■-■■44 ■ fl 444 4 4*#*«’M ***4 S'4+#44*4 44#fl *44*4 8 HIS ORCHESTRA 

Volare (Net Blu Dip into Di Blu).DOMENICO M0DUGN0 

A Man Without Love- - SERGIO FRANCHI 

0 Sole Mo....ROMANO LEDENZIO 

44 ■ *4 44 fl fl-4444 *«M-fe44«f ##- 44W» **■» ! ■ ■ ■■ ■ M ■ ll I ■ 8 HIS ORCHESTRA 

Forget Demani..... PERRY COMO 

Mama a4a.....MHfl!t»MH ■ bii Hfl# ■ #*4’ +44*414PB fl 444 LOU MONTE 

0 Mro Bambino Caro__ROMANO LEDENZIO 

fr»*4* ■ iP PU P PP P P I M l l i ■ |#M«#PI»P444 a **a*B.»444>g 44441 fefl+444 8 HIS ORCHESTRA 

Non Drienticar (Don't Forget)_LOU MONTE 

Al Di La... FRANKIE FANELU 

Antvederd Roma (Goodbye To Rome) ROMANO LEDENZIO 

8 HIS ORCHESTRA 


44 B* 1 * 4 4*4 4 ffHtilVl 14*4 44 *#■ * *4 *•■■■■ 44444'i 4 44 4 P I 1444 


The new series “NO. 1 RADIO HITS” has bursted out 
with seven volumes of hits covering four decades of 
Top 40 radio from the T 50s through the ’80s. 
Digitally remastered, each CD contains 20 tracks 
and are sold separately. Here's the line up: 


«* b iiii.l ■■*■■■ i+M# 


NO. 1 RADIO HITS 1955 - 1959 

Whole Lotta Stakin' Going On.JERRY LEE LEWIS 

THE CADETS 
THE COASTERS 
. UTTLE ANTHONY 
. 8 THE IMPERIALS 
. THE PENGUINS 
BILL D0GCETT 

... LAVERN BAKER 

_THE DIAMONDS 


Stranded In The Jungle 

Young Blood.. 

Tears On My Pflktw _ 


444 ibbbll.bii£| *4> 4 I I 444 
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Earth Angel_ 

Hanky Took (Part 2)... 

Tweedlee Dee...... 

Little Dartin’_ 

At My Front Door (Crazy little Mama) THE EL DORADOS 


■■■wiiflwiiwiflp 


I'm In Love Again. 
Bye Bye Love 
Get A Jab. 


I 444 4*44411444441441H 44*4 
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Since I Met You Baby.. 

Treasure Of Love ... 

What Am I Living For 

Born To Be WithVbu_ 

Only You (And You Alone). 
I Want fou To Be My Girl... 


IflflMfrbfflMflfl 


4 4 444 ■ ■ + 4 mo 


ItriOhki-iiaar 


*4 1*1-** b ■ + ***■ ****-! fl * + ** ■- Hi * * -■ J44H*iH P fl fl ■» 44*4-1 4 ¥ a 1 **■ 


The Green Door... 
Boppin' The Blues 


444 + -* 4P#PHk P44#4 4 444* P 4 4444*4 


4fe**4 HIM »■+44 I* + »* H ■ 


EATS DOMINO 
THE EVERUf BROTHERS 
THE SILHOUETTES 
IVORY JOE H UNTER 
CUBE McPHATTER 
CHUCK WILLIS 
THE CHORDETTES 
THE PLATTERS 
FRANKIE IYM0N 
8 THE TEENAGERS 
JIM LOWE 
CARL PERKINS 
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Ml. I milio Nils I960 - 1961 


Let's Dante 
Waling To New Orleans 
Sherry 


#+**..» fa- 




CHRIS mwtez 
FATS DOMINO 
FRANKIE VALU 


_& THE FOUR SEASONS 

My Boyfriend's Bach_THE ANGELS 

Mother-In-Law_ERNIE K. DOE 

It Hurts To Be In Love.....GENE PITNEY 

Johnny Angel..SHELLEY FABARES 

There Goes My Baby....__THE DRIFTERS 

Next Door To An Angel_NEIL SEOAKA 

Way Dow Yonder In New Orleans _ FREDDY CANNON 
Dead Man's Curve.._. JAN & DEAN 


Hats Off To Larry_ 

I n Sorry -........,.....,, .>... 

Handy Man_ 

Sixteen Reasons.. 


There's A Moon Out Tonight__ 


School Is Out 
Sugar Shack. 


■I I ill hi ■ Hlliaf 1 i W I- ■ ■ HOIBia 


... 


Raindrops_ 

Stand By Me... 


■ HMfVMIH 14-1 ---MTT ■+ 


.. . 


tm+ ■’ I Itll'Ml + H + I A i ■ aim-inw 


Da SHANNON 
BRENDA LEE 
JIMMY JONES 
CONNIE STEVENS 
THECAPRIS 
CARY ‘US.” BONDS 
JIMMY GILMER 
& THE FIREBALLS 
DEE CLARK 
BEN L KING 


\0. I RADIO HITS 1965 ■ 1969 

The Beat Goes On.... SONNY & CHER 

I've Been Lonely Too Long.. THE RASCALS 

Time Wont Let Me ..._THE OUTSIDERS 

fou’ve Got Ybur Troubles ...THE FORTUNES 

Tbe Diamond Ring-GARY LEWIS & THE PLAYBOYS 

I'm A Believer-THE MONKEES 

These Eyes wwamm mm w« mmmm p ppip h h ———— THE GUESS WHO 


WH ■ ■ OittT PH f 


Baddiehl In Motion_ 

Sweet Inspiration .. 

Bo the Of Wine_ 

Do ton Beieve In Magk 

Mustang Saty_ 

Apples, Peaches, Puupkin Pie_ 

All Day And Al Oflhe Night 
HU 
Cherish 
Hanky Parky 




nWlfr»4Mii«#'nnTfitU4i4M 


t nxi*t hi t <4 fl^ it>f mif « ■« 11 me 


I I ■ ■ HI 
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For tour Love 
Eve Of Destruction 
Bom To Be Wiki.... 


*** ■ N ftM i ■ii+MOoieeHiiii 
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MEL & TIM 

THE SWEET INSPIRATIONS 
THE FIREBALLS 
THE LOVIN’SPOONFUL 
WILSON PICKETT 
JAY & THE TECHNIQUES 
THE KINKS 
THE MUSIC MACHINE 
THEASSOCUtnON 
TOMMY JAMES 
& THE SH0NDEL1S 
THE VAROBIRDS 
BARRY McGUIRE 
STEPPENWOLF 


\lh 1 IUIIIIJ HITS 1970 ■ 1974 C 

Do ftu Know What I Mean_La MICHAELS 

love The One tou're With_STEPHEN STTLIS 

Hold torn Head Up_ARGENT 

Spirit In Tbe Sky_NORMAN GROINBMJM 

Eighteen___AUCE COOPER 

Never Been To Spain__THRQ DOG NIGHT 

Sunstine----JONATHAN EDWARDS 

Green Eyed Lady-SUGARLOAF 

Ride Captain Ride___BLUES IMAGE 

Smoke On The Water_DEEP PURPLE 

Share The Land_THE GUESS WHO 

Tell Me Something Good__RUFUS 

The Lion Sleeps Tonight........._ROBERT JOHN 

Without tou PWfffHfll'Hlim * + +#■++ k ■■■■ ■ ■ S-ff-VH NILSSON 
Everything I Own___ BREAD 


Summer Breeze__SEALS & CROFTS 

Ventura Highway____AMERICA 

RodStudy_ARETHA FRANUJR 

Cat's In The Grade_HARRY CHUM 

theme From Shaft_ISAAC HAYES 


NO. I RADIO HITS 1975 - 1979 

Feeh Uke The First Time_FOREIGNER 

Pick Up The Pieces_THE AVERAGE WHITE BAND 

Fed Uke Makin' Love_BAD COMPANY 

Black Water. . THE D00NE BROTHERS 

Love Is Alve_GARY WRIGHT 

Only Women Bleed...ALICE COOPER 

Just What I Needed_THE CARS 

(Donl Fear) The Reaper —.BLUE OYSTER CULT 

Don't Stop..FLEETWOOD MAC 

tou Are The Woman___ FIREFALL 

My Eyes Adored tou___ FRANKIE VALLI 

Nights Are forever ■ .ENGLAND DAN 

_& JOHN FORD COLEY 

tou're No Good.....LINDA RONSTADT 

Loody Boy__ANDREW GOLD 

let tom Love Flow_THE BELLAMY BROTHERS 

They Just C*iT Stop It_THE SPINNERS 

Dance. Dance. Dance___CHIC 

Get Down tonight..K.C.&THE SUNSHIN! BAND 

Let's Do It Again___THE STAPLE SINGERS 

Thunder Island.....JAY FERGUSON 


continued on page 70 





Subscribing to Promo Only series makes you part of the elite group of music 
professionals that get the music before everyone else, and then make the hits. 
Every major radio station across the U.S. gets Promo Only each mw\l\.'.shouldn’t you? 


Best New 
Music On 
One CD 


kaihao series 


THE NEW RELEASES OF CHR 
HITS FOR THE TOP 40 OJ. 

• BALLADS 

. ALTERNATIVE • HIP HOP 
• DANCE•ROCK 
* EXCLUSIVE RADIO EDITS 


MOUHllN ROCK 



THi BEST ALTERNATIVE CUTS 
FROM THE MODERN ROCK 
CHARTS. 

• ALTERNATIVE * ROCK * GRUNGE 


* "CLEAN" RADIO EDITS 

• "NEW" ALTERNATIVE 



RADIO VERSIONS OF 
CUTS FROM NATIONAL 
R&B/RAP CHARTS, 

* H&0 

* SLOW JAMS 
• REGGAE 


Each 



CU B SERIES 


THE BEST 12” MIXES OF THE 
HOTTEST NEW CLUB SONGS. 

• HOUSE ‘TECHNO 

• RAVE•UNDERGROUND 

• UNRELEASED DANCE MIXES 


< m vita sums 



THE TOP RELEASES OF THE 
NATIONAL COUNTRY 
CHARTS 


• RADIO EDITS 


• DANCE MIXES • BALLADS 
• HOT NEW COUNTRY 


• HAP 

• “CLEAN" RADIO EDITS 


SUBSCRIPTIONS AVAILABLE 
FOR QUALIFIED 
PROFESSIONAL DJ’S ONLY! 




PROMO ONLY CD’s • 231 Live Oak Blvd. • Casselberry, FL 32707 • Tel (407) 331-3600 • Fax (407) 331-6400 
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MUSIC NEWS 


\0. I RADIO HITS 

Urgent _ 

Stray Cat Stmt...— 

We Got The Beat__ 

Sbmmg Star........... 

I Love A Rainy Night_ 

Stow Hand ... 

Lost In Lore..._ 

Just The Tiro Of tls... 

8 » +•* *■» I +-+*** Hi Hlllifff-mfi-l 

Arthur's Theme 

Magic.... 

Mickey.. 


m - iwi 

„ FOREIGNER 
.... STRAY CATS 
.... THE CO-GO’S 
m THE MAHHATTAMS 

_EDDIE RABBITT 

__ THE POINTER SISTERS 

__ AIR SIIPPIT 
_ GROVER WASHINGTON JR 

_& BILL WITHERS 

.CHRISTOPHER CROSS 

_THE CARS 

TONI BASIL 


UPDATE 

Since the “Lust for Lounge” feature in our last 
issue, the ante has been upped by the release 
of six more volumes of “ULTRA LOUNGE” 
bringing the total to 12 volumes. 






A division of Musically Yours, Inc. 


AWESOME 80’S 
COMPILATIONS 
GLOW NECKLACES 

PARTY MEGAMIXES CD’S 
DANCIN’ COUNTRY 
t.. >■- DANCE MIX USA 

V /Tltkk VIVA ITALIANO 

DJ GAMES BOOK 
LIMBO POLE 

_ DJ SOUND FX 

THE COMPLETE PARTY SERIES 

ROCK & ROLL 








I 



VrL - -A- 

gfffm 





knowledgeable service, Unbeatable prices 
Need it by the Weekend” Ultra Fast delivery 

CALL TODAY FOE YOUR FREE CATALOG 


E RICAN 


i Tli iw. 


VISA 


■ mm* »■ 


Too Hot _ 

Desire_ 

Jesse _ 

I Keep Forgettin 

Steal Away_ 

Theme from Hill Street Blues 
The Tide Is High 
Clones (We're Ml) 

Cars__ 


K00L& THE GANG 

_ANDY GIBB 

_CARtY SIMON 

michael McDonald 


tlifrfMilVilll 


I Haiita*limiHIMIHM 
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ROBBIE DUPREE 
MIKE POST 

.BLONDIE 

AUCE COOPER 
GARYNUMAN 


Ml. t It MIDI HITS 198.1 - 1989 


At This Moment_ 

Point Of No Return ..... 

Tell It To My Heart. 

Midnight Blue_ 

Need You Tonight 

Only In My Dreams. 

Say You M ... 

Talk To Me.. 


* .. 


i a *4 h i i »i i-i ■ ■ i ■ a I-+ ■ ■ 


Kvrip 

HJI IV liia pin i uni b aa i4 1 * mm »ta m 

Rock On *-fc B ■ r m ■’■■ ■ 4 + ■ ■ ■ m mwm m m-mm 

Axel F_ 

I Think We're Alone Now 

Looking For A New Lore. 

Mad About You_ 

Miami Vice Theme.... 

Can't Fight This Feeing_ 


■ ■■■ IINHVVM 


miHliia 


aftiioiivmi 


miABkiami 


■■■■a a■* 


akin iiiiiit r 
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BILiy VERA & THE BEATERS 

EXPOSE 

TAYLOR DAYNf 

LOU GRAMM 

INXS 

DEBBIE GIBSON 
FOREIGNER 
STEVIE KICKS 
MR. MISTER 
MICHAEL DAMIAN 
HAROLD FALTER MEYER 
TIFFANY 
JODY WATLEY 
BELINDA CARLISLE 
JAN HAMMER 
REO SPEEDWAGOK 


Everythin You Go Away_ 

Lost In Emotion____ 

Move Away ■1+■*i*■ 
Loverboy___ 


# tVH HlB»l4« 


ikiiuaafliitB 


PAUL YOUNG 
USA USAS. CULT JAM 
CULTURE CLUB 
Billy OCEAN 


The outstanding title track from the movie “I Like 
It Like That,” released in 1994, is a slammin 
Latin-flavored dance track that, except tor the 
few lucky ones who received the promotional 12 
inch, has not been released in extended version 
on CD — until now. The excellent extended 
version (7:03) of / Like It by The Blackout Allstars 
and five other club cuts which were also only 
available on DJ promos, as well as five new tracks 
appear on the new release “GLOBAL BASICS." 

The complete tracks are: 

Joy (Lore Joy Vocal Mix)..STAXX OF JOY 

Don't Make Me Wait (Full On Vocal)„ LOVELAND 
Reach (Robi Robs Classic Club Mix). CLUBMRL9 
Reste Stir Moi (Blue Velvet Mix}....... PATRICIA KAAS 

Surrender Ymelf (Shocking Pink) .. THE DAOU 
DJ Whistle Anthem (Original Mix)..... D. PIAC 

Shout (Play Boys Vocal Mix)_STAXX OF JOY 

Love Power (Full On Mix)...CLAUDIA CHIN 

I’m Gonna Get You (Original Remix).. BIZARRE INC 
Emergency On Planet Earth (London Rican Mix) 

■ -■-■£ + 44 l##PV ■■■*■■■ ■ ■■■-■ ItPfPPOVPMlfMtOVt i BaiWif ■- JAMIROQUAI 
I Like ft (D'Ambrosio Club Mix).BLACKOUT ALLSTARS 

...STAY TUNED! ^ 

Any of the CDs featured in this 
column of Music News do not 
include record label names because 
they are imports or independent 
labels not widely distributed. For 
information on where you can buy 
these titles, a free catalog of new 
releases, or info on the 1996 
Catalog of over 3,000 various artist 
CDs call AVC at 201-731-5290 . 
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CONTINUOUS 
MULTI-SONG 
MINIS 
IN EVERY 
ISSUE! 


1 



RADIOACTIVE 

SERIES 




Rhythm 

Crossover 

RSB 

Alternative 

1 5 - 00 of Lodflyt 
top hit rainy t. 

indiidirg 
K-CIuwp 
CD DULY 


DANCE 

SERIES 

REMIXES OF; 
Top 40 
House 
Euro 

Dante Classics 
VmtYl S CD 


THE BEST DF 
SERIES 

Best of the 
X MIX Series 
including new 
un release if mixes. 


Now Av.i/fabto 
Planer X 
1992 i995 
4 vinyl / 2 CDt 


URBAN 

SERIES 

REMIXES OF: 
Hip Hop 



RSB 


VINYL £ CO 



CLUB 

CLASSICS 

REMIXES OF: 
Dance Moor 
classics from 
70 s & 80'e* 

VINYL £ CD 


PROGRAMMED FOR: 

•Mobile DJs 

•Club DIS 

•Radio DJs 

•Club Mgrs. 
•Karaoke Jocks 


SAMPLE CD AVAILABLE 

call for details i Free Catalog & Subscription info 


Overnight and 2nd day 
shipping available 


SAVE OVER 50% 
ON BACK ISSUE 
SALE! 


ERIEIMCE PROGRAMMING THE 




V 






BY OVERWHELMING POPULAR DEMAND! 



SOUND • LIGHTING • VIDEO 

MAIL ORDER CATALOG 

FOR A FREE SUBSCRIPTION CALL TODAY 

800 - 2 -EXODUS 





PRO SPEAKERS • POWER AMPS * DUAL CD PLAYERS * DJ AUDIO MIXERS 
CUSTOM CASES • DJ SPECIAL EFFECT LIGHTING • SNOW MACHINES 
VIDEO PROJECTION SYSTEMS • DAT MACHINES • DJ TURNTABLES 
TRUSS SYSTEMS • INTELLIGENT SYSTEMS • FOGGERS 
EQUALIZERS • X-OVERS • WIRELESS MIC SYSTEMS 
STAGE LIGHTING • FIBER OPTICS 


AUTHORIZED SALES AND SERVICE 

JBL • CREST AUDIO • LIGHTWAVE RESEARCH * MTX * BSS SYSTEMS 
AKG • DENON • NUMARK * SOUNDCRAFT • OSC • AMERICAN DJ * CARVER 
D.A.S. * OMNISISTEM LIGHTING EFFECTS • ODYSSEY * DIGITECH • DBX 
ATM FLYWARE • CERWIN VEGA • RAMSA * OMNIMOUNT • RANE • MARTIN 
NESS • LITTLITE • RCF SPEAKERS • KLIPSCH • GEMINI • STANTON • ORTOFON 
TECHNICS ■ NSI • ETA • METEOR • PIONEER • SAMSON • AB • SHURE • AUDIO- 
TECHNICA • GROUP ONE • CLAY PACKY • VESTAX * DOD * ASHLEY • APOGEE 
FURMAN * GLI * HOSA • PROCO • KOSS • PENN ■ LINEARTECH * MARANTZ 
MACKIE • STUDIOMASTER -RENKUSHEINZ • SABINE • SPIRIT FOLIO • ULTIMATE 
SUPPORT • DRAPER SCREENS • DIVERSITRONICS • COEMAR * QBE 
LIGHTCRAFT ■ LUMENYTE • SELECO ■ PANASONIC VIDEO • ATLAS SOUNDOLIER 

AND MUCH MUCH MORE! 

I VtSA * MASTERCARD • AMERICAN EXPRESS ■ DISCOVER • C.O.D. 

SALES * SERVICE • RENTALS • NIGHT CLUB OISIGN • INSTALLATION 
8169 ARROYO DRIVE * SOUTH SAN GABRIEL • CA 91770 
818-307-1866 FAX 818-307-4345 
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HOW CAN YOU REACH THE 
ENTIRE MUSIC COMMUNITY? 






t 

no 

& 






The One & , 

Tnie 

iaT 176 , 0 °° 

Why -1“ “'"CmIW.W 

utilize this sirnp i e ; 

U's TheBest ucts> 

Fot f ' nd ' Manufacturers, 

Services. ^ ■ „ Wa H 

Wh0 ’ e n s rtbutots. 

Order, 0© 5 vefyth lnB 
^rryth'ug _ Music & 

You Need ptione # s - 

W*5*Sl»K 

f 5 .' o„„L mui*"** 


|CWl» 1 

. p * l i'-'; 


tpiun— ■ f Q n S 
F0X i\ Online Addresses 




online 



.com 




0 


TTDaCi 

yjsac_ 

YELLOW PAGE5 


55ft 


Get Your 
Copy Today 1 

’Vou r ec®ivo uw d ructoiy lor Iree and pay only for the- 
shipping & handling. U S residents pay only $4.&S 
Cansd on resktonis S7.95 Worldwide £8 35 
Call With Credit Card * Or Send Qhftdk or Money Order To 
Music Yellow Pages 1fi4 Hempstead Ave, 

West Hempstead NY 11552 

Call (516) 489-6514 


QUALIFIED DJS: PREVIEW 

TEN OR MORE 

12" IMPORTS EVERY MONTH! 

DJs and radio programmers 
get FULL LENGTH mixes 
on CD way ahead of U.S. release! 

Recent previews: 

Grace - ]am & Spoon - Clock 
N-Trance - Black Box - Nush 
Nightcrawlers - Uno Clio - Q-Club 
Top remixers - Non-U.S. versions! 
Contact TRANSATLANTIC BEAT 

(212) 581-0850 
787 Ninth Avenue, Suite 2N 

Dept. M 

New York, NY 10019 



TAKE THE HOP, SKIP AND JUMP OUT OF YOUR MIX 

From the creators of The Complete Tarty 
CD Series and the How-To Video Series , 
Bobby Morganstcin Productions now 
offers a revolutionary new product— CD 
Shock Pads. These 4 inch by 4 inch pads 
are made of a Space-Age foam, designed 
to counter those unsteady tables and 
warped dancefloors and prevent CD 
skipping. 

The specially formulated foam blocks 
are placed directly under your rack system 
or an individual piece of equipment to 
absorb impact caused by unexpected 
jumps and accidental bumps, allowing 
your IDs to play without interruption. 
BMP is so confident in this amazing new 
product, they say if you are not com¬ 
pletely satisfied with the results, return 
the product within 30 days for a full 
refund. Retail Price is $40 for a set of four 
pads. 

For purchase or other information, 
contact David Hvman or Brian Harrison 

w 

at: BMP • 7~ Buck Road, Huntingdon 
Valley, PA 19006. Tel: (215) 355-3755 • 

Fax: (215) 953-5864 • e-mail: 
bmp@hmpbeat.com • I lome Page: http:// 
www.bmpbeat.com. 


HI SEE EIVIS 

PJ Show 8 wfcfc ■miv 

Conference MEMORABILIA NEXT DOOR 
9~ m 7 AT THE HARD ROCK CAFE 
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Uitm$ you re a^qdfnt of JanctfRetting requests to play a Rumba, Cha-Cha 
or Samba can be puzzli tig. If vji H take pride in filling requests for all types of 
dances, you shotrfd find PROVINCE'S compilation dance music on CD a trea¬ 
sured programming tobt^tie three CD set is based on the needs of dance 
instructors and students. Featured artists include Ross Mitchell. Roberto 
Torres, Klaus Haller, Jerry Lee Lewis to name but a few. For more information, 
call 1-800-923-3230 (9 to 4 E.S.T). 


Volume 1 

LChaCha_ 

2. Rumba_ 

3 Rock _ 

4. Valse Waltz 

5. Merengue 
G. Tango 

7. Salsa_ 

8. Triple Swing_ 

9. Mambo 

10. Samba_ 

II Paso Dcble 

11 Slow_ 

Volume 2 

LChaCha_ 

1 Rumba_ 

I Samba 

4. Sow jhre_ 

5. Mambo_ 

G, Merengue_ 

7. Jhre__ 

8. Valse_ 

9. Taiga __ 

10. Foxtrot 

II Quickstep_ 

11 Valse Wennoise 
Volume 3 

1. Cha Cha 
1 Rumba 

3. Samba_ 

4. Triple Swing_ 

5. Merengje_ 


Knock Three limes _ _ 
No Me Vuehm A Enamorar 
Great Gals Of fire 
Candle On The Water _ 

Cuba Oulu _ 

Hernando’s Hideway_ 

The Way Of Love_ 


11rill ill 


039 

Tale Spin Theme_ 

Espana Can _ 

Blues For Wynton _ 

tour Mama Don’t Know 
Si Me Quires _ 

Amor 

Hearthache Tonight 

ElTestamento _ 

Lo Que No Conviene_ 

How Vou Carry On_ 

Sam_ 

The Phantom Of The Opera 

I Know Why_ 

Star Wars Cantina Band 
Wein, Wetb Lind Gesang _ 

No No No Cha Cha Cha 
Abrazame 

Ikolko _ 

Udo Shuffle_ 

La Meta Del Vago _ 


IIlI llO 


Tony Orlando 
Nohemi 

Jerry Lee Lewis 
Klaus H alien 
Nodie Sabrosa 
Grave Combo 
Brave Combo 
Tropical Band 
Roberto Torres 
Klaus Haden 
Orquesfra Espectaculo 
Chris Barber 

Nathan & Zydeco Cha Chas 

Nohemi 

Piet Veerman 

Jos Van Hemert 

Roberto Torres 

Zafra Negra 

Marcia Ball 

Ross Mitchell 

Dance Unlimited 

Brian Smith & His Orchestra 

Klaus H alien 

Werner Tauber 

Brave Combo 
J. Iglesias/R. Ferro 
Klaus Hallen 
8. Scaggs/D. Paich 
PochiYSu Cocoband 




7. Rock 

Love Makes The World Go Round _ 

” ", 

Cagey Strings 

8. Valse 

Fascination / Answer Me _ 

Wemer Tauber 

9. Tango 

Horentina Tango 

Ross MitdieH 

I 10. Foxtrot 

Hev There 

Klaus HaDen 

1L Paso Doble 

0 Torn) Rob 

Manuetlo Monte: Orchestra 

11 Valse Viemioise 

Hollywood 

tohnny Howard & Orth. 



■0\ 



Your Best Supplier of: 

Glow Stix 
Necklaces 
Bracelets 
Earrings 
& More 


1 - 888 -GLOWSTX 

(Toll Free) 


PARAMOUNT 
52 West 29th Street 
New York, NY 10001 

plus ...party supplies, hats, decorations, 
giveaways and paper products 


four The 

ONE-STOP 
WEB SHOP 

[HtfU/ vUVU.imkkmtKkJ > u*\\ 
ur c mail ii*v . 11 ; 
nur.iv .w 4. aim 

WV iv cm ui lYmt,. anytime! 


With Mmkm TtahCD 
Siil^riptvin vnicc, each 
iii< nit It, tiur ixiivork ol ndio 

DK -ml in^htvliih. 

nvdvt i digital I V'lm^riTvd 

I 4 

CU in tht* \* ittn^i ihcj* ntvd, 
plu> onr pcTMUTaiizul, krtmvl 
edfflfjbk* wn kv and the lid 

c 

of in unite network! 


You uri Hi lk1 1 fijr Voiji 

rtioaev! L wik lor iic'v vent* 
to K j iniu^iuivd dirutigbiHtt 
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BanceFlpnr Series 
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jock! Ybuil gat; great; Euro end House 
from Chicago* L.A, ond NYC* Includes 
imports and Litlat- you wun'c find tiny- 
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Qti^Jbe. Radio- 

This series features crGeBovor/top 
-40 bite from popular nip wave artist n 
liks George Michael TLG, Oasis, Lionel 
Richie, Heavy □* Whitney Houston ond 
more! 
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Alternative Series 

This ig the definition of cut-tiny sdycjJ 
Each month you yet 1 7^P 1 
Aiternetiva/Industnel/Modern Rock 
titles featuring artists like Sitvsrcheir? 
Bush* The Cure, Roge Agfimst The 
Mechlne* KMFOM and more* 
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REMIX RAVE 



REGARDLESS OF THE KIND OF MUSIC YOU 
SPIN, THESE NEW RELEASES WILL COVER 
ANY GIG YOU'VE GOT, AND YOUR CROWD 
WONT HEAR THE SAME THING THEY HEARD 
ON THE RADIO ON THE WAY OVER. 


LOOKING BACK ISSUE #04 



By Shawn Miller 


One of Ultimix’s spur services, Looking 
Back has taken the industry bv storm — 

J * 

a storm of beaded coats and platform 

shoes. If you’re new to this service, 

* * 

Looking Back is a retro '70s and ‘80s 
service available on vinyl and CD. Each 

w 

track is reworked to give the song new 
flavor and crowd-pumping power. As 
most tracks of that era used analog (a.k.a. 
live) drummers, Ultimix samples and re- 
edits the drum tracks in each song to 
keep a constant BPM for easy mixing. 
Looking Back Issue #04 contains: a 
completely reworked 96 version of 
Freak-A-Zoid - Midnight Star, with tons 
of scratching, samples and a great drum 
loop! A total H( >USE remix production 
of Sweet Dreams - Eurythmics, Let 's 
Groove Tonight - Earth, Wind & Fire has 
an easy to use intro, smooth steady 
breaks and a iunky rhythm track to keep 
the floor groovin’. Upside Down - Diana 
Ross, and You & I - Rick fames, were 
given the same surgery with added 
rhythm tracks and smooth and simple 
breaks. Mark Roberts, one of Ultimix’s 
top remixers, has outdone himself with 
his remix of Rock Me Amadeus - Falco. 
Roberts used both the U.S. 12" version 
as well as the original German import 


and matched the same tempo, to give 
this track a whole new energy. He then 
mixed into Back In Black - AC/DC, Sgt 
Pepper - Beatles, Pour Some Sugar On 
Me - Def Leppard and finishes with the 
guitar track from We Will Rock You - 
Queen. All this and still spinning at 93 

BPM! 

Wrapping up the issue is the now 
famous Macarena, remixed with a 
smooth, rock-steady rhythm track using 
the Bayside Boys Mix with the original 
12” version. Cool thing about this track 
is the mix into The Tide Is High by 
Blondie near the end. That kick always 
spins heads. Ml in all, Looking Back 
Issue #04 is nothing less than perfect. 
This issue, as do all Ultimix releases, 
contain completely separate tracks, full 
32-heat intros, outtros and breaks, as 
well as a cold end. 

DANCEHALL DEVASTATION 

X-Mix has introduced this new spur 
service composed completely of the 
! )ancehall megamixes from their Urban 
Series. This issue, pressed as a two- 
record or one-CD set and contains four 
non-stop megamixes, each running 10- 
12 minutes with full breaks for easy 
entering and exiting, he silky-smooth 
mixing between tracks may have people 
trying to sneak off with this compila¬ 
tion! Tracks include Bootnbastic, Action , 
Murder She Wrote , Shy Guy, Who Say 
Me Done, Girlstown, Rich Girl and tons 
more from artists like Supercat, 

Rayvon, Terror Fabulous, Cutty Ranks 
and Shaggy. In fact, the crowd-building 
techniques X-Mix uses in the 

continued on page 76 
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REMIX RAVE 


megamixes, allow you to put it 
on and watch the floor energy 
build as it plays. 

If megamixes really turn you 
on, Wicked Mix has released 
issue #02 in their PARTY BACK 
IN TIME series. Available only 
on vinyl, it contains a current 
top 40 non-stop megamix as well 
as a 70s Back In l ime megamix 
on side 11. These mixes typically 
run 10-14 minutes but are not as 
easy to manipulate as most 
service’s. Wicked Mix expects 
you to either play the entire 
medley or believes you to he 
professional enough to mix out 
in a 16 beat break, which takes a 
little practice. The first method 
is the one most DJs tend to use, 
as the megamixcs start with floor 
building beats and get your 
crowd worked into a frenzy. The 


playlist on this issue is still being 
finalized so a track listing is 
unavailable. 

Did you sav you really want 
more Megamixes? THE 
ULTIMIX MEDLEY COLLEC¬ 
TION is the must-have of medley 
collections. It’s a five-record or 
two-CD set with more medleys 
and megamixes than you’ll ever 
know what to do with! Each runs 
between 15 and 25 minutes and 
contains from 10 to 50 songs. And 
if you're still spinning the rock 
medleys from issue #50 or #52, 
you know exactly what I mean. 

This enormous issue contains The 
Go-Go s Medley , The Keep The 
Groove Medley (various artists), This 
Mix Is lechnotronic Medley, and The 
Prime Medley , which has been out 
of print forever! Wicked Mix also 
just released NUTHIN ’ BUT 
SAMPLES #05 on vinyl. This 


issue contains 1 10 of the most 
sought after samples and 

scratches for the really creative 

* 

DJ. Each is completely separate 
from the previous sample on the 
vinyl allowing you to load them 
into your sampler memory or 
spin them live without the fear of 
crossing grooves. If you need 
samples on CD, Nuthin’ But 
Samples, CD#1 and #2 are 
available with 400 samples on 
each disc also completely sepa¬ 
rate. 

To stay up-to-date on recent remix 
releases, The Remix Warehouse 
releases its current, special and back 
issue catalog FREE every 4-6 weeks. 

To get on the mailing list, call 1-800- 
241-MIXX. (International customers 
call (770) 446-5046). Or e-mail your 
catalog request to: catalog@remix.com 
or fax to 1-800-7999-FAX. 
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BACK ISSUES 


Top 40 
Dance 
Alternativ 
Ra 

R&B 

Classic Disco 
Old School 
Rave 

f -Vf 

Samples & Beats 
DJ Accessories 




CURRENT ISSUE 


LOOKING BACK ISSUE #04 

(2422-LK * 1 2 RE C PRO SET 

(5 793-LKC) ! COM PA CT DIS C 

FRFAK-A-ZOID- MIDNIGHT STAR 
ROCK ME AMADEUS FALCO 
YOU & t - RICK JAMES 

LETS GROOVE TONIGHT EARTH, WIND & HRf- 

SITUATION - YAZ 
UPSIDE DOWN - DIANA ROSS 
SWEET DREAMS EURYTHMICS 
MACAHENA - I OS DFL RlO 


CALLT0U.-FREE anytime 1-800-241-MIXX 

faxtoll-freeanytime 1-800-7999-FAX 


ORDER IT TODAY 
USE IT TOMORROW 


federal Express 


EMAIL from anywhere catalog@remix.com 


International / APO / FPO & GA Customers Call (770) 446-5046 

International Fax (770) 446-0747 

Or Write: The Remix Warehouse, 3100 Medlock Bridge Rd, Suite 305, Norcross, GA, 30071-1439 
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CLUB VIEW 


The io Commandments 

of Music Programming 



A s I consult with club owners about 
music programming and formatting, 
many admit that they don’t know what die 
DJ is playing or what effect it is having on 

their business. < )bviouslv, these clubs do 

¥ 1 

not have a “road map” or music program¬ 
ming guideline for their DJs to follow. 
Bartenders have recipes, cooks follow 
menus... in fact, all other bar and club 
employees have policies and procedures to 
follow — except DJs, So 1 devised a “road 
map” of music programming called 
(tongue in cheek) “The' Pen Command¬ 
ments of Music Programming.” 

Now you no longer have to rely on the 
club owner to do something about the 
music format, vou may take the initiative. 

* 0 4 

The genesis being the following com¬ 
mandments — guides to play by. These 
suggestions are mostly for a Top 4(1/ CHR 
style dance club in a metropolitan area. 

ll 

Play no more than three songs in 
a row' (or mix) that have the same 
musical classification (ie: rod 
dance, house, disco, R&B, rap) 
or sound. 

During a 25-30 minute 
period, you should try to 
satisfy’ a variety of different 

w w 

musical tastes. A DJ who 
plays 20 straight minutes of 
any one style of music w ill 

W ¥ 

not create energy or 
beverage sales (The 
exception is a specialty 
night featuring disco or 
’80s, etc,, for obvious 
reasons). 

Your mission is to 
please all the people in 
your club — not just a few 
“groupies” who hang 
around the DJ booth and 


hug you for one type of music. As Mr. 
Spook wisely said, “The needs of the many 
outweigh the needs of the few,” especially 
when it comes to driving drink sales. A full 
dancefloor all night puts nothing in the 
cash register. Varying musical styles during 
your set is called a “soft floor turn” to get 
people off the floor and to the bar, while 
bringing on new dancers. 



Play no more than three songs 
oFmfxes in a row that are wdthin the 
same BPM range. Every song should 
have a 2 - 4 BPM increase, building to 
a peak. 

A club owner loves a DJ who can 
energize a crowd with a well paced music 
format. Io motivate your crowds, use a 
good BPM energy curve. Start your sets at 
about 100 BPM and build to 130 or more 
using various musical styles as described in 
commandment No. 1. You can create a lot 
more energy this way. Playing five to eight 
songs under 110 BPM, will not create the 
same excitement that a low' to high BPM 
set will create. This will also make you 
more marketable to club owners because 
they w ill hire you based on your reputa- 
t ion a nd ability to generate drink sales. 

jj d ° not repeat a song more than 
twice a night. 

Repeating a song is permitted as long 
as you give all heavy rotation songs 
(currents) a two-hour break before repeat¬ 
ing. There is nothing worse than a DJ who 
repeats 10 or more songs per night, i f you 
play a big hit song at 9 p.in., there will be 
a w hole new set of customers in your room 

m 

when you repeat it at 12 a.m. Always try to 
challenge vour customers w ith new music 
in a different order than you did last night. 
A ton of song repeats is a sign of program¬ 
ming weakness. 
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by David Kreiner 


Play very recognizable, mass appeal music 
in the evening. 

This is a very helpful tool to create a “comfort zone" 
for people who arrive early everyday. Some Dfs use 
the early evening to preview new music because 
(using a surfer’s voice) “Hey dude, no one’s danc¬ 
ing.” This, however, is not the correct solution. 
When people arrive in a club early, they won’t be 
dancing, but they will be listening. Now is the time 
to make them feel very comfortable by playing 
highly recognizable classics and recurrent music. If 
you make the audience your friend early, they will 
trust you later in the night when you go wild. It is 
also a great time to vocalize and promote other 
nights. Most clubs fill up early with women who 
want to get a good seat for the night. Play high 
female appeal songs because, “If mama ain’t happy, 
nobody’s happy!” 


Do not play any song more than 5-6 
minutes in length (i.c. an entire 12-inch song). 

You should play as much music as possible during 
all of your sets. Playing a long song accomplishes 
nothing and increases customer boredom. This 
doesn’t mean cutting each song on the first drum 
break, but use discretion and read your crowd’s body 

p r 

language. Even if they are not dancing, they should 
be tapping their toes, singing along, smiling and 
looking happy. If they’re not, they are uncomfort¬ 
able and may leave the club. Waiting for the club to 
get busy shouldn’t he painful for your guests. 

There are many variations to these rules but a 
good foundation is essential for sensible music 
programming, which preserves the longevity of the 
club and your hard-earned reputation. A lot of these 
rules are common sense, and some Djs do use a 
consistent format that becomes the signature of 
their club and their reputation — nothing is written 
in stone... anymore! Next time we will discuss: 
reading a crowd, vocals, set progression and finish 
rules No. 6-10. lo receive a copy of the “Ten 
(Commandments,” and our latest flyer, call 800-775- 
DISC (3472) or e-mail 

SCMSRECORD@AOL.com. ^ 

David Kreiner is the owner of Southern California A lusic 
Service, He is a nightclub consultant and mail order music 
supplier of CDs and 12-inch for Mobile and Nightclub DJs. 
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V-PF-1 Party Fogger 

• 700W power 

• .5 liter tank capacity 

• 5 min warm-up 
3,300 cfpm output 


$ 79.99 


1 Quart fog liquid. 

$ 9.95 



Helicopters 

V-44-4 

4 head model. 


$ 88.95 


Helicopters 

V-44-6 

6 head model. 


$ 119.95 



V-362 Double Derby 

• multicolored beams 

• Sound activated 

• (2) 300W halogen lamps 

• 20 lenses • Fan cooled 


$ 149.95 





V-750 Power Flash 

• Powerful 750 watt strobe 

• Heavy duty construction 

• Mounting Bracket 

• Long life tube 

$ 159.95 


Go-Bot V-9521 

•Sound activated 

• Seven muticolored 
gobot 

• Dichroic mirror tilts 
and turns 

• 250W halogen lamp 

• Fan cooled 

$ 159.95 


Gem CD50 

Features CD Controller and player with dual 
independent A & B output CD trays. Control 
unit displays LED readouts of track, elapse 
and time remaining. Functions include cue, 
mark, display, repeat, memory, search, pro¬ 
gramming, and dual beat align buttons and 
variable speed slide controls and more. 


$ 675.00 





sound 





Buyl GEM Sound 
150 watts speaker, 
at list price $ 249 . 95 . 
Get 2nd speaker at 

HALF PRICE 


Mobile DJ System 

Two DJL 1200 turntables, DS9500 mixer with GM11 gooseneck mic 
and BNL200 goose neck lamp. AR32 Amp Rack: EGL20 20-band 
equalizer, PA650 power amp, PA800 power amp. 

Speakers: Two 15T 3-way, full range speakers. 

$2995.95 


• Business lease available: $ 150 . per month, 

• 24 months to pay. 

• $ 300 . Security deposit. 

• Deposit may be applied as buy-out 
lease end. 



Call for a FREE catalog. 

229 Greenwich Avenue 
Greenwich, CT 06830 


V9526 Orbitron II 

• Two 24 volt 150 watt bulb. 

• 24 Multi color lenses. 


$ 188.95 


CALL 1-800-848-9591 OR FAX 203-861-2554 



















































Seminars, Parties, Special Events 
and much more! 






5, 6, 7, 1997 


at the Crowne Plaza, a premier all-suite Hotel 
in Las Vegas, Nevada 


Don't miss tbs excitement 
and the fun!!! 














I Js, MCs and KJs.*. 

this is the mobile 
entertainment show 

for YOU! 

Kick off 1997 at the Mobile Beat DJ 
Show and Conference coming January 
>6-7 to the ('rowne Plaza Hotel in 


Las Vegas, Nevada! 

The one show 
That Has It All- 

Seminars! Over 25 presenta¬ 
tions and workshops at tour levels: fine 
tune the fundamentals or explore new 
ideas! Whether it’s how to run a bar gig 
or a bar mitzvah, how to find good 
equipment or fix what you have, you’ll 
have clear choices so vou can select 

■I 

only the sessions that lit your interests! 
Join the all-star lineup oi panelists from 
within the DJ/KJ industry, as we cover 
the issues of the day in sound, lighting, 
karaoke, performance essentials, and 
more! Additionally, experts from the 
wedding and recording industry, 
accounting, legal and tax fields will be 
on hand! Ask questions to the protes- 


Exhibits! Visit over 40 displays 
featuring the latest innovations in 
lights, sound, and karaoke hardware and 
software. You’ll also find the latest in DJ 
computer software, novelties, music, and 
more! A unique opportunity to make 
valuable contacts and build soiid 
business relationships! 



Network and Party 
At Special Events! 

Be sure to “Wear Your Wackiest” to our 
opening night mixer hosted by John 


sionals who make their living in these 
fields. Informative and insightful! 

Get Motivated! 

A special guest 

communications 
consultant 
promises to 
rekindle your 
fire and 
passion for 
succ ess! 


Rozz, and learn what’s hot in interactive 
entertainment. Or, bring your own cre¬ 
ative ideas and stand a chance to win 
cash and other prizes! ...And you might 
need your tux and tails on Monday, as 
Hollywood comes to Las Vegas with 
The Second Annual Mobile Entertainer 
Awards Show, followed by another great 
DJ/KJ competition! 



Huge Equipment 

Giveaway! Hey, it’s Vegas... 

win something! Thousands of dollars in 
merchandise to be given away to lucky 
attendees ... it could be you! 

So mark your calendar... preregister 
today...and see you in Las Vegas!!!! 


Hotel Accommodations can be made by 
calling the Crowne Plata directly at 
702-369-4400, He sure to tell them 
you’d be attending the Mobile Beat 
Show to get the special $ 115 per night 
room rate. The all-suite Crowne Plata 
is located exactly one mile from the 
famous Las Vegas “strip” and right 
next door to the Hard Rock Cafe 
and Casino! 

For Discount AIR information call 
Sundance Travel at 1-800-424-3434 
extension 230. 


Co-Sponsored by: 


Entertainment 
HU Resources Group 
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with payment to 
eat Magazine, P.O. Box 509, 
ochester, NY 14445-0309 
r Fax (Credit Card Only) to: (716) 385-5637 
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DjShowC 

Conference 
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First Name 

Last Name 


CROWN E PLAZ A 

Company Name 



LAS VEGAS 





Address 




City 

State/Prov. 

Zip/Postal i. .ode 


Area Code Phone No. 

Fax/ E-Mail 



Pre'Registration is a Must! 





ThetyjNlagazitie 


The Works! 

$125 

Advance Registration Price 

All Seminars, Symposiums 


($150.00 at the door) 

& Special Events 


US FUNDS ONLY 

Party'Only Pass 

$25 

A great idea for your non-I 
Accompaniment 

US FUNDS ONLY 


Register by plione (Visa/ Mastercard 1 716-385-9920 




Payment Information 


Payment Method: 

Visa Mastercard 

Check 

Total Amount 

Credit Card No. 

Expiration Date 

Cardholder’s Name (Please print) 




Signature 


Please photocopy for your files or it you need additional forms. Only one form per person. 
Refund policy (For non-attendance only!): Must be in writing and include proof of payment 
($25 service charge.) 
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I'OLL LIGHT SHOW 

FEATURING... 

INTELLIGENT LIGH j^ii 
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thanks to vencuar advertising 

I n its heyday, it pounded the pavement, day in and day out, delivering essential 
tools-of-the trade to mechanics and tradesmen throughout the Midwest. Now 
in its second childhood, it’s the ultimate DJ dream machine. 

David Yantz, of i >ave’s Quality Sound, in West Branch, Mich., has been 
operating his single-operator DJ service for 14 years and business has always been 
pretty good — except this past year —- when it became great! What is responsible 
for this boom in business- Yantz says he owes his new-found success to his biggest 
piece of mobile equipment— a 1985, 26-foot, two-ton Chevy panel van. 

SIX-WHEEL PARTY PALACE 


MICHIGAN 
MOBILES 
TRICK TRUCK 


IS BILLBOARD 
AND BARI* 

IN ONE! 

by Renee Lassial 


When Yantz decided he wanted a bigger van, he hadn't planned on something 
quite so big. But he couldn’t refuse the deal he got on the former Snap On Tools 
delivery truck. At 6 feet 5 inches tall, Yantz says its all worked out to his advan¬ 
tage. fie stores everything in the van, greatly reducing the tedious task of loading 
and unloading equipment. 1 le can move around comfortably inside, without 
having to stoop over. To make good use of the truck’s large doors, Yantz uses a 
custom made DJ cabinet, which is 5 feet in height. 

The van has extras and options that any 1 )J would love, like a 6,800-watt 
generator and self-contained 12-volt sound system. In addition, it lias a lift gate, 
gas furnace, two air conditioning units, a refrigerator, and interior florescent 
lighting. For outdoor events, Yantz can power his entire system with his own on¬ 
board electric plant. 

You would think that along with attracting new business, this van would also 
be a magnet for thieves, but Yantz hasn’t had any problems. Each door has a dead- 
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Need We Say More? 


Sound Choice®... the innovator, not the imitator! 



THE CONCRETE CDG KARAOKE COLLECTION 


THE FIRST 8 DISC ADD-ON CDG SET 




































continued from page 86 


bolt and a state-of-the-art alarm system. 

<r 

While the van is great for local gigs, its one drawback is its un¬ 
quenchable thirst for fuel. With a vehicle that averages just H miles per 
gallon, Yantz charges an upcharge of $50 for any job over 50 miles away. 


Ill II 


f-NO KITCHEN SINK? 




When Yantz first bought his new road warrior it needed some repair, # $ 
but as it was mostly cosmetic, he handled much of it himself. He ' 

stripped off all the old lettering and had a professional sign company 

paint the exterior. By 
allowing the sign 
company to put on a 
little ad for them¬ 
selves, he saved over 
$300. All the money 
and work proved to 
be worthwhile; since 
putting the van on 
the road, Yantz s 
business has nearly 
doubled. 

He offers 
dancefloor and 
specialty lighting for 
indoor and outdoor 
events and works 
just about any type 
event: weddings, 
school functions, 
and corporate 
parties, lie adver¬ 
tises “divorce 
celebrations” on his 

business card mostly 

* 

to make an impres¬ 
sion. And while he 
has actually done 

w 

one divorce party, 
when it comes to big 
impressions, Quality 
Sound’s is 26 feet 
long! 


■* ** .. • 
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I. IGHTING 


AMERICAN DJ: DIAMOND • OSCILLATING PIN 

SPOT • SAPPHIRE • S-910 
STROBE • NEON LITE STICKS • 
SC-8F SWITCH PANEL 


LITEQUEST: 6-HEAD HELICOPTER, 


KLS: RAVE • MERLIN • (4) SE-203 & 

LC-2000 DMX 512 CONTROLLER 


SOUND 


MIXER: PEAVEY 902 PRODUCTION MIXER 


CD PLAYERS: GEMINI 9500 DUAL WELL • 

PIONEER PD-101 (BACKUP) 


AMPLIFIERS: PEAVEY CS-1000 • 400 • 2600 


SPEAKERS: PEAVEY 118 INTERNATIONAL • 

PEAVEY SP-3 


PROCESSING: PEAVEY SERIES 12 BI-AMP 

CROSSOVER • BBE 462 • LITEQUEST 
PL-9 LITE MODULE & POWER SUPPIY 


WIRELESS MIC: GEMINI RM-300 2-CHANNEL 


CASES: ISLAND CASES (4) 160 CD • MODERN/USA 
CASE CUSTOM MADE 5-F00T TALL STAND 



• • 


Dave's Quality Sound tools around Michigan in a 1985,26-foot, 
Chevy P-60,21/2-ton van. It comes equipped with a lift gate, gas 
furnace, two air conditioning units, a refrigerator, a 6,800-watt 
generator, a self-contained 12-volt sound system and interior 
florescent lighting. There is an alarm system to protect all his 
valuables inside. 


If you think your DJ Sound & Light 
System is the Best on Earth, let us 
know! Send us some information 
about you and your company, along 
with some photos of your equip¬ 
ment to: Mobile Beat, PO Box 309, 
East Rochester, NY 14445. 
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highest quality “core 


keeps them asking for more! 


You’ve been asking for it and DKKaraoke - 
manufacturer of the absolute best karaoke 
software - now has it! 

ENCORE - an all-inclusive, Starter Set and 
Add-On collection of essential karaoke 
favorites that are the “core” of any Karaoke 
Jockey’s library! 

The same high quality and excellence that 
DKKaraoke has built its reputation on in the 
past continues with this very affordable 
“starter kit' 1 . If you are a first time Karaoke 
Jockey, a D.J. who is expanding your services 
or you just want to replace your bulky Laser 
Discs with CD+Graphics discs, DKKaraoke’s 
ENCORE series is for you! 

• ENCORE #1-25 CD+G discs/15 
songs per disc - Purchased as a set, 
these 375 songs represent the most 
requested karaoke songs. 

• ENCORE #2-10 CD+G discs/15 songs 
per disc - Purchased as a set, these 150 
additional karaoke favorites complement 
ENCORE#! 

Both ENCORE #1 and ENCORE #2 are 
packaged in the newly popular, lightweight 
zippered binders with extra insert pages for 


And when you purchase ENCORE #1, you 
get a Promotional Start-Up Kit free with your 
purchase! This kit includes song menus, sign¬ 
up sheets, pencils, and a golf shirt - all you 
need to get started on your next karaoke gig! 

Unlike other “core” collections, this is the 
definitive one from DKKaraoke, featuring 
a wide range of popular songs, easy to read 
lyric scrolling on the screen, melody lines 
for first time karaoke singers, and state-of 
the-art studio recordings (not synthesized 
midi tracks) as close to the original artist’s 
release as possible! 

So when you’re looking for high quality, great 
song selection, and a guaranteed good time 
on your next karaoke gig, let your customers 
(and you!) take a bow with DKKaraoke’s 
ENCORE - and watch the fun begin! 



Experience the undisputed highest quality in the industry! 


DKKaraoke 

Quality that keeps them asking for morel 


CALL 1 - 800 - USA - SONG 

For a list ot authorized DK Distributors 
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if/£Km DKKaraoke introduces v -\\ S •« 

06y APPLAUSE & PREMIERE! 

f When you want to expand your karaoke collection, the 

) following Add-On compilation series will complement your ^ 

A DKKaraoke ENCORE library! 

jB APPLAUSE - 65 CD+G Add-On discs/15 songs per disc - Purchased separately 

^ A by disCi tbese 975 popular songs are compiled by category featuring Country, 

J Rock n Roll, R & B, Soul, Pop, Dance, Folk, Children's, Standards, & Show Tunes 

r PREMIERE - 3 CD+G Add-On discs/15 songs per disc - Purchased separately by 

disc, these 45 songs have never been released on disc by DKKaraoke until 
now! They can easily Add-On to your current DKG library or to DKKaraoke’s ^ 
/ ENCORE or APPLAUSE series. Look for a new release each month! 

So when you’re looking for high quality, great song selection, and a 7/ 

guaranteed good time on your next karaoke gig, let your customers 
(and you!) take a bow with DKKaraoke’s ENCORE, APPLAUSE & J 

PREMIERE series - and watch the fun begin! / 


CALL 1 - 800 - USA - SONG 

For a list ol authorized DK Distributor! 


DKKaraoke 

Quality that keeps them asking for more! 
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Elbo Room, Chicago 


CALL SHURE BROTHERS INCORPORATED, 1-800-2S-SHURE. THE SOUND OF PROFESSIONALS...WQKL1 )WIDE 
















































We last met on a special trip 
aboard a magic carpet to visit 1H 
Mobile DJs from Los Angeles to 
Alaska, in a Mobile Beat cover story, 
where we learned about the 
similarities and differences of 
wedding receptions in different 
parts of our country. 

By tlie time we were finished with 
that trip, we had acquired enough 
“frequent flyer mileage” to take a 
few test spins in a new and im¬ 
proved magic carpet — it’s loaded: 
Pentium power... environmentally 
correct... dual air bags — wanna 
hop aboard? 

We’re setting our controls for the 
birthplace of rock ’n’ roll, the 
home of the Rock & Roll I hill of 
Fame in Cleveland, Ohio, 
i lovering at 5,000 feet, we use our 
night vision goggles to spot a 
wedding reception in progress. 
Everything seems to he normal. 
There’s a smiling bride and groom 
on tlie left. On the right, people 
are decorating the newlywed’s car 
parked next to an ambulance... an 
ambulance? We better go down 
and get a closer look! 

Upon closer inspection, it’s notan 
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ambulance after all, at least not any¬ 
more! According to Bonnie 
(Kricket) Klingbeil, of Kricket and 
the Tunc Boyz, the vehicle is now a 
“Jambulance.” 

“We had been transporting our DJ/ 
KJ equipment in a small trailer,” 
Bonnie said. “As our business grew, 
so did our equipment. We started 
looking for a larger vehicle for 
transporting everything and we 
came across a used ambulance. We 
tell in love with it for several 
reasons, including the large storage 
space inside and the marketing 
potential.” 

Kricket and the Tune Boyz (her 

21-year-old son, Joe, and David 

Mackin ) call themselves the 1 Party 

Paramedics” who 

“pump life into your 

party.” The group’s 

“Kricket” name came 

from Bonnie s family 

nickname bestowed on 

her at birth by her 

brother. The "Tune Boyz” 

0 

name originated from Joe 
and David’s preference for 
Looney Toons clothing. 

When the trio entertains at 


an outdoor event, they often park 
their “Jambulance” close to the 
stage area and use the vehicle’s 
lights and sirens for extra effect. 
Taking their operation one step 
further, they also incorporate the 
vehicle into their show. “When we 
play the song They 're Coming To 
Take Me Away, we put on white 
coats and take five or six people 
into the vehicle,” Bonnie said. 
“The next song is always Y.M.C.A., 
and we bring these guests back out 
of the Jambulance dressed as the 
Village People in hats. People love 
it!” 

The “Jambulance” is an extension 
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TKS-2 • LightStorm Pro 

Single CDG Player & 300UU Pro Amp 
mounted in rugged Road Case 


Wwr Xoii 






TKS-7 • ProStorm II 

Twin CDG Players & 300W Pro Amp 
mounted in rugged Road Case 

24 Hr. Tech Support: 800.759.8888 pin-161-3373 


ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 


Information: 888.VOCOPRQ / 800,678,5348 
Fan: 818.968.1998 

VocoPro ts a registered trademark of l-MC D1 99B 
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TKS-3 • MiniStorm 

Single CDG Player, 20QVU Pro Amp A 
2 Way Stereo, 6 Speaker System 
mounted in 1 pc. rugged Road Case 


























16 qtolisy wipes in 
jewel box dispenser. 

*3 99 + 150 s/h 


16 Div ders w/bendab e lobs. 
12 printed (AB-XYZ], 

4 blent; con customize, 

Use with oil storage devices, 
i599tM.0Di/h" 


^€>n + !a(? 


F inally, 

everything you need 

for your Cl )s in four 
ultra- convenient 


Store-li pize-DpeV'CiMii 


Cuts through any new 
CD packaging 
*2 99 ^ * 50 s/h 


Srockable storage system.,, 
most efficient & cost- 
effective available today. 
Capacity 40 CDs, 

*12.9? + *4.50 s/K 


SAVE with Essential Collection"' 


which inr udes DiscPicItan es, EZ-CD, and CD Cace. *9 99 *■ ‘2 00 s/h (save * 2 . 00 * 

BONUS: Super Shelf, DistPickcfcles & Essential Collection each come with The Compact Disc User's Guide, absolutely free. 

Wl . Send che(k/m.o. to MacTec Products, Inc., 2T416 Velicata St., Woodland Hills, CA 91364 |CA («. odd iax) 

or call us for a free catalog at BOO-MAC-TEC "1» Parsft Ftndnj 



available in professionally reprinted sets of 
25 copies for only $20 (incs. s/h). 

Use them to impress your clients! 

Send check or m.o. to: PO Box 309, East Rochester, NY 14445 
or call (716) 385-9920 to use Visa or MasterCard. 



KARAOKE FEST™ IS BACK. 
AND SURE TO BE 
BETTER THAN EVER! 

At last year’s premier 
Karaoke Fest (produced by 
Karaoke Scene Magazine), 
over 1300 Karaoke enthusi¬ 
asts, industry associates, 
family and friends packed 
the Hollywood Palladium 

W 

for “the event that changed 
the face of Karaoke." This 
year, the number is expected 
to double. 

Responding to requests 

from industry members and 

¥ 

karaoke enthusiasts, this 
year the Karaoke Expo, 
which precedes the big 
show, will last longer and 
include many more booths. 
This will also create new 
opportunities for prize give¬ 
aways and singing! 

The most exciting 
change to this year’s Fest is 
the qualifying competitions. 
Singers will be able to 
compete at clubs across 
Southern 1 California to earn 
a place on the Hollywood 
Palladium stage and com¬ 
pete at Karaoke Fest. 
Additionally, Karaoke Fest 
wall have a more interna¬ 
tional appeal, with singers 
coming in from across the 
country- and even Canada. 

Tune 1000 is currently 

« 
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New karaoke mixer from Sound lecli 


SoundTech offers the KJ7V karaoke miter with features and functions to meet both KJ and OJ applications. The miter offers a 
three-way video switcher and digital key control for fine tuning vocal mishaps. Other fine features include digital echo, repeat 
and delay, an assignable crossfader and auto talkover. The KJ7V has inputs for five mics, three line and three video sources. 

Smmdledi Professional Audio 

255 Corporate Woods Partway • Vernon Hills, II64061-3109 
Tel: 847-9B-5SU • fax: 847-913-7772 


holding competitions in Que¬ 
bec, Canada and Karaoke 
America’s national “Fast Track 
To Fame" competition is 
scheduled to culminate with a 
spot in the show. 

Celebrity judges will help 
select the winners in every level 
of competition. Flosting this 
year’s event will be last year’s KJ 
of the Year “Smittv,” along with 
Karaoke Scene’s editor, Melanie 
Torrey. “It will be a fabulous 
show, with talented KJs, great 
singers, wonderful prize give¬ 
aways, celebrity judges and 
more,” says Torrey. 

For more details on how to 
participate or become a 
Karaoke Fest Sponsor, call 
888-345-0040. 




Planet Karaoke is your 1-Stop Karaoke Supersource! 

Sunfly * Pioneer • Music Maestro • DKKaraoke • VocoPro 

We have the new VCD players from Nikkodo and Panasonic! 
Just In: Sunfly VCD Karaoke 1-17 and 20 new CDG releases 


Cal I Today! 


Planet Karaoke Distributors 

800 - 972-2736 


SEE US AT BOOTH 102 
AT MOBILE BEATS 
LAS VEGAS DJ SHOW 
JANUARY 5-7 


Teh (94!) 498-9080 • Fax: (941) 498-9392 
28441 S. Tamiami Trail, Ste. 210 • Bonita Springs, FL 33923 


October/November 1996 95 

















































PROFILE from page 92 


of Bonnie’s full-time day job. 

She has been a registered nurse 
at a local hospital for 18 years. 
Bonnie feels the two professions 
overlap and compliment one 
another. “Nursing is a people 
business, and my experience as a 
nurse has helped me feel more 
comfortable working the crowds 
as a DJ/KJ.” Her experience as a 
mobile entertainer has also 
helped her establish an instant 
rapport with hospital patients 
whom she meets every day. 

Bonnie’s second career as a 
party ineister began three years 



ago when she decided to intro¬ 
duce karaoke at a restaurant she 
owned on I ,ake Erie. With a previ¬ 
ous singing background as her 
foundation, she began renting 
karaoke equipment every weekend. 

I his entertainment proved to he so 
popular that she added the Boyz, 
purchased new sound and lighting 
equipment, and included dance 
music segments and party props 
between singers. They now also 
entertain at weddings, reunions and 
other events. 


Bonnie stresses the importance of rotating karaoke 
singers, aid having a wide variety of songs avaifable. 
Her chart of most requested karaoke songs includes: 

Gilligan's Island f 144♦fef"H>lH>#4fe'll*>44 feliili i Theme Song 

Brady Bunch I.*®.Theme Song 

Adam’s Family..Theme Song 

My Way i ■ if|| a 44414414444 8 ilitinv m« iriii i m ipvii ■ Frank Sinatra 

What's Up .... 4 Non Blondes 

Keeper Of The Stars.. Tracy Byrd 

Crazy..Patsy Cline 

Friends In Low Places.Garth Brooks 

Slimmer Nights....Grease Soundtrack 

tinder The Boardwalk....Drifters 

The Lion Sleeps Tonight..Tokens 

Can't Help Falling In love With You ... Gris 
The Rose..Bette Midler 

Elvira ■ ■*'«■■ ■ ** ■ 4444 4444 8 ■44#l>HB« ■ ih s Oak Ridge Boys 

Bohemian Rhapsody... Queen 

Paradise By Dashboard Ugh!.Meatloaf 


Bonnie’s prescription for a successful karaoke show is, “more singers 
equals less dance music and less audience participation.” She also 
believes that Kjs should nurse a karaoke show with special attention 
given to extras. 'They regularly have singers use props including hats, 
canes, inflatable musical instruments, flags and sunglasses. The DJ/KJ 
trio also interact with the audience by including trivia contests, the 
chubby bunny, parade of beauties, hula hoops and line dances. 

Bonnie believes there are certain advantages inherent to a female 
leading her company that might not be considered by her male coun¬ 
terparts. At a wedding reception, she routinely reviews etiquette with 
the bridal party. This includes insuring that the bridal party members 
do not sit before the bride and groom do and that the men in the bridal 
party know to pull the chairs of the bridesmaids out for them. She is 
very meticulous with the appearance of their music equipment often 
placing rugs (not our magic carpet!) everywhere so that everything will 
look “nice and tidy.” She also feels that most people like the three DJ 
format of one older adult female and two younger adult men entertain¬ 
ing at their party. 

Bonnie recalls one of her more memorable wedding receptions 
when the electricity went out during a thunderstorm. One of the 
flower girls had a boom box with an attached microphone. They used 
it to entertain the guests until the batteries went low. While one of the 
groomsmen left to get new batteries, they patiently kept the people 
busy with line dance instruction, sing-a-longs, and trivia games. After 
the reception, the father of the bride thanked them for saving the 
party, and promised that they would be contacted for his other 
daughter’s reception. 

.After examining how nurse Bonnie of Kricket and the Tune Boyz 
operates at a party, it’s now time to return to our home base, repair 
a few worn threads on the magic carpet and prepare for our next 
journey. . 
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Steve Wozniak owns and operates A Sound investment Mobile DJ in Los Altos, 
California. You can reach him via e-mail: steve@swozniak.com 
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A DAY AT THE 
NEW YORK STATE 
FAIR LEADS TO THE 
DISCOVERY OF ONE 
COOL KARAOKE 
INNOVATOR! 


by Bob Lindquist 


en years ago, harmonica virtuoso Mo Vint ot Brantford. Ontario, Canada was 
I a regular with the Harmonicats. Anti while the group was still able to draw on 
their hits of the 1950’s and early 60’s, Alo could see their popularity waning. He 
decided to make a recording with his own background tracks. Before long, he was 
booking himself as a singer and entertainer at all types of parties, using his ow n 
harmonica tracks for backing. Then, as more and more karaoke tracks became 
available, he no longer had to record his own music. 

With a growing following, ami a good mind for new ways to market his 
talents, Mo was looking for a gimmick. I hat’s when a friend suggested he turn is 
act into one that could stroll through malls and fairs. That’s when he came up 
with t he idea of designing a portable sound system into a miniaturized mock-up 
of a 1883 style locomotive steam engine. 

Under the skin of the engine arc Sony Mini Disc units, a 150 stereo amplifier 
with high quality speakers and a tube subwoofer, all powered by a 12-volt, 38-amp 
batten- that provides juice for eight hours before recharging. In addition, Mo has 
recently completed an old fashioned 1920 Ford “Tin Lizzy” which he drives 
through tair grounds and malls while he plays and sings. He transports the 
vehicles in a 1995 Ford El 50 van powered by a 351 motor. And as Mo draws a 
crowd, his wife is always just a short distance away selling his tapes and newly 
released CD. How’s the payback? Mo says, “1 enjoy my life more now' than ever 
before, I’m working steady and I earn a very good living doing what I like to do 
best. The singing came late in my life... 1 wish I had done it sooner.' 1 
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Karaoke CDGs 

Most Popular Singer's Discs 
Soul Music - $26.95 



Sim Show 
Break Up To Male Up 
Lon Ob A Two Way Stnot 
Dlilant Lovir (Part 1) 
Distant Lovir (Part Z) 




Big * Magic 1 
^Stylistics 2 
Moments 3 
L Goto, Marvin 4 
Gaya, Minin 9 
Close TH Door (Part 1} .... Pendergrass, Tiddy 3 
Clou Tha Door (Part 2}.... Pendergrass, Tiddy 7 

Rations __... Earth WlaO 4 Flra I 

Between The Sh*#t* (Part 11 — Islay Brothers 9 
Bahrain The Sheets (Part 2} _ lilry Brothwnl 0 

Shining Star *— ____ Manhattam 11 

Lova Train (Part 1) II* ■ UBMIlll H HR4» Con Funk Shun 12 

Lon Train (Part 2)-- Con funk Shun 13 

Leva Won't Lil Mo Walt.Major Haniil 4 

M« I lift, Jdibi __._Paul, Billy 15 


ooi i - CDQ 

Qna Monkey Don't Stop Mo Show_Tai, Jo* 1 

Got To Gal You Otl My Mind lurk*, Solemn 2 

Twtadl* D*« ______Gibbs, Georg** S 

I Foal Good .— ___ Brawn, Jamal 4 

Haat Wav*-- T - 1T - Martha t Vandallis 5 

Darling Baby,....... O'Jiya I 

BABY ■ irfe#iBinininiaii + 4s- -H D -4 Thomas, Carta 7 

Whan A Mia Lot at A Woman.... 5 lodge, Party B 

334-5719_____ Pickett, Wilton 0 

Will toy SHI] Love M« Tomorrow ..... Shlrallat 10 

Laundromat Blue* ___King. Albert 11 

I Can't Tori You Lmu .Ridding. Dili 12 

Birds And Tha Bait..... Thomai, Rufus i Carta 13 

Fools Fall In Lova_____ Drtft*rt14 

Flip Flop & Fly __ Turner, Jo* 13 


CD rb ooi 



Slat* You v* Bain Goat_Fraakli*. Aretha 1 

Knock On Weed™.__Floyd Eddie 2 

Night Tima it Tha Right Tim* M Thomai. RAC 3 

Shi La La La ——,—— : Shlrallat 4 

Any Day Now_Jackion. Chuck h 

Walk On By __Warwick, Dtonna I 

Honey Huth ^ ___ Tamar, Jf* 7 

Try Ma ih« ■m-mi m « ■ ■ i h h-uib h« ta i»p h 441 Brow 1 . .amai B 

DonT You Know I Lava You Ba .. C to van I 

tarty la Tha Morning (Part 11 __Gap la**10 

tarty la Tha Morning (Part 2} Gap Ian* 11 

Dfinkin' Win* Spo Dei 0 Dta_McGoe, Slick 12 

Dtdicatad To Tha On* I Lova__ Shlrallat 13 

Levor s Prayer *---- Redding. Otli 14 

LJtlla Bluebird_____Taylor, Johnny 15 



Monay ■ fc i B 1 H i 4 Id i l-hfri K-l-H-K H Ui 1 44M44U444tHi HR 1*1 H Kings min 1 

Daddy's Homa.. Jacksen, C. i Browa. M. 1 

I Sty A Llttla Prayer __Warwick, Mania 3 

Earth Angel Will You B« Mina __ Penguins 4 
Big Bott Man +.»_ i rilirkU i»MI i+i Read. Jimmy 5 

Tonight |Tho Night_*___Shlrallat f 

_ I h Ira Hi a 7 
Lima Richard I 
, King, Ban I I 
Road, Jimmy 10 




Bily ITi You- 

Rip It M| - n -t. 

Stand By Ma 
Hlda A Saak 

Fantastic Voyagt (Part 1)__Lake Sid* 11 

Fantastic Voyage {Part 2)_Lata Sidall 

Whin Soma thing It Wrong wnh... Sam 4 Diva 13 

Looking Far Lova__Womack, Sophy 14 

Willy Nliry .. Thomai. Rufus 15 


n «WT%»»W* 



Tm In L«vi Again_Fats Demina 1 

Lova It Strange. -- Micky 4 Sylvia 2 

Thai s tty Datin___Clem Is 1 

Lovty Ooriy___MeFattef. Clyde 4 

Ready Ttdtfy __Uttta VUHartf I 

Rainy Might la Georgia ■■■■■■, Bants*. Brook I 

Haarti Of Stone____Jewel* 7 

Ha Will Break Your Heart...lunar. Jiffy ft 

You rv All 1 Need To Gat ByGay, M * Tamil* T I 

Bring ft On Mona...Cook*. Sam 10 

MfW On *mi -■ ■ - Gary i US Bondi M 

A Reeling Good Way Bute* i WatJiiaftial 2 

Hivtag A Party. • Cook*, tarn I I 

So Many Ways__Banton, Brook 14 

I Haar You Knocking , 11Tr . r . T . 11T -. Fats Domino IS 



Yeu land Ma --- Cooka. Sam 1 

Sllppifl' I SI Id IP Lima Richard 2 

Oh Whit A Nigll.«.Dalit 3 

Lti TM tour WJndi Blow fits Domino 4 

Shall A Hand __— Adams. Faya I 

Fool* Hull ll_i. Ban ion, iroob I 

Fin gar ftfpla* Tima . + Battmi. H. i Midnight* 7 

Twitting Tha Night Away __Cooka, Sam I 

Turn On Y*ur Low U|M_Bokhy Blue Band B 

Hoad Ronnar ■ RMH R - 1W ■ ■■■ »» r ■«+*+ V +■ Uiddlay Bold 

Walling To N«w Orl«aaa_Fata Domini 11 

Quarter To Three ____ Gary I US Boadill 

Pips i Got A Brand N*w Bag .... Browa Jamas 13 

fit la Hama...Mimingoa 14 

LndMttly*— Binton, Brool 1 ft 



Mama Uaad To Say (Part 11 ___ Junior 1 
Mima Used To Say (Part 2 \_____ Junior 2 

Boogla Nights —__* Mealwava 3 

You're Tht Ode For Mb (Part 1J_O-Traln 4 

You ri Tha Ona For Ma (Pari 2}__ D-Triln 5 

Gat Down On H Koo( & Gingi B 

Shake Your Grove Thing-Forget Ma Nots 7 

Make That Move ■8■ ■ ■ iWvi*pwiih ivc Shalaman. Narb 6 

And Tha Beat Goat On___ W Mipirt fl 

Lgv* Co mu Down (Part 1J King, Ewtynl® 

Lova Cemat Down (Part 2} King, Evelyn 11 

Boogla Oogla Dogla..A Tail* Of Honey 12 

Ain't Nobody ....Rufus 1 Chata Khan 13 

Lady ICVaa*#Vtf l***'***► H*HI 111MIit>IW4 s*R+*t Commodores 14 
Stomp 4>#dirk-N am rairii ■ ■■ Bros. Jackson IS 



Day Dreaming ____FfinlHn, Aratha 1 

Faver .....— LlrtM Wlllla John 2 

Since I Mai You Baby..Ivory Joa Huater 3 

Do You Gal Enough Love-join. Shiriay 4 

Further On Up Tha Road rr .Bobby Blue Band I 

Do Ye Lova M* Baby —*—__— Contouri I 

Try A Llttln Tandirnus ___ Ridding. Oils 7 

Chapel Of Love life# pp***i.**^««^. f^+rp Dixie Cups B 

Mothar In Law___*_Do*. Emit IL I 

Toiling A Turning ,,...Lewis. Bobby 10 

Mima Said i lah M i-fea li ■■ ■_:■■!"( ■■■kaa ■■ ■ ■■ ■>■■■■ ■ n _ Shlrallat 11 

Soul Man.Sam A Diva 12 

Cron Cut Saw___King. Alberti 3 

1 Had A Draam - _*—Grean, All 4 

Cool Jlrfc +b+H ..bH,*. M.rh H C 1 P h 0 I S IS 



Still In Lav* With You ... Gram, Al 1 

Don't Say Ho Tonight__ Gram. Al 2 

Anyone Who Had A Haart *— Warwick, Dionne S 

CC RMr ... WMU, Chuck 4 

Thai* Armt 01 Mina Hadillng, Otli 5 

Funny -fl ■ t I ■*—■ V *4 + H 4 4 ■ I M H V ■*■ B« ‘HI*! fl *■ P-* Brown. Muirs 6 

Skinny Lags And Ail ... Tai. Joa 7 

Gai On Up fHIHflHIH HM n«WPP*l I PRR|*P ■ ■■■■■ iW Eiquirei 3 
Mama Ha Treats Your Daughter Mem Brawn, R. 9 

Ditto Nig hi (Part 1) ____ GQ10 

Ditto Nlghl (Part 2) , :i[T . rT1TTrTT1irri . GGll 

Lucky Lip___-.. Brawn, Rirth12 

Lonety Ava __ _ Chartet, Ray 13 

Rama Lima Ding Dong --- Edi*ltl4 

Lit Tha Good limit Roll!_Shiriay S Lei IS 



Bo Diddiay 

Could This Be Meglc ....Dull 2 

Daty llataai ......Cooke, lam 3 

Far Your PrvcMui lava .— AaDar, Jiffy 4 

Tha Girt Cm t Haip..Uttla Richard b 

I Want To Walk You Home «..._Fats Domino I 

Everybody Level to Cha Che Chi.. Cooka. Sam 7 
Baby You've Get Whit 11 Bantoa A Watilagto* I 
Onty Tba Strong lunrtvt....Battar, Jiffy I 


Kldda* .. 

Blue Monday... 
Mery Lou 
Cupid _ 


■ WlgWf lPBI ■ flMSMR R Hi “*P4 




Yeu n Get Wkit 11 Tikei 

Lucille 


■■H » P+4HH R-■# R-P*-M* * * •P‘* »■ * ■* * 


.. BentcMi. Brook* IQ 

, Fits Domino 111 
Htwkknt, Ron aie 12 

..Cooke, Sam t S 

...» Johnson Mere 14 
..Lima Rickard 1S 



Tha Braalt (Part li Blow, Kurtli 1 

Tha Breaks (Part 2}..Slow, Kurtli 2 

Atomic Dag — Clinton, George 1 

Oops____*_Gap Band 4 

Double Dutch Bus.... Smith, Frankie 5 

Bid Mama Jama {Pal 1)...Carlton, Carl 6 

Bad Mama Jama (Pal 2) __Cartton, Carl 7 

Dan ...... ■ 14 I I4>HRI-H ■RII4-4I+1 HIMi H I HO I I 4 HflllH i 4* + fl4 4 fid- Brick I 

Pull Up Tha Bumper (Part 1) __ Jones, Grad* Q 
Pull Up Tha Bumper (Part 2) __ Jonas. Gracia IQ 

Back In Love HlflH4P»444i»M 4 fli'4- 4* * ■« it ■ ■ * *B * * R flflW IflH LTC11 

Mary Jane _____ Jamas, Rick II 

Brick house CommndorailS 

Cutla Pla .......One Way14 

Thank Yoj .Sly S Family Sloni 15 



Sweat Soul Music PR-■ R#«—■*■■■*R R- Conwy. Arthur 1 

I Waal To Do Everything For You ..Tax, Joa 2 

Do Right Woman Do Right Man Franklin, Aratha 3 
I've Bean Loving You Too Long _ Redding Otli 4 
Turn Back The Hindi Of Time Davn. Tyrone 6 

Welcome Komi Baby__ Shlreliet I 

A Lover i Duattion Me Fatter, Clyde 7 

Sincerely........Moonglaws I 

Don't Mike Me Over __Warwick, Dlonn* 9 

( Don't Want To Cry Jackson, Chuck IQ 

Do Tie Dog.... Thorrsi, Rufus 11 

All In My Mind ___Brown. MuinaU 

l Who Hava NsUHr§ _____ King. Ban E. 13 

Slip Away____Carter, Clarenca 14 

Dance With Ma Henry.... Jamas, Etta IS 


CP RB QQ19 -CPG 


Stagger Let__-___Prtea, Lloyd 1 

At Tha Hop „r.m..rnm—nr__ 3inny A Jurlori 2 

Bsckrttld In Motion____Mel A Tina 3 

srciw h4a,,_ ii , 111 ,,,. 11111 ■ n, 111 „■, Tai, Joa 4 

What Am I Living For .. Wilds, Chuck 5 

Just Out Of Reach_Burke* So Ionian • 

Hold On I'm Coming___.... Sam A Dave 7 

And Get Away tH >4 fc + " fll ■ • ■ fl4 4 A4 4 lilHI44 ■ Esqulrot B 

Fltihllght (Part 1)___Parliament 9 

Flu Might (Part 2) ppuniimvinTt fimitPlM Parllirninnfl 

This Little GUI Of Min# ..Charlif, Ray 11 

In Tie Midnight Hour Pi cun, Wilson 12 

Midnight Spiclst R-H-fPRWMRHRWfWR* ■ Turn*!. Joa 13 

Walkin' The Dig , n .-,-- r .Themis, Rulul 14 

TWtst A Shout ...Islay Bratbara 15 



Tutti Frwttl _____Ltttla Richard 1 

I S fl Q ! Pllf* flBk^nanrivb rf rri iflfili M i*fl I • ■ H+4*4-il lobettai 2 

Taari 01A Clown_ Roiluoa, fawbay 1 

Tfiat H*r Right ____ H*ad. Roy 4 

Bast Thing Tail Ever Happaaid To MaGK A Pips S 
He B 5 LI F ina muTTiT • i • ~bi ,*■ if i i-irTinm-Tn j - • - • ~ CAIRO R4 B 

Min Aia ...utii* Richard 7 

Such A Night__ _ _McFattaf, C A DrKteri I 

S11 houiftii o,»■ Rays I 

Doggm Arauad__ _ Wlltoe, Jeckle 10 

Wort With Ma Ai*i* ..Ballard, Haakll 

Shimmy Shimmy Id Ko i. AMhofty A laipariatilZ 
Wondirtul World Cooka. Sam 13 

Jlffi Detdy.—____laker. Livarall 

Don't You Just Know It ..Smith, Huey 15 



Killing Ma Softty____Fugnc 1 

I Will Bunrlva ___ lariga. Chantey 2 

Sitting Up In My Ream __Brandy 3 

Body I Soul_____Baker, Anita 4 

Diggln' On You MfeWHildi* 14*1» "R 1 * R R 1 ^ R rt'W— V ■# —W 1 R « * TIC S 

One Sweat Day__ Carey, M A Boyz II Man fi 

Before You Walk Out Of My Ufa_* Monica 7 

All Tha Thing!___Joa I 

Tonight t Tha Nlgirt *____Btecbtroel I 

Alwayt Be My Baby IfRRRRRRC Yf"f«RflfR4 Carey, MirlahlD 

California Lova___— 2 Peck 11 

Eihaie----Houiton, Wlltnay12 

A Tbin LJnaBatwaen Lova And Kata __H Town 13 

Tilt Me IH4IHH IKR fl fla l- M-I4-I ■ H t4R ■ >■ MR IH Y Groove Theory 14 
You Mika Ma Feel Like A Natural ftllga, Marty IS 


CP RB 0014- CPG 

Soldier Boy___ Shire lies 1 

A Sweet Woman Lika You__Tax* Joa 2 

1 Cried A Tear miiiiei iiiiMieiaaeai'iia Bilar, Lava rat 3 

Hay Little Girl___Frafmar Loaghilr 4 

Don't Say Goodnight (Part 1) Islay Brothers 5 

Don t Say Goodnight (Part 2) Islay Iroiftwrt A 

Johany B* Good*__Bury* Cluck 7 

Honey Lava ....Dffflm I 

Its Too Lata „——_— Willis, Chuck 9 

Corlnt Carina Tumor, Job 10 

Monty Haney --Ktogiman 11 

Rambllfi 1 Rota __ ...Call. Nat King 12 

This Magic Moment _ ___OrtftgisIS 

Empty Ami ______ Ivory Joa Hunter 14 

Funky Broadway__Pickett. Wilton 15 



Just A Little SR___Head, Roy A Traits 1 

Chains Of Lovt______ Ciaven 2 

LonfLMity KiQhti...McFatHr. Clyde 3 

rm In Lova___Plckati. Wilson 4 

Pretty Uttla Angel Eyas --- Lea. Curtis 5 

Tomorrow Nlghl____Johnson, Lonnie 9 

Fool Fool Feel__*_Ctoviri 7 

Without Love *#■ rrr i iRi RR»p M ■ f»««pN m fc+# King. Ban E B 

Dh Whal A Drum _____ Browa, Rirth 9 

You Don’t Misi tour Water Ball, Wiillaiu 10 

Youngblood____Coaileri 11 

Madollne.. Barry, Chuckll 

Over The Mountain ___ Johnnie A Joa 13 

it s Just A Matter Of Tima.Benton. Brooke 14 

Don't Let Her Be Your Be by .. DM Rays 15 



Treasure Of love___McFattar, Clyde 1 

Charlie Brawn P H4H4H fe H4HR«tHI I4I-k Hfrt 4 H BHfliH Ce asters 2 


Dance Will Ma aewiMwaaiaBawiair ■ >■ uiiH Drifts n 3 

My Babe_*_____Uttta Walter 4 

Keep A Knocking Littt* Richard 5 

Coma Ga Witt Me_...... Dill Vlklngi A 

Tiardropi From My Eyes... Brown. Ruth 7 

Baby Hulty Gutly . Ofympi A 

Lefa Gel It Oa---Geyi. Marala « 

l'm Wallin Fats Domini 10 

Let's Go L«rt Ge Let t Go .lallard. Hank 11 


Sixty Minute Mai- r --- Deeiiaoill 

Taka Me In Tour Arm* A Rod Me Islay Im. 11 

Sunny P H4«! #♦»•■*■««■ l-f-IHHI-»#4-4-Ci*4- l-H-+ -H-PiH BHH I B Herb, Bobby 14 

Little Bitty Pretty Oe*__Herns, Thurston 1 b 


CD RB OOPS - CPG 

Mr. Big Stuff __Katght, Joan 

Want Ads_____^*,..^_Coaa, Hoaay 2 

R aspect Franklin. Aratha I 

Think .n.r. ...r. .1. h . H rrl l Mil Itl H Franklin, Aretha 4 

Battar Be Good To Ma..Turaar, Una 5 

Proud Mary...Turner, Ike A Till I 

Clean Up Woman ___ Wright, Betty 7 

Bind Ot Gold.....Payna, Frida A 

Looking Fgr A Naw Lova —— Witi*y» Jody I 

I Will Surma......_____Giynor, Gloria IQ 

New Attttudi .....La be III, Patti 11 

Tha Baas-----Ran. Diana 12 

Tall Me Something Good..— Khan. R, A G.1I 

Bad Girls_____lummer, Donna 14 

I'm Every Woman___ Khan, Chaka 13 


001 

Deal Knock My Lova .. 

Marty Marty Ma_ 

W—IWTo Woman 
Twilight Zona 
Kaain City,., 

Bluabarry Hill 
Lanaty Taeraraps 
Pledging My lova. 

Full 01 Fire... 

So Flna 

Den t Play Thai Song. 
Saarthin 

Shake Hsttla A Ro 


d idbbi ifli ■ ■■ ■ HP 


4 HMt etMR 


^ Womict Bobby 1 
. .... Gaya, Marvin 2 
Brown, Shiriay 3 
Actors 4 


■ tHjil • 14 i rl 14>t-ki 


r..fP---4 4 


4- a VP PMR-IH-444 **#*M*44Rhf 


»■ .§. _ m mm inTiai ■■ r i ■ t ■ ■ t- ■ ■■ ■ r i m- r m ■■ r ■ t «i -r -hi i Mi h d ■ 


Harrlton, Wilbert 5 
_ Fats Domino B 
Wilson, Jicfcl* 7 
M Lova. Johnay 3 
Groan, Ai ft 
FlastailO 
.Franklin, Aretha 11 

.Coaiiart12 

Turner, Joa 13 


Don I Laava Ma Till Way_Houston. Thelma 14 

Graal Pretender Piatiirall 


1-800-PRO-SING 

ORDERING * FREE CATALOG • NEW RELEASES 



Laann 1 

Carried Away____ Strait Georg* 2 

Big Gutter______Blackhewk I 

Only On Dap That Ead la Y....... .. Welter, Clay 4 

On A Good Night___Heyit, Wadi 5 

SayL nil I 14 R"RPPR RRRP'RRRRRRRH PH#«PRHH HRHt HPR4RPI Alabama 6 

Glvln* Water Ta A Drownin' MaaParoail, Lea Roy 7 

Ruinin’ Away Witt My Haart __Lonelier I 

Everything I Owe... Tlggla, Aaron t 

it s Lonaiy Out There , Turn, Pimio 

4 To 1 In AJlenli__Byrd. Tracy 11 

Give Mi Some Wheels_Bogguti, ley 12 

learning As You Ge___ Trevino, flick 13 

Wrong Place Wrong Tim*...Chttnutt, Mart 14 


Worid a A#art Gill, Vince 1 

I Am That Mae__ Brooks I Ouaa I 

Sha Never tats II Go To Her Hurl McGrow, Thu I 

Budtfcaty Single _____ Clark, lam 4 

Lave RaaialM ■ ,__ Raya, Cam* I 

Stan (her Tnaa__Lawraaca. Tracy I 

to Much Far Pralaadlag White, ftryas 7 

Tau Caal Loii Ma- - ---MU. Fattl • 

Living In A Mamael__Herndon, Ty I 

A Woman's Touch ___ _ Keitt, TaiylO 

That Girl's Baa* Spying Da Ma_Deal, Bitty 11 

Whola Latte Gone____— DtflVe. Jot 12 

Jacobs Ladder --- WUUa, Marl 11 

Tlaa Yeu Caa Tall Ma Gaad^Bye McCoy. Neil 1 a 



























































































































LOAIO-AOH 



moke. 


entertainment 




Lorio-Ross Sterling Entertainment 
is a full-line Karaoke dealer for all of 
your hardware and software needs. 

We also sell great lighting pack¬ 
ages to liven up your shows and 
keep you head and shoulders above 


\W ve 



Music Maestro • JVC • DKKaraoke 
Nikkodo • Pioneer • Sound Choice 
Star Disc • UK • Lost Classics 
Custom Road Cases & More — 


LARGE INVENTORY • NEXT DAY SHIPPING! 

1-800-700-SING 



20 1996 
HOLLYWOOD PALLADIUM 


I M 


& KARAOKE EXPO 


THE RETURN OF THE 
EVENT THAT FOREVER 
CHANGED THE FACE OF 

KARAOKE! 

MAKE YOUR OCT’96 PLANS 
TO BE IN SUNNY HOLLYWOOD 
CALIFORNIA! 


AND 

BENEFIT FOR 



vocofro mm 

HARDWARE UNE 

by Bob Glazier 

VocoPro has been marketing karaoke-related products in 
the U.S. for the last four years and some of the first 
products released did not have the best reputation for 
quality. Thankfully, this is no longer the case. 

Last year, VocoPro hired karaoke veteran, L.J. Janosik, as 
national sales manager, who immediately beefed up the 
quality control department. Their mission was to confirm 
that all equipment was in spec and that the original 
schematics had been followed. When dealing with manufac¬ 
turing facilities alt over the world, this can be quite a task. 

With confidence that the product ordered was the product 
received, Janosik then went to work on the product mix. 

Here he had help from Jason Hou, C.E.O. of VocoPro, who 
had spent a good deal of time asking KJs what they 
wanted—he got the standard answers: mixing amps, low- 
cost single play CD+G players and microphones. All this has 
resulted in a good line of products of greatly improved 
quality. VocoPro’s new single play CDG-3000 CD+G player, 
with a retail price of $439, features two 1/4-inch mic inputs, 
digital key control and digital echo. It makes an excellent 
add-on piece to your pre-existing DJ rig. 

Another interesting piece is the KCVP-6200, KJ mixing 
board. If you want to set up a second, independent karaoke 
rig, this board—at $480 retail—will do the job. It’s a 
standard 19-inch rack with switchable two-phone/six-line 
input and three outputs. It has two XLR and three 1/4-inch 
phonos for mics. Specific karaoke functions include a 17- 
step digital key control, digital echo with separate repeat 
and delay controls, and even a three-in-one out-video 
sv/itch selector. With the addition of dual seven-band 
graphic EQs and a multiplex function, it’s a great all¬ 
purpose mixing board. 

If you prefer a mixing amp, the DA-6300 may be a new 
favorite. At $550 you get 1 SOW + 150W, 15-step DSP key 
control, digital echo with separate repeat and delay 
controls, four audio inputs, four 1/4-inch mic inputs, 
including one in the rear of the cabinet for a wireless setup 
and a full function remote control. 

The perfect addition to either the mixing board or the 
mixing amp is the CDG-2000 single-piay CD+G unit at $280 
retail. It’s just a player but if you already have key and echo 
controls and a couple of mic inputs what more do you 
need? Speaking of mics, when doing karaoke shows, 
sometimes a “cool” looking mic is more important than one 
that really sounds great. VocoPro has four different models, 
all with the same basic specifications. They may not be 
studio quality but, for about $50, if someone drops one in a 
beer, you won't have a heart attack. For more information 
on VocoPro and local dealer information, call 800-678- 
5348. 
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THE BEST QUALITY AND VALUE PER DISC 





OFTEN tmmp - NEVER 1HE S*HE 


m 


7 





Ji 


FEATURING: 

‘MACH* BY QLOAIA UTIFAM 
OTFKHA1. TXDII tOMa OF TUI IBM otVMPfO* 




VOL. 1 - "TOP 40 

II 


VOL. 2 - "COUNTRY 

II 

Instrumental SONG UST - ARTIST 

Vocal 

Instrumental SONG UST - ARTIST 

Vceal 

Track 


Track 

Track 


Track 

1 

REACH - GLORIA ESTEFAN 

0 

1 

MY MARIA-BROOKS & DUNN 

fi 

2 

CLOSER TO FREE • THE BODEANS 

10 

2 

STARTING OVER AGAIN • REfiA Me ENTIRE 

10 

a 

BECAUSE YOU LOVED ME - CELINE DION 

11 

3 

C-O-U-N-T-R-Y. JOE DIFF1E 

If 

4 

I'M ONLY HAPPY WHEN IT RAINS - GARBAGE 

12 

4 

TIME MARCHES ON • TRACY UWRENCE 

12 

5 

FREE AS A BIRO - THE BUTLES 

13 

5 

TEH THOUSAND ANGELS - MINDY MeCREADY 

13 

6 

ALWAYS BE MY BABY - MARIAH CAREY 

14 

6 PHONES ARE RINGING ALL OVER • MARTINA McBRIDE 14 

7 COUNT ON ME - WHITNEY HOUSTOVCECE WIN AN 15 

7 

LOW AS 1 LIVE - JOHN MICHAEL MONTGOMERY 

15 

e 

GIVE ME OHE REASON • TRACY CHAPMAN 

16 

6 

BLUE CLEAR SKY • GEORGE STRAIT 

16 




FEATURING: 

‘BLUE* BY LaANH RIMES 

VOL. 3 - "TOP 40 

Instnimantal SONG LET • ARTIST Vocal 

Track Track 

1 HUE ■ ICANN RIMES 9 

2 YOU'RE MIKIN’ ME NIGH • TONI BRAXTON TO 

3 THE ONLY THING THAT LOOKS GOOD ON ME IS YOU - BRYAN ADAMS 11 

4 WHERE DO WE GO FROM HERE rtllASEin VANESSA WILLIAMS 12 

5 JEALOUSY • NATALIE MERCHANT 13 

6 CHANGE THE WORLD ("PHENOMENON") ■ ERIC CLAPTON 14 

7 LET IT FLOW • TONI BRAXTON IS 

8 UNTIL IT SLEEPS * METAUJCA 16 


4 


/ 


VOL 1 - SO HOT IT BURNS 

1. F0XEY UOY-JIMI HENDRIX 
2.1 WANNA BE AROUND - TONY BENNETT 

X PIECE DF MY HEART • JANIS JOPLIN 

4. BRICK IN THE WALL • BRICK IN THE WALL 

5. HO MORE MR. NICE GUT - ALICE COOPER 

6.PiNBAil WIZARD • THE WHO 
7. STAY WITH ME • ROD STEWART 
8. HUNKY TONIC WOMEN - ROILING STONES 

9. ROADHOUSE BLUES-DOOR’S 

10. TURN THE PAGE -BOB SEGER 
11. SUNSHINE OF YQ JR LOVE - CREAM 

12. MY BABY LOVES LOVIN’ • WHITE PLAINS 

13. CARRY ON MY WAYWARD SON • KANSAS 

14. VISION OF LOVE • MARIAH CAREY 
15. PRECIOUS AND FEW • CLIMAX 

VOL 3 - THIRD DEGREE BURN 

1. HAVIN’ A PARTY - SOUTHS IDE JOHNNY 
2. LOVE IS THE DRUG • ROXY MUSIC 

3. WORK IN FOR THE WEEKEND • LOVERBOY 
4. INTO THE NIGHT - BENNY MARDDNtS 

5. LOVE HURTS NAZERETH 

6. EVERYTHING ABOUT YOU - UGLY KID JOE 

7.1 LIKE DREAMIN - KENNY NOUN 
8. DON’T LET ME BE LONELY TONIGHT - JAMES TAYLOR 
9. ANYTHING FDR YOUR LOVE • ERIC CUPTON 
ID. IS IT MY BODY-ALICE COOPER 

11. READY FOR LOVE • SAD COMPANY 

12. SWEET WINE OF LOVE • ROBIN TROWER 
13. COLD SHOT - STEVIE RAY VAUGHN 

14. JUST WHAT THE DOCTOR ORDERED - TED NUGENT 

15. I'M BAD. I'M NATIONWIDE - U TOP 

VOL. 5 - FIGHTING FIRE WITH FIRE 

1. MANIC DEPRESSION - JIM) HENDRIX 

2. OUR MR. FANTASY - TRAFFIC 
3. YER BLUES - THE BEATIES 

4. GOir UP TO THE COUNTRY - CANNED HEAT 

5. I’M SO GLAD-CREAM 
6. THE STORY OF MY LIFE - HER DIAMOND 
7. DIRTY WATER • THE STANDELLS 
B. YOU'RE ONLY LONELY - J.D. SOUTHERS 
9. RUNAWAY - BON JDVI 
10. PUSHIN’TQO HARD ■ THE SEEDS 
11. UST NIGHT IDIDN7 GET TO SLEEP AT ALL • 5TH DIMENSION 

12. KISS ON MY UST • HALL & DATES 

13. TIME WON’T LET ME - THE OUTSIDERS 
14. MR. MELODY-NATALIE COLE 

15. LIVIN' ON THE EDGE - AEROSMITH 
16. BONUS TRACK: AH ALONG THE WATCKTOWER - JIMi HENDRIX 



HEAT FROM 



AVAILABLE AUGUST 15th 


VOL. 7 




% 


9. 


12 


I. FEELIN' ALRIGHT - JOE COCKER 
2. SUPERSTOTIM • STEVIE WONDER 

3. I'VE BEEN LONELY TOO LOHG -THE YOUNG RASCALS 

4. NEITHER OK DF US • GLADYS KNIGHT & THE PIPS 

5. IRON MAN-BLACK SABBATH 

6. HARVEST MOON-NEIL YOUNG 

7. ALL IS FAIR IN LOVE - BARBRA STREISAND 
8.1 JUST WANT TO CELEBRATE - RARE EARTH 
JOURNEY TO THE CENTER OF THE MUD - THE AMBOY DUKES 
10. POUR SOME SUGAR ON ME *DEF LEOPARD B ., M 

II. THIS Will BE-NATALIE COLE 

. WAKE UP EVERYBODY • HAROLD MELVIN & THE BLUE NOTES 

13. BEGINNINGS • CHICAGO 10 

14. MASTERPIECE-ATLANTIC STARR 

15. YOU CAN CALL MEAL-PAX SIMON 


VOL 2 • PLAYING WITH FIRE 

1. CR0SE1QWH TRAFFIC JIMI HENDRIX 

2. WISH YOU WIRE HERE PNK FLOYD 

3. WAR PIGS • BUCK SABBATH 
4. UNTIL YOU COME BACK TO ME ARETHA FRANKLIN 
TM 5. CAN T FIND MV WAY HOME BLIND FAfTH 
6. HARD TO BE HUMBLf - MAC DAVIS 
7. BABA O’REIUY - THE WHO 
B. HIT BABY-TED NUGENT 

9. HAIR OF THE DOG NAZERETH 

10. DIRTY LOVE - FRANK ZAPPA 

11. OLD LOVE ERIC CUPTON 
12 GIVE IT TO ME • J. CEILS BAND 
13. PANDORA'S BOX - AEROSMITH 

_ 14. BEAUTVJl GIRLS - VAN HALEN 

15. MOVIN’ON*BAD COMPANY 

VOL 4 • 4Q2 

T. LOVE STINKS J. CEILS BAND 
2. YOU OUGHT* KNOW - ALAINS MARRISETTI 
3. SHAKIM - EDDIE MONEY 
4. DANCE THE NIGHT AWAY - VAN HALEN 
5 FANTASY-MARIAH CAKY 

6. CRUEL TO BE KIND - NICK LOWE 
7. I’LL BE THERE FOR YOU - REMBRANDTS 

8 LIGHTS • JOURNEY 

9. WONT YOU IE MY NEIGHBOR MR. ROGERS 
10. NICE N' EAST - FRANK SINATRA 
11. IF YOU REALLY LOVE Ml • STEVIE WONDER 

12. SAM SMILE - HALL 8 DATES 

13. SMOKING BUN - ROBERT CRAY 

14. LOOK AT LITTLE SISTER • STEVIE RAY VAUGHN 
15. JEALOUS AGAIN - BUCK CROWES 

VOL. 6 - HIGHLY FLAMMABLE 

1. LITTLE MISS LOVER - JIMI HENDRIX 
2. HAPPINESS IS A WARM GUN THE BEATLES 
3. HEY LITTLE GML • SYNDICATE OF SOUND 
4. GROOVE IS IN THE HEART • DEE-LITI 
j YOU BETTER RUN IKE RASCALS 
ON THE OUTSIDE LOOKING ■ - LITTLE ANT HONY 8 THE IMPERIALS 

7. SEVENTH SON - JOHNNY RIVERS 

a. MY HEART BELONGS TO ME - BARBRA STREISAND 
9. BAD LUCK HAROLD MELVIN 8 THL BLUE NOT IS 
YOU GOTTA FIGHT FOR YOUR RIGHT TO PARTY • BEASTIE BOYS 
11. THIS SONG WILL UST FOREVER LOU RAWLS 
12. I'M COMING HOME CINDERELU 

13. SOUTHERN MAN - NEAL YOUNG 

14. HANG ON TO YOUR LOVE • SADE 

15. PARADISE CITY GUNS 8 ROSES 
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(goo) 232 -gSOS - ILLINOIS ( 630 ) 719-1414 

SHOWROOM NOW OPEN AT - 425 OGDEN AVE. DOWNERS GROVE, IL 60515 a issb-karaokenation.imc 











V 


<£ 


V 




Mobile 

H 


SHOwitxi: 

ADVERTISE in The Mobile Beat SHOWCASE! 

GREATRj\TES for dealers and DJs: Just $30 Per Column Inch (1 3/4” wide 
by 1" high). All copy and payment-in-ftill for the January ’97 issue #36 
must be received by October 18,1996. For more information or to place 
your ad with Visa or Mastercard call 716-385-9920. 



DJ DISTRIBUTORS 

P.O. Box 45, Williamstown, NJ 08094 

_ 1 - 800 - 835-5506 _ 

"Make Us Your Last Call- We'll Beat The Price!" 

Aidsco, American DJ, Ampco, KLS, Knight, Laser Vision, LightCraft, Lytc Quest, 
MBT, Martin, Meteor, Ness, OmniSistein, Tas, Visual Effects 

AB International, BBE, BGW, Bi-Amp, Bullfrog, Carver, Dcnon, Eclcr, Furman, 
Gem Sound, Gemini, Genesis, GLI, Grund, Grundorf, MIX, Numark, Odyssey, 
Pioneer, Rolls, Samson, Stanton, SoundTech, Ultimate Support, Vcstex 
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LOW ESI PRICES 
GUARANTEED 


Pioneer’s New PDR-05 
CD RECORDER 
Priced under $2000 


CALL TO GET ON 

OUR MAILING LIST!! 






5 MODELS TO CHOOSE FROM 
For the cost of a CO, give your wedding 
couples a memory to cherish • 

A FRAMED CD OF 
THEIR FIRST DANCE SONG! 
Give us the couple’s name, first dance 
song, title, artist and wedding date. 
WE DO THE REST! 

Call for 2 i brochure tixkv 
tel: 540-825-6401 fax: 540-825-7004 


I j Rights Up 

^■1^ DJ. Club. StnoR Li 


DJ, Club, Stage Lighting at Wholesale Prices 

Your one-stop Dl warehouse 

•Buy Direct • 

• Call for a Free Catalog • 

1 * 800 * 544*4898 

Lights Up • 7750 NUJ 44 St. Sunrise, FI 33351 • (954) 746-1817 



Fog Juice Gallon - $19 
(Unscented) 

Mirror Balls 
Pinspots 
Black Lights 
Lighting Effects 
NEW! Foam Machine 
NEW! Snow Machine 



Mushroom 

$129 



We Export! 

FedEx/UPS 


V. E I.- MARTIN • METEOR • CLAY PAKY * LASER VISION • TRI LITE • SH0WPR0/DJ USA • AMERICAN DJ • LIGHT CRAFT • KNIGHT • JEM • ORTOFON • NUMARK 


FARRALANE PRO LIGHTING ' AUOIO & VIOEO SYSTEMS 


VISIT OUR HI-TECH SHOWROOM 
300 Rt. #109 • Farmingdale, NY 1 1735 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 
FAX (516) 752-8781 
E-MAIL: FARRALAN@IX.NETCOM.COM 


it 


\ - 

Intelligent Lighting • Special Effects • Lasers • Foggers • Cases 
pel" 9- ' Lamps * Audio Systems • Display Lighting •Theatrical lighting 

^ \A 0 ' rl Fiber Optic Curtains • Video Systems • Video Walls • Video Projectors 

DESIGN • SALES • INSTALLATION • SERVICE • RENTALS • EXPORT • REPAIRS • LEASING 


CELESTION • PAS • HIGH END • CARVER • FURMAN * GEMINI •DIVERSTRONICS -000 -SAMSON • ZENITH • SHURE -SELECO • VESTAX • SHARP • N.S.I 


"Competitive Pricing 






VISIT THE ONLINE DJ STORE AT: 

http: // www. discjockey.conr 
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Karaoke Explosion! 



Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Alone Entertainment 


Early Bird Year-End Blow Outst 



DKK200P CDG Player by Sony-They're back in stock NOW! 

erfect add-on player to any Of system: 
Rapid Cue up time ■ Multi-function 
timer mOne-touch access remote control/ 
mMuch more!! 

This player^fflSj^ when you purchase a set of 96 DKKaraoke CD+G's. 



Loo 




JVC XLGM8(H) CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs u Digital key 
control ■ Digital echo ■ Vocal 
maskingm More! 



Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Player & 20 CD+G Discs 



JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 










ELECTRONIC 

BARGAINS 

The Only REAL One Stop DJ 
SUPERSTORE For 

Professional DJ Products 


MTX 

DBX 

Denon 

Lighteroft 

Showcase DJ 

Samson 

Pioneer 

DKKarooke 

Technics 

Lytequest 

American DJ 

Gemini 

On Stage 

BBE 

LTI Speakers 

Pitbull 

Specially CDs 

AB Amps 


...and many morel 

Call us with your best price. 


FREE CATALOG 

1-800-336-1185 

fax (508) 586-2488 
IF WE DON’T HAVE IT... 
THEN YOU DON’T NEED IT! 

VISIT OUR SUPERSTORE 

970 Montello St. (Rt. 28) 
Brockton, MA 02401 

Open Tues. - Sat 9 am - 6 pm EST 
Closed Sunday & Monday 


Karaoke 


Buy at Dealer Cost! 

CDGs as Low as $12.95 

We sell Sound 
Choice Foundation 

discs Individually! 

**■*#*«*•#■*-* 

Karaoke Wholesale 
Fax: 1-602-864-7000 


l-888-900-IJJ§£ 

NEW DJ 
TECHNIQUES 


Video of Atlantic City 

“Club Mobile Party” 


tel: 805*962*2799 
fax: 805 • 962 • 7444 



\\orkshup \ ideo 
1502 \. Harrison 


Ft. Wayne. IN 46808 
(21‘Ji 424-5463 


Turn Your Par ty Into An Event! 

DJ Games " This book is loaded with over 90 
games for Professional Mobile/Club DJs at all 
occasions. DJ Games is the DJ tool of the '90s! 

Get rebooked - get your hands on DJ Gomes - 
Just $15.95+$3 S/H (Outside US + S/H $5). 

Ultimate Trivia Quiz Book - 

Jam-packed with over 10,000 trivia 
questions! Including over 1,000 
music related questions. Easy to use. Stop 
fumbling with cards and get the only 
trivia book you''ll ever need. A great ice¬ 
breaker, excellent at clubsl Order today! 
Just $l9.95+$4 S/H (’Outside US + S/H $5) 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (Outside u.s. + $5) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.Q. to: Encore Entertainment, PO Box 404, Roosevelt, NJ 08555 




BACK ISSUES OF 
MOBILE BEAT! 

Each Mobile Beat Magazine is jam- 
packed full of vital information you 
need to stay on top of the game! 

Oct/Nov ’95 #28: 
“Building the Ultimate Light Show” 
Dec/Jan ’96 #29: 

“Best of ’95 Holiday Hits” 
June/July ’96 #32 
“Spinning out of Control” 
Aug/Sept ’96 #33 
“Lust for Lounge" 

Back issues are $4 each 
(Canada $5 U.S. funds) 
Send check or money order to: 

Mobile Beat Magazine 
P0 Box 309 * East BochesUr, HV14445 




Event Planner‘ k 
for Windows 


Event Planner™ replaces paper questionnaires and music lists with a fun, easy-to-use 
Windows?'Hiased computer program. 

Your “master" software creates the "client" program. Send it out to clients & prospects 
who use a computer running Windows™ 3.1 or ’95 (that’s 75% of them). 

Event Planner™ guides them through each step of the event planning process. 

Your company name appears in the program, and clients choose songs from your list. 
When they return the disk, you can print a complete, step-by-step event plan. 

It makes your job easier, and computer-savvy customers love it! =— 


Limited-Time Offer: 

■ Event Planner™ 
Wedding Edition 

■ 2,000-song 
music list 


c 

c 

c 

0 

* 

Be the first in /our Brea to advertise 
"free event planning software f” 

09.UU 

Free shipping 
Cheek/M.O. only 

In MD, add S5.34 tax 

RadioPro, Inc. 

P.O. Box 485 
Myersville, MD 21773 



Qvikr Of tvartti 



B -■ 

•** 


■ 

■ 

— V, 

* «p' 

dJ 



ii 


LIGHTS 
NEW & USED 


• 700 WATT REMOTE 

FOGGER, New! $99 

• GALLON FLUID $18 
•PAR 38 CAN $18.50 

• AVENGER $148 

FREE CATALOG, CALL 


800 880-0885 



Over 100,000 Products ... 

Pro • Audio 
Lighting • Lasers 
Karaoke • FiberOptics 

BUtf Aim OVER COST!!! 

800 - 879-3458 

(ax: 406-782-3342 


ONE STOP ENTERTAINMENT 

NEW ADJ LASER LIGHT 
IN STOCK! ORDER NOW! 

✓Karaoke Hardware 
✓Software ✓Lights & PA 

Call For FREE Karaoke Catalog 

• Competitive Pricing • 

419 Amherst St. * Nashua, NH 03063 


tel: (603)882 - 0505 
fax: (603) 882 - 3003 




TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAFS 
& WHAT'S NOT 

NATIONAL DJ SUPPLY 

1! So. VIENNA Oh.45369 

? (513)568^900 



INDEPENDENT 

DISTRIBUTORS 


needed for fantastic 
ground floor 
opportunities with 
new music MLM 
network 

Send SASE for details. 

MusiCorp 

P.O. Box 186 
Baraboo, Wl 53913 

Att. )LC, Indep, distr. 


The Ultimate 

Italian Partv ( D! 

Viva 

italic 0 ’ 


$20 (US) includes S/H 

Send ck or m.o. to: 
Mobile Music 
PO Box 106 

East Rochester, NY 14445 
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CMSU Nightclub 

DJ Training 
& Placement 
Call (800) 266-4700 

for more information. 




The Party Animal’s MultiMedia Guide. 

“A Million Laughs" is a great joke book on CD-ROM^ 

that will turn your computer into a portable comedy dub! 

£& Loaded with thousands of great jokes, riddles and one-liners for your next event! 
The multi-search feature lets you select the right jokes for your next party! 

Includes Sound Effects, On-Screen Help and Celebrity Impersonations and more! 

All Jokes are printable in 2 formats: list and party guide, for easy reference! 

lust dick the Comedy Club Comedian Icon, hel rattle off jokes to suit any party! 

titles are limited! 





BE A PARTY ANIMAL — ORDER TODAY! 

Introductory Price - $19.95 (plus ss s/h. foreign $io) 

Send check or money order to: 

Encore Entertainment, PO Box 404, Roosevelt, NJ 08555 

SptM nonmib: Window* JKfl u htfir. Wl UN. WMtm U DOS 13 w h*». Kt(« 
bettw) grebes card and ramlnr. mu m otfcrr Wfelm psaitif dtwi NflC romiutili snmf uti, 
MPComutUf CD lOi edrrnjt m. Mac i»t«h I H b*11 H 

ctdor nvoortor. CD SOM dme mH Cl ROM cfcimv Syrian 1 or Idiet, QuciUM (nUsd ■ CD MIA) 





COOL DESIGNS CDrxJ 
BUTTDNS.BANNERS S, l\/lAC3rNlET~ 1C SIC3(\JS 


The Hottest new thing 

since Karaokel 
(jmne $to \ \ ’tyipnfa ‘ 

IntoPBCtivc audience narticipation 
IV type game dhow iluit will 
impress your cl icnl and banker! 1 ! 



Creative imqinfHmq 
(954) 894-6715 



ATTENTION KJs & DJs 


| ■ ■ -« STOP giving away Tee-Shirts and coffee 
■rjiif mugs to award as Prizes! 


MOBILE PTS-IfKREdSE YOUR PROFITS GUARANTEED! 


Learn Valuable Success Strategies In This Comprehensive 
5 Hour Series Produced Exclusively For Mobile Entertainers. 

TOP JOCKS: ADVANCED MOBILE D) VIDEO SERIES 

£dch I hour volume is pocked with valuable tips t techniques and profit-building insights. 



• DJ LEGALITIES: PROTECTING YOUR ASSETS 

• DJ-ING IN THE COMPUTER AGE 

A successful attorney and lop DJ s offers legal advice for projecting your 
business and decreasing motile entertainment liabilities Also, see the on Sine 
and computer resources available lo the mobile industry. 

• SPINNING TECHNIQUES: MASTERING THE MIX 

Ace DJs reach hard core mwmg techniques for vinyl and CDs in This easy to 
follow instructional program 

• KARAOKE: MAKING PROFITS IN THE WS 

• EQUIPMENT UPDATE: THE RIGHT COMPONENTS 

learn proven techniques for upselling your profits with Karaoke See an illumi¬ 
nating and up-close demonstration ol the hottest lighting equipment combined 
wilh a detailed exploration of the features of today $ audio components 

• MARKETING TECHNIQUES FOR MOBILE SUCCESS 

Numerous interviews with industry experts detail profit building marketing 
strategies for Mobile Entertainers. A must for every Mobile DJ entrepreneur. 


S23.95 per volume (+S5 S/H) EACH PROGRAM RUNS ONE HOUR 


SPECIAL LIMITED OFFER! 





• INTERNATIONAL DJ EXPO/ 
MANUFACTURER ROUND UP 


This Volume is FREE: 


Only Available with purchase of TOP JOCKS series 

ORDER TODAY • SATISFACTION GUARANTEED! 

Full Money-beck Refund 

For Credit Card Orders 

Call 1-800-225-0000 

of send check or money order to: _ 


Outpost DJ Video Productions PO Box 424, Commack NY 11725 


Showcase / Mobile Beat Magazine 105 





















































































































































































Crown * Yorkvm_l€ * Community * Shore * EAVV * Rane * Ashley * Martin 


TIIE TOM in fOUIID & UCIITinC 


s qund • If 


THE PROFESSIONAL 

DJ’S CHOICE! 




rdulU** 


Let our professional DJ’s help you make 
an educated purchase so each piece ol 
equipment you buy makesyou money without 
costing you a fortune. Top Hat Productions 
can design and install any fixed or mobile 
sound, lighting, or video system. 


Financing A vailble to Qualified Customers 


1 800) TOP HAT-1 


Come in and visit our 
Showroom Located at 

4182 Victory Blvd, 
Staten Island, NY 10314 

H Comer ol West Slurs Expressway Service Road 
& Victory Blvd. next to the UA Theaters) 


ATTENTION 

ALL MOBILE JOCKS! 

We carry a complete line of 
giveaways in slock from 

dynamite party 

V PRODUCTIONS 

V Call for price Sstl 


O 


m 


Visa * Mastercard • Discover • American Express* Harmony 
NYC call 716-370-8566 • Mail Order Welcome 


8BE * MTX * Stanton • JBL * Bunco * Cerwin Vega - Ness * Demon 


hi 


hi i 


I I 


The Second Generation Is Here 

PO Dox 565 - North Chelmsford, MA 01063 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

hcluding S&H & Insurance 
Please Cal! for more info 


5dl'3-649-5050 

(506)-649-2fl02 - Fax 



only $19.99 (plus S4 s/h) 


featuring ALL The Steps To: 

The Macarena 
The Shark 
New Electric Slide 
Hands Up 

EXTRA ADDED: A Dance You Can Use With 

Mony Mony and 
Rock and Roll Part II 

Mail Your Check or Money Order To: 

Marc Berman Entertainment 
P.0. Box 28416/ Philadelphia, Pa. 19149 


'JEWEL 
j BOX I 

[LABEL] 


Aesthetic 
Functional 
Easy to use A safe 
Permanently adherent 


/ 


a 


1 


O % 

pi 


4 lines of printed text for CD label (20 letters/hne max) 

3 lines of printed text for box labeljlO letters/line max) 
Price per 7 sef of labels (for 90 CDs) S12.00 (no S.&H.) 

Minimum order - 3 sets. NYS residents add sales tax. 
Please specify desired text per each line. Mail check to: 

LASERITE Co. 144 Fairport Village Landing, Ste 255 

Fairport, NY 14450 Tel: (716) 387-9017 


Actual 
Label Si; 


*o Wn - 




PM BOOKS 

Call (800) 260-4700 

for free brochure. 


T-M'.T- 

Our Full Line of 

Will Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments, Seasonal Toys in fun| 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 


Album 

Case 

holds 

125 



45’s 

Case 

holds 

200 


Made o 

Heavs' 

Polyethylene 


ISLAND CASES 
800-343-1433 / in NY 516-563-0633 


DR. DAVE S PARTY DROPS 

Tha Voice of: WPSC-Wajliingtoo, DC • FMf02-Sienmeet», CA • 

I02JAMZ - Orlando, Ft • THE BOX- Houitoi, TX • THE BEAT- Jiekiortilli, FL 

ADD DIMENSION TO YOUR PARTY! 

99 Great Party Drops on One 

For Only $49.95 




Call Today 1*800*500*DMY 

PO Box 336 • Livingston, NJ 07039-0336 
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HOWLING 

HOUND 

PRODUCTIONS 

“Where Karaoke Is Man's Best 
Friend” 

Call Howling Hound Producfions 
for all your Karaoke needs... 


MUSIC DATABASE SYSTEM 


* Computerize your music collection 
■ Perfect for DJs • Easy to use 

* Lightning last Searches 

• Professional ooking reports C 75 

• Demo available on fne interne' 

STALLION SOFTWARE SYSTEMS 
Phone (403) 288-8711 

Email: mlnikyEHacadvHlon.com 


CD Recorder: 

Pioneer PDR-05 * 

** SI ,390 ** l 

used only 5 times, 3 months old. • 

(614)443-1331 • 


OUT OF THE KJ BIZ! 

DKCD+G 

$20 EACH 

716 - 323-2900 


2 Custom Configured Systems 
2 Hardware & Software Sales 

2 Restaurant & Club Promotions 

80O-4U2-H0WL 


ILLUSION LIGHT & SOUND INC. 


Club DJ Lighting and Sound at 

REASONABLE PRICES! 

WWW.LIGHT-SOUND.COM 
713 • 565 • 6393 


MOBILE Dj SOFTWARE | FLASHY LIMBO POLE 



Cable TV 

Converters and Descramblers 

Call with your make & model # ready 


Present your prospects with citor picture 
Mm oris if your setup i DJs! 
Letves 1 treat first impression! 500 cards city 
$98! (Excluding US35 setup fee + s,U) 
REE catllip, CALL HOW! Z4tirs. 312-531 -6779 


Dealers Wanted 


Jo Jo Pineau’s DJ Software 

Is Now SHAREWARE! 

Try it unrestricted & risk free! 

209 - 952-3548 


Professional & Inexpensive 
JUST $19.95 

Lear Enterprises 

PO Box 1486 Woodbridge, NJ 07095 

( 908 ) 738 - 4152 


FOR MOBILE & NIGHTCLUB DJ S 



Polish Party CD 


t 17 Polish Patty Favorites Including Waltz, i 
a Tango, Polta & Ballads'(M usk For All-CD-1) i 

a A Must-Have for D Is! ■ 

• Orty $35 (s/h inc.) Order Now 1 24 Hours 1 ■ 

; 312-581-6779 * 

. VI1A. . i-MO.DIS-.tHf-US. I*. . 


SAVE TIME & MONEY 
"The DJ Directory” 

Vltil iitlormallon el your linger lips. 
FREE DETAILS: un n Bn w m, pa vm 

717-845-3985 


PHOSING Karaoke 

^ FiceCaltiloci World sl.mjost 
selection Ah Ur .mds o( equipmenl, 
CD+G IDs. Vocal tlmmolois 
iHA Players Speakers Mies 
'O CSPPO BOX 1106 

6 



FANTA-STAR 
2 Lights in 11 


■din burn p Na lerBpe n 

hrfl M ill rtek N mA IhM). My H4I. 

Order now and receive a 


FREE STROBE LIGHT! 

Star Light 800/275-4800 


, WANTED TO BUY: | 

I DA? recorder*: FmIm 0-10; Panasonic * 
| SV-3600, 4100; Technic* SVD 1100, | 

■ DA10;dtix Sbxtartas 3; UnH 1620 mixer; ■ 
I HUB lilt Bnx; Crest FA and 4801 empi, ■ 

I Furman AH-117 Power Regulator. I 

■ Call Jellrey (914)691 7163 J 


DJ SOFTWARE 




SHOWBIZ 2.0 Mobile Business Manager 
SHOWDISC 1.0 Manage your Karaoke, 
music formats, and customer lists 


Entertainment Solutions 

216-473-2098 


IMFOMANAGER V2.0 

For Windows 3.x & Windows 95 

Mobile DJ Softw are 


Free Songlist Database 
and 250 Clip Art 
w/ InfoManager CD 



Download a test drive 
version from our 
homepage: 

www.cwarenet.com 

DEMO (214) 867-7729 

etomware Bystems 



A MUSIC RESOURCE FOR THE PRO DJ ! 


HOW iXnORl OUR fkTIRC CATALOG ON THC INTERNET: 

http://www.rotations.com 

FEATURING CDs FOB A PBO MOBILE DJ BUSINESS 

• Exclusive Monthly DJ-Only Compilations 

• Our Entire Collection of CD Compilations 

• CDs Reviewed In Mobile Beat Magazine 

• Tracks for New Release CD Compilations 

• Place Your Credit Card Order OnLine 

• Your Satisfaction is Always Guaranteed 

• Monthly Catalog of New Releases Still Available 


Telephone DJ Sales & Service Hours: | 

Mon -Thurs. Noon-10 pm, Fri. Noon to 6 pm (ET) | 

(610)631-1779 rotations@aol.com (610)631 

SALES & SERVICE E-MAIL FAX SER 

132 WENDOVER DRIVE NORRISTOWN. PA 19403 33C& 

-1984 

IVICE 

:fbl 
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The D J's Guide 

to Running Weddings 


VIDEO TRAINING PACKAGE 


The complete, professional guide lo coordinating weddings and hosting 
wedding reception parties. 

• Video, Book, t Custom forms - — 

+ s/k - $95 P 


or ORDER ITEMS SEPARATELY: 


• The Video (60 mfnj - $69 +{$2.50 s/hf 

• The Book (65 pages) - $19 +{$1.50 s/hf 

The Professional Guide lo Coordinating Weddings’ ^ 

V 

• Custom Forms (preprinted tontracls, 
protosol sheets, reception questioaaires 
+ more!) • $14 +{$1.00 s/h) 

M C. & VISA accepted 

Call 800-639-8586 or 508-660-9137 ■ 



THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer 
you the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music, Today's Hits and “DJ Only” titles. 

For catalog of approximately over 2*500 various-artist CDs 

with complete track listings send $11 to: 

A.V.C. Sebastian, 68 Llewelyn Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


ADVERTISING 

DEADLINE: 
January #36 
is Oct. 18 

cm TODflV 

(716) 385-9920 



SWITCH T0THE 

MUSIC VIDEO 

POWERHOUSE 

ZZZzzzap! It’s alive 1 . Your 
business, that is. when Wolfram is 
vour music video source. We offer 
more of whui you want-like 
everything. We’ve got what’s hot. 

! ightning-fasidelivery, too. Its 
electrifying what 
can happen when 
you call 800- 
433-1652. Fed 
that tingle? Call 

and Mam\ideo 

Internet .widresy: exec pc .am -wolfram 


PREMIUM CUSTOM LOADED BULK AUDIO CASSETTES 


HIGH BIAS (TYPE II) CASSETTES FOR MASTERING AND/OR ORIGINAL RECORDING 

TDK PRO SA BULK 

UNLABELLED AND UNBOXED • MAGNETIC MEDIA CLEAR 5-SCREW SHELLS 




JOB 
cat^ oCi 


1 


Quantity 

PC-10 

C-20 

C-30 

C-45 

C-60 

C-90 

C-100 

25-99 

$0.31 

$0.37 

$0.44 

$0.50 

$0.61 

$0.82 

$0.90 

100-999 

$0.28 

$0.34 

$0.40 

$0.46 

S0.55 

$0.77 

$0.90 

1000 + 

$0.25 

$0.30 

$0.35 

$0.44 

$0.52 

$0.76 

$0.87 


MAXELL XLII BULK 

UNLABELLED AND UNBOXED * MAGNETIC MEDIA CLEAR 5-SCREW SHELLS 


VVe wid 
fnatch any 

advertised 

price! 


Quantity 

C-10 

C-20 

C-30 

C-45 

C-60 

: C-90 

C-100 

25-99 

$0.32 

$0.37 

$0.42 

$0.54 

$0.61 

$0.83 

$0.90 

100-999 

$0.30 

$0.34 

$0.40 

$0.49 

$0.58 

$0.79 

$0.90 

1000 + 

$0.27 

$0.32 

, $0.38 

$0.47 1 

$0.52 

$0.76 

$0.87 


T 


T525SB 


PREMIUM ROUNDED-EDGE ALL CLEAR NORELCO BOXES > $0.13 each 
12-up labels 30c per sheet 6-up Insert cards (J-cards) 30c per sheet. 

All other lengths loaded and priced at next highest length. Loaded precisely to your specifications, 

NOW! RECORDING SYSTEMS, INC. 

32 WEST 39TH STREET, 9TH FLOOR, NEW YORK, NY 10018 
Telephone: 212-768-7800 * 800-859-3579 • Fax 212-768-9740 

We Accept VISA - MasterCard - American Express or UPS COD Cash Only 

Prict£ sl jyocf to charge without prior notice 



o 


n 


The Complete Love 
Wedding Music CD & Guide 


by the Cob Larro Orchestra 

If you’re tired of “Daddy’s Little Girl" & "Through The Years,’ 
Impress Your Bridal Clientele With New and Original Words and Music 

Specifically Written and Digitally Recorded for Those Cherished Moments! 
The Ceremony • First Dance • Parents' Dances 

“i Witting to Share," “With Love , Naturally” 

"The Ethnic Medley , ” "Irish Wedding Song ," and much more. 

r The Complete Lore Wedding Music Guide is a helpful resource 
filled with different Ideas, suggestions, song lists and more, e 


“If you’re a wedding DJ, you'll want to add this CD to 
your collection,” — Mike Pine, ADJA News 


CALL TODAY (800) 895 - 8190 / (914) 337 - 8190 

$19.95 +$1.50 s/h (Visa/MC/Chtck/Mone) Order) 

Complete Love Enterprises • PO Box 54 • Eastchester, NY 10709 



WHOLESALE 
PRICES 

ON PROMO T's 
& More! 

shirts w / logo 
as low as S2.50 
* Staff shirts * Hats 

* Company jackets * Sweatshirts 

* Pens * Mugs, etc. * over 370,000 
products with your com pony logo 

Screen Printing & Embroidery 
Don't blow all your gig money on 
promotions - Save Nowl 

We guarantee low prices and a 
quick turn-around! 

Call, fax, or write for information 
ora catalog today! 

198 Center St, Wallingford, CT 06492 


Fax or Phone 
(203) 294-1656 
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ARTIST 


TITLE 


LABEL 


Robert Mies... 


feilii.M.MiPi 
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Killing Me Softly_Columbia 
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Reel 2 Real 
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Amber... 

Kellee_ 

lisa Marie Experience 
Armand Van Helden 
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.... Are II Ready A More_Strictly Rhythm_ 

_Stand Up__ 

This Is Your Night 
My Love '96 
... Keep On Jumping 
... Cha Cha_ 
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K.D. Lang_Sexually (Remixes)_Warner Bros. 

Luis Damon___Time and Tune Again-Fever/Warlock. 

Tia___As I Watch You Dance-Ichiban 


■ 4i4- 444**44+ 444V R-l P S ■ ■ ■ I 14 4 I 


.. 


mm---' 4M**aaa**»aaaa4++****« 


BPM 

_135 

123 

_124 

135 
127 


PP+-P + -PPPP-P-P P ■ fr-Rfr s ■ B-B a b a a a n a »■ - 


fr»P04#l#|»IWIiMd441 


IBB B-B-B IBIH I frfrfrR H+»*friii»iii»»iHlXi 


.124 

.92 

.130 

92 


r*«44aa■*#**«4i# 


*********ftp*44frfr4 


4#* WW**i*****ii*BH P-fl ■ R B R ■ 111 PfrPBR R P! 


HfrPfrBaMi 


r ■aiiiiiiinR ■■■ ■■■’!!■ 4 i+BfrPMpaaaH«aaa 


- frfe B B 4-B B frfrB-l 4 4 4 R-aa iiaiiai 


Full Intention ___ America ***■ *4 a-faBI-l 14 frfl frfrfl I fl frfrfrfl fl 4 fl frfrfl ■ fl Sugar Daddy H 1 *fr»4 frfl »t»fr VV ffaf 

Cher •»i|i ********** flafl.UAfl ********* fa fa* a One By One Bgg fP I MPlimt mmmmmi mmmmmi Reprise - 

Sunscreem____Looking At You.Columbia 

Jrrior Yasquez--— If Madonna Calls___Oroorikious/Strictly Rhythm 

SWV ***** 444 fl-fl-fla-fl i B fl il.l frfl-B-44 4 fr*frR-fl-4-fr+*B-rfrfr You' re ^®Wl VFB4B1RB r ■ I14BB PVMIIIRP frfrfl 

Martha Wash/Jocelyn Brown _ Keep On Jiunpin’ ___Logic_ 
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Send information to: 

Cued Up, 
c/o Mobile Beat, 

P.O. Box 309, 

East Rochester, NY 14445 
include name of event, date, 
location and phone number 
for information. Information 
should be received at least 
two months prior to event. 


October 20 
Karaoke Fest & Expo 
Hollywood Palladium 
Hollywood, CA 
818»345*0040 

November 21-24 
LDI 

Orlando, FL 
212*229*2965 

November 3-6 
DJ World Fall Expo '96 
Toronto, Canada 
519 # 740 # 0603 

January 5-7 1997 
Mobile Beat DJ Show 
& Conference 
Crowne Plaza 
Las Vegas, NV 
716*385*9920 

January 9-12 1997 
CES 

Las Vegas, NV 
703*907*7600 

January 17-20 1997 
NAMM 
Anaheim, CA 
619*438*8001 

March 27-29 1997 
DJ World ’97 
Waterloo, Canada 
519*740*0603 
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Abracadabra 
American DJ Supply 
American Mobile Sound 
Aphex 
Ashly Audio 
Audio Climax 
Bagend 

Bobby Morgenslein 
Breakthrough Marketing 
Celebrity 

Colorado Sound N light 

Community 

Crest 

Den on 

Diversions 

DJ Music Express 

DKKaraoke 

Electronic Bargains 

ERG 

Exodus 

Gem Sound 

Gemini 


Global Network 
Grundorf 
Hi-Tech 
Hot Hits 
Hot Tracks 
Island Cases 
Karaoke Atlanta 
Karaoke Scene 
Karaoke Nation 
KLS 

Lighlcrafl 
Lorio Ross 
Mactec 
Martin 

Modern Tracks 
MTX 

Music Factory 
NAME 
Ness 
NMED 
Numark 
Odyssey 
Paramount 
Pioneer 
Pinto Novelly 
Planet Karaoke 
Pro Mix 
Pro Sing • 

Pro Sound & Stage 

Promo Only 

PromoNetwork 

QSC 

Rane 

Rhode Island Novelly 
Rondo 

Remix Warehouse 

Sherman 

Shure 

Sound Choice 
Sound Ideas 
Sound Productions 
Stanton 
Starr Karaoke 
Studio West 
Techniliux 
Tracoman 
Transatlantic Beat 
Univenture 
Upstairs Records 
VocoPio 
Wells Cargo 
Western Starlight 
X-Mix 
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by Kenny Zail 



Atlanta DJ finds playing the Olympics anything but typical. 



O n Friday, July 26, as part of the Olympic festivities in 

Atlanta, 1 was hired to DJ at the Bud World Party 
pavilion, A crowd of over a thousand had come to 
watch the Dream Team on a gigantic TV screen and to 
party with visitors from around the world. 

Everything was going as planned. The Dream Team coasted to a 
win, and the NBC] camera crew was on stage getting shots of the 
exuberant crowd, I kicked off my set with Bom In The USA and the 
roar was deafening! For two hours it was pure party frenzy. My grand 
finale was a thousand dancers doing the Macarena in this completely 
enclosed shell the size of a football field. 

As the visitors filed out the exit, 1 paused to relax a bit and enjoy 
lire moment. I had just finished chatting with one of the camera men 
when... BO* )M! I felt a punch to the chest and the pavilion shook 
(but not nearly as much as 1 was). 

At first, there was just some hootin’ and hollerin’. Most folks 
thought someone had set off a firecracker in a bathroom. Then the 
chaos. Security guards were suddenly all over the place, running in 
and out of all the exits. A minute or two later, sirens could be heard 
coming from all directions and getting closer. By then, we all knew it 
was much more than a firecracker. I heard someone screaming “Get 
out, get out.” Then some guy jumped up on stage, shoved a badge in 
my face and yelled, “Federal Marshal, you’ve got to leave... now!” 

I started wondering how I was going to get my equipment out. I 
knew I would nor be let back in once I was out, so I had to decide 
what equipment to take. 1 hid my CD players, mixer, amp and 
speakers in back of the stage and loaded my 1,500 CDs, computer anil 


microphones on my hand 
truck. I strapped it down tight 
and was escorted out of 
Centennial Park by security. I 
ended up right in front of the 
AT&T concert benches; 70 
yards from the tower, where I 
later learned die bomb had 
gone off. 

It was an eerie sight. 
There was a bluish haze and a 
strange smell in the air. Most 
of the revelers were gone, and 
in their place were federal 
marshals, police, bomb squad 
personnel and Olympic 
security. They were shouting 
over the din on two-wav 

m 

radios. Flashing lights from 
ambulances could be seen 
from even - direction. Para¬ 
medics were running toward 
die area where injured people 
lay immobile on the ground. 
My first concern was to stay out of everyone’s 
way. Twice I was asked who I was and why was 
I diere. Barricades were being set up at the 
entrances. It was like walking into the middle 
of a movie set. 

Across the street from the park, visitors 
were milling about asking questions; some 
were crying, everyone was dazed. The police 
kept moving people away, fearing a second 
blast. At the House of Blues, patrons were 
coming out of the last show, and venues just 
down the street were still partying, all unaware 
of what had happened. 

I finally got back to the parking lot with my 
gear. 1 was probably one of the last “civilians” 
to leave the park. As I loaded my equipment 
back in the van, fire trucks and ambulances 
raced by, sirens screaming and red lights 
flashing. 

I knew at that moment, what 1 thought was 
going to be a positive and memorable experi¬ 
ence, was now lying in the debris. And I, along 
with the rest of the world, was left with only a 
nightmare. 

Kenny Zail operates Party Hits in 
Suwannee, GA. 
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National 
of Mobile 



JV.A.M.E. 


Association 
Entertainers 



"An Association Where The Benefits 
Outweigh The Membership Dues" 



BEST Insurance rates in the industry 
for equipment & liability 

I lealth Insurance: Choice of Major 
Medical, HMO, PPO Programs 

Subscription to National Entertainer 
(NAME'S official publication) 

Internet/world wide web exposure 
National marketing & PR program 
I discount phone rates 

Visa/Mastercard merchant accounts 
Local chapters 


Full time staff to service your needs 
& answers all your questions 

Web page design & hosting discounts 
Association buyers guide 

Equipment <Si music discounts 
Music licensing information 
Technical support 

National referral network 

And Much More 


NAME is your "National 
Information Highway!" 

Be the first in the 
"Loop of Information" 
By Becoming A Member 


Become A Member Today 
Or Call For More Information: 

(215) 676-4544 

PO Box 151 Horsham PA 19044 

tJL 

* A N.A.M.E 

National TB Association 
f >f Mobile t Entertainers 




















Pioneer CLDV-760 


P0-V310G (CDfGraphics) 


CDG/LD Player 

PLAYS KARAOKE CDG$ 

AND LASER DfSCS! 

11-Step Digital Key Controller • Direct Search 
Vocal Scoring Mode • 24-Track Programming 
Multiplex • Full-Function Remote * Vocal Partner 
DSP 3-Mode Surround • Digital Echo * 2 Mic Inputs 

Only $599 M 

With the purchase ol any 5 CDGs and/or LDs! 
PROFESSIONAL MICROPHONE INCLUDED / 



FIND 

SONGS 

FAST! 

COMPLETE CDG & LO SONG LISTINGS 
BY ARTIST, TITLE & BRAND 

Celebrity’s 

MASTER SONG 
DIRECTORY 

$14.95 


Pioneer’s 
Twin-Tray 
is Back! 


Separate Trays for Fast Disc Changing 




Music 

pKKara° Ke 



800-992-9039 


OVER 20,000 LISTINGS 
250+ PAGES! 


12850 Foothill Blvd. • Sylmar, CA 91342 

Tel 818-361-1180 • Fax 818*366*6194 



JVC JXL-GM 800 TN 

CD+G PLAYER 


This popular 6+1*Disc consumcr/commercial 
CPG player offers great professional features: 

6-Disc Magazine (133 Songs On-Line) 

Plus Single-Disc CDG Tray 
Digital Echo * 17-Step Key Controller 
Full-Function Remote Control 
32-Track Memory Programming and more! 

CALL FOR LOW 
BLOWOUT PRICE! 



Made in USA 



* Sturdy 5-Wheel Base 
■ Heavy-Duty 

Castor Wheels 

• 4 Mic/Drink Holders 

• Accommodates up to 
15* TV Monitor 

* Fast breakdown to 
three pieces for easy 
portability & storage 

KMS-100 

Karaoke 

Monitor 

Stand 


Now Only 

$129 




Speaker Moyntlng Brackets also available 


peg. tmm 


Celebrity’s KJ & DJ 


Ultimate 

Support® 

Tripod 

SPEAKER 

STANDS 



ADM-101 

Pro-Dynamic 

Microphone 

with 20* Cord & Case 

$9095 

I Each 


Heavy-Duty 
20' Mic Cords 


ACCESSORIES 



Ultimate 
Support 




MIC 

STANDS 




6-Disc Cartridges Only 


MADE IN USA 

Heavy-Duty Aluminum 
LIFETIME GUARANTEE 



MADE IN USA 

Professional Quality 
LIFETIME GUARANTEE 


$10.00 Each 

with purchase of any 6 CDGs 


WE CARRY ALL MAJOR BRANDS • CALL ABOUT OUR CLEARANCE ITEMS; AMPS, PLAYERS & ACCESSORIES * PRICES EFFECTIVE THRU NOVEMBER 30, 1996, 









































Yoi 

and el 
You want 

and road-tested reliability? 

Then move on up to the V and Vs Series. Profession 
created by the makers of the world's most res| 
sound amplifiers. Call your local Crest Audio 
























BLAST YOUR PARTIES WITH 
THESE UNBELIEVABLE EFFECTS. 

AT PRICES YOU CAN’T RESIST! 


1996 American DJ® Los Angeles. CA 90058 - 


Se Habla Espanol * Distributed in Canada by Sounds Distribution 416.299.0665 


PRODUCTS t 

AVAILA 

BLE FROM PARTICIPATING AMERICAI 
.L PRICING IS US. DOLLARS - CANAC 

N DJ DEALERS. (DEALER f 
)IAN PRICING MAY VARY. 

■’RICE MAY VAR 

Prices gen 


onlh o! publication 8 thr&ugh 30 days a’lci. S 

pecilicalions subject to change vt 

without notice. 


Fog Hog™ 


The Snap Shot 7 ' - ’ is a 45W. ultra light weight Strobe Light (3 lbs}. Features 
include: plastic high tech case design v/ith hanging bracket, and variable speed 
control (1*15 flashes per second). The Snap Shot''" can flash different colored 
light by replacing the interchangeable lamp cover. Snap/D. Available colors sold 
separately: red, blue, green, & yellow. The Snap Shot™ is linkable via 1/4 ' 1 jacks, 
and can be controlled by several ADJ strobe controllers. MSRP Si 05 


The NEW & IMPROVED FOG HOG™ is a revolutionary machine because of its 
Low Price and High Volume output, (Now at 6,000 cubic ft. per minute). The Fog 
Hog ^ 1 features a removable tank for easy filling, a 25 remote, and mounting 
bracket. The unit only weighs 10 LBS. and is great for CLUBS, BANDS, STAGE. 
ROLLER RINKS, ANtfMOBILE USE!' MSRP $199 


Black 


Partu Bulb 


The S-81, 25W Mini-Strobe INCLUDES TUBE & FIXTURE! Black Light Party Bulb! 

is perfect for small clubs & Black lights enhance any party or 75 W. ^ 20V standard screw 

mobiles. It's ultra bright for Comes assembled and jn base moc j e | ; Bfack-Lite 

the price! Features variable ready to use. model: Black-24FL MSRP S4.95 

strobe speed. MSRP $27 MSRP $39.95 i 

For Your Nearest Authorized Dealer, 

: A FREE Color Catalog, A FREE Poster, or 

J Black Widow Flashlight CALL TODAY! D.3E2.G337 


5-81 


Light 


2 ft. 


Black Light 


From 


Snap Shat 


TM 
































